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Abstract. In an increasingly interconnected world, developing intercultural competence has become a central objective
of education systems preparing students for global citizenship. Content and Language Integrated Learning (CLIL) is a
methodology that combines the teaching of subject matter with a foreign language that provides fertile ground for
cultivating the knowledge, skills, and attitudes necessary for effective intercultural interaction.

This paper explores the role of CLIL in fostering intercultural competence, analyzes strategies for integration within
classroom practice, and examines its benefits and challenges. It draws on established theoretical models and practical
classroom approaches, offering recommendations for educators aiming to enhance intercultural learning outcomes.
Key words: CLIL, intercultural education, intercultural competence, language learning

JEL: 121,123, Z13

Introduction

A modern classroom is no longer isolated from global currents. Advances in technology,
increasing mobility, and transnational collaboration mean that students are more likely than ever to
work, study, and live in multicultural environments. In this context, the traditional aim of foreign
language learning - achieving communicative competence - has evolved into the more complex goal
of intercultural communicative competence (Deardorff, 2006).

By learning content through a foreign language, students access authentic sources, encounter
alternative perspectives, and experience varied communicative norms. This dual approach supports
the development of linguistic skills while also fostering curiosity, empathy, and cultural adaptability -
key elements of intercultural competence.

Intercultural Competence in Education and CLIL

CLIL, which merges the teaching of subject content and foreign languages, naturally
integrates exposure to different cultural frameworks. Within the CLIL classroom, the language
acts as a bridge to intercultural understanding. Students do not simply learn to communicate in
another language; they learn through that language about other communities, communication styles,
and cultural norms. Teachers can therefore design tasks that encourage learners to compare, reflect,
and critically evaluate different context and perspectives, for example, by examining how cultural
attitudes influence economic behavior, management practices, or environmental policies.

Intercultural competence is multifaceted. While definitions vary, many draw from Byram’s
(1997) influential model, which identifies five key components:
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Attitudes encompass openness towards other cultures, curiosity about diversity, and readiness
to suspend judgment. In the classroom, this may mean encouraging students to see unfamiliar
practices not as “strange” or “wrong” but as alternative solutions shaped by different historical and
social contexts. CLIL lessons can nurture these attitudes by making cultural diversity a recurring
theme, not an occasional “special topic.”

Knowledge includes awareness of cultural norms, societal structures, traditions, and
history—both of one’s own and others’ cultures. In CLIL contexts, subject content often inherently
carries cultural information: for example, studying environmental science through English may
involve examining UK or US policy debates, which in turn reflect cultural values about nature,
economics, and governance.

When it comes to understanding and connecting with other cultures, there are a few key skills
involved. First, there's the ability to interpret and relate cultural stuff. This means you can look at
things like written materials, pictures, or even how people act in another culture and then figure out
how they compare to your own experiences. For example, in a CLIL class, students might compare
how business is done in Germany to what's normal here, which helps them get better at this.

Then there are skills for discovering and interacting. This is all about picking up new
cultural insights and then being able to use them when you're actually talking to people. It requires
being flexible, really listening to what others are saying, and knowing how to handle it when things
get a bit confusing. CLIL classes often use things like role-playing or chatting with students from
other countries online to give kids a chance to try this out in a controlled environment.

Finally, there's critical cultural awareness. This is about taking a good, hard look at the
assumptions we make about cultures, including our own, and understanding how things like society
and politics influence our viewpoints. CLIL lessons can help with this by having students write
about their thoughts or debate topics where they analyze how different media portray a big world
event from a cultural standpoint.

The figure 1 shows how CLIL ties together learning languages and subjects with these
different aspects of being culturally competent.

Languagelearning Conteng Learning

Intercultur;

Attitues Knowledge Interpreting & Relating Discovery™: Interaction

Critical Cultufal Awareness

Figure 1. CLIL and intercultural Competence Components
Source: Created by the author in base BYRAM
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To really thrive and get things done when you're dealing with different cultures, people need a
set of skills. One big part of that is what's called Cultural Intelligence, or CQ for short. It's a pretty
complex and always-changing idea, but it's become super important for navigating today's world.
Ang and the team figured out there are four main parts to CQ, along with smaller pieces within
each. You can get a look at what they found in figure 2. (Van Dyne et al., 2012).

intrinsic interest .. planning

Mnthﬂtinﬂ:l A Mm“m'

extrinsic rnte-rest | aWareness

self-efficacy to adjust ™. ﬂ \ / ~ checking

-:u1mru1 |ﬂm||1enm

verbal behavior .~ culture-general
| Bih:wlnﬂl cﬂiﬂitlw % knowledge
non-verbal beha\riur:

/ context-specific
speech acts ™ - Adapted from: Wias Dyret oL al, D012 b knowledge

Figure 2. Main Components of Cultural Intelligence
Source: Van Dyne et al (2012)

Being motivated to learn and perform well in different cultures is called motivational CQ. If
you have high motivational CQ, you're probably more interested in and sure of your ability to deal
with situations involving different cultures.

Cognitive CQ refers to the general knowledge people have about different cultures. We can
easily find this information using tools like Google. There are two kinds of knowledge that help
with cross-cultural success: what's specific to a particular culture and what's general to many
cultures.

Metacognitive CQ is a person's mental ability to pick up and assess cultural information.
People who score high in metacognitive CQ are more self-aware, observant of others, and aware of
their surroundings. They also monitor and adjust their judgments based on their experiences with
different cultures.

Behavioral CQ is the ability to use what you know and show a variety of verbal and
nonverbal actions that fit a particular culture. People with high behavioral CQ are seen as more
polite and effective communicators because they can change what they say, how they say it, and
their communication style.

Additionally, the CLIL teaching method, which focuses on both content and language,
promotes communication and teamwork, much like how we interact in real-world situations with
people from different cultures. For instance, when students talk about history in English, they have
to deal with not just the words and grammar, but also different ways of understanding historical
events. These situations are great for developing intercultural skills.
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CLIL as a Platform for Intercultural Learning

CLIL’s strength lies in its authenticity. Because content is delivered in a foreign language,
learners are often exposed to genuine materials - textbooks, videos, articles - that originate in other
cultures. This means they are not just learning “about” the culture but are encountering it in the
same way native speakers do.

Using authentic, culturally diverse materials; fostering collaboration and diverse group work;
encouraging active listening and empathy; and establishing connections with external communities
and global viewpoints are some strategies to enhance intercultural competence in CLIL. Through
language and content, these approaches assist students in developing the critical thinking and
communication abilities necessary for a multicultural society.

Intercultural competence is not an add-on in CLIL - it’s integral to learning content and in
specific context.

Teachers should design tasks that go beyond knowledge, inviting empathy, critical thinking,
and dialogue.

A culturally enriched CLIL classroom prepares students for global mobility, professional
communication, and responsible citizenship. Below you can find some of the strategies to develop
intercultural competence in CLIL

Integrating Cultural Content into Subject Lessons (economics)

Teachers can select topics that naturally invite cross-cultural comparison. For example:

Consumer Behavior Across Cultures focuses on how culture influences buying habits and
brand perception. Students analyze how cultural values (individualism vs. collectivism, uncertainty
avoidance, etc.) affect consumer preferences in countries like Japan, the USA, and Moldova.

Advertising and Cultural Identity is about the influence of culture on marketing messages
and how marketing strategies adapt to local cultural norms. Students analyze advertisements from
different countries and identify how cultural values (e.g., family, success, tradition) are reflected.

Encouraging Reflection and Critical Thinking

Developing intercultural competence is not just about exposure but also about processing and
questioning. Reflection activities might include:

v Intercultural journals where students record insights and questions after each lesson.

v Think—pair—share tasks prompting learners to compare the lesson’s content with their own
cultural experiences.

Project-Based Learning and Virtual Exchanges

Long-term projects allow deeper engagement. For instance, students could work with a
partner class abroad to investigate a shared topic (e.g., climate change’s impact on local agriculture)
and present findings in a joint online conference. This not only builds content knowledge and
language skills but also creates genuine intercultural contact.

Role-play and Simulation

Simulations put students “in someone else’s shoes.” Examples include:

v Negotiating a business contract between a British and a French company, with each side
following culturally realistic communication styles.
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v Simulating an international environmental summit where each group represents a different
country’s interests.

Benefits of Intercultural Learning Through CLIL

Cross-cultural education within the CLIL structure offers notable academic advantages as it
exposes individuals to varied viewpoints while concurrently building their language and subject
matter understanding. Through examining material via an additional language, students naturally
observe cultural allusions, conversational manners, and societal expectations distinct from their
own. This visibility prompts learners to contemplate cultural commonalities and variances, cultivate
inquisitiveness regarding other communities, and grasp how understanding is formed across
societies. Consequently, CLIL cultivates increased receptivity, understanding, and regard for
diversity—abilities that are ever more vital in worldwide settings.

A further principal benefit is that CLIL advances deeper cross-cultural capability by
prioritizing genuine exchange in relevant settings. Participants utilize vocabulary not merely to drill
syntax, but to resolve challenges, cooperate, and tackle worldwide matters from diverse
standpoints. This undertaking aids pupils in developing the knack to decipher culturally embedded
meanings, modify their interaction techniques, and function successfully with colleagues from
differing upbringings—aptitudes crucial for worldwide partnership and career progression.

CLIL also reinforces students' perception of their personal cultural background. As they
encounter fresh cultural structures via documents, visuals, analyses, or classroom debates,
participants grow more mindful of their own principles, presuppositions, and discourse
patterns. This self-knowledge is a vital element of cross-cultural capability, as it assists people in
engaging thoughtfully instead of relying on clichés. Moreover, studying subject matter through a
different language permits students to reach international knowledge reservoirs, expanding their
intellectual scope and fostering a worldwide perspective.

From a pedagogical viewpoint, cross-cultural instruction via CLIL promotes more
comprehensive and engaged classrooms. Tasks demanding teamwork, bargaining, and dialogue
assist pupils in valuing different operational approaches and opinions. The inclusion of genuine
resources—Ilike global news pieces, scientific findings, or heritage case analyses—furnishes richer
input and inspires participants to investigate practical concerns. This sharpens thoughtful
analysis and helps students learn to appraise data from culturally varied origins.

Overall, cross-cultural education through CLIL endows learners with linguistic
competence, cultural perceptiveness, and global consciousness. By merging language
acquisition with content knowledge and cultural contemplation, CLIL supports the cultivation of
balanced, flexible people who are ready to participate in multicultural academic and vocational
settings.

Challenges and Considerations

Content and Language Integrated Learning (CLIL) poses various challenges that educators
and institutions need to address to ensure successful implementation. A major issue is the
heightened cognitive and linguistic demands on students, who are required to process both subject
matter and a foreign language simultaneously. This dual pressure may impede understanding,
especially for those students with lower language skills or limited familiarity with academic
terminology. Additionally, learners may experience inconsistent progress, grasping subject content
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more rapidly than the language necessary to articulate or apply it, which can result in frustration and
decreased involvement.

Educators also run into considerable hurdles. CLIL demands that instructors possess robust
subject matter knowledge and suitable language capability, alongside the aptitude to blend these
two domains utilizing fitting instruction methods. Many teachers sense they are insufficiently
prepared in language support, varied format teaching, and evaluation methods that distinguish
linguistic mistakes from conceptual confusion. Partnership between subject educators and language
instructors is vital but is not always achievable owing to scheduling limitations or the
establishment's ethos.

Substance and aids present an added difficulty source. CLIL curricula frequently lack
prepared aids that harmonize subject intensity with understandable language, meaning staff must
commit substantial energy in modifying textbooks, devising glossaries, and crafting supported
activities. Brought-in resources might not mirror regional cultural or syllabus requirements,
rendering content less familiar or pertinent for pupils.

There are likewise learner-related factors. Certain pupils feel apprehension when studying via
a non-native tongue, which could curb their readiness to converse or take part actively in classes.
Varied proficiency sets increase intricacy, as pupils' language proficiencies frequently vary greatly,
necessitating tailored teaching and further aid. Many pupils also require direct coaching in scholarly
tactics like jotting notes, reading specialized texts, or employing visual layouts to manage CLIL's
demands.

From an instructional perspective, CLIL necessitates careful structuring. Successful learning
relies on unambiguous content and language aims, organized scaffolding, diverse media, and
thoughtfully created assignments that foster both linguistic growth and advanced reasoning.
Evaluation must be tackled intentionally to prevent faulting learners for language slips that don't
impact core comprehension. Ongoing, ongoing evaluation assists instructors in modifying teaching,
tracking grasp, and fostering language progress.

Lastly, infrastructure and governing constraints exert a key influence. Effective CLIL rollout
necessitates extended curriculum structuring, skill-building chances, and management backing.
Institutions also need to convey transparently with guardians, who might stress over diminished
subject

Conclusion

CLIL offers a uniquely fertile environment for developing intercultural competence, marrying
language learning with authentic, culturally rich content. By deliberately embedding cultural
objectives into subject teaching, educators can equip learners not only to speak another language
but to navigate the complexities of global communication with insight, respect, and adaptability.
The approach demands careful planning, teacher training, and reflective practice, but the outcome—
students prepared for a multicultural world—is well worth the investment.
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Rezumat. [n contextul accelerarii globalizarii si al intensificarii interactiunilor interculturale, competentele lingvistice,
desi esentiale, nu sunt suficiente pentru a asigura succesul profesional in mediul de afaceri international. In prezent,
inteligenta culturala (Cultural Intelligence - CQ) devine o competenta strategicd, care sprijind comunicarea eficientd,
negocierea, gestionarea relatiilor interculturale si adaptarea in contexte multiculturale complexe.

Scopul acestui articol este de a evidentia relevanta integrarii CQ in cadrul orvelor de limba strdaina de afaceri, prin
corelarea dimensiunilor sale: cognitivda, metacognitiva, motivationala si comportamentald cu procesul didactic
universitar.

Metodologia cercetarii este mixta si include analiza literaturii de specialitate, studii de caz relevante, precum si
observatii calitative obtinute din experientele studentilor implicati in mobilitati academice si activitati extracurriculare
interculturale.

Lucrarea propune o abordare aplicativa, prezentand modul in care activitdtile didactice: simularile, studiile de caz,
interactiunile autentice i reflectiile ghidate pot deveni contexte eficiente de dezvoltare a CQ in cadrul cursurilor de
limba straina cu profil economic si profesional.

Rezultatele cercetarii indica faptul ca studentii care dezvolta un nivel ridicat de inteligenta culturald isi imbunatdtesc
adaptabilitatea profesionald, comunicarea in echipe internationale si capacitatea de a construi relatii de afaceri
durabile. De asemenea, dezvoltarea CQ in randul cursantilor contribuie semnificativ la integrarea lor pe piata muncii
si la performanta acestora in cadrul companiilor internationale.

Concluziile subliniaza necesitatea unei abordari integrate in predarea limbilor strdine de afaceri in invatamantul
superior, in care competentele lingvistice si cele interculturale sa fie dezvoltate simultan, precum si rolul esential al
profesorilor in formarea viitorilor specialisti.

Totodata, sunt formulate unele recomandari pentru cadrele didactice, institutiile educationale si angajatori, in vederea
pregatirii unor profesionisti capabili sa navigheze cu succes in mediul de afaceri international.

Cuvinte-cheie: inteligenta culturala, limba straina de afaceri, educatie interculturald, abordare integratd, succes
profesional, formare universitard, adaptare profesionala, invatamant superior.

Clasificarea JEL: M14, F23, 125
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INTRODUCERE

In contextul globalizarii si al intensificirii comunicarii interculturale, predarea limbilor striine
de afaceri in invatdmantul superior capatd o noua dimensiune strategicd. Stapanirea terminologiei
sau a structurilor lingvistice nu este suficientd, iar dezvoltarea competentelor care faciliteaza
interactiunea eficientd in contexte multiculturale devine esentiald. In acest sens, inteligenta
culturala (CQ) se contureaza ca un element-cheie in formarea viitorilor profesionisti capabili sa
gestioneze complexitatea relatiilor internationale de afaceri.

Asadar, CQ presupune capacitatea persoanelor de a intelege, interpreta si adapta comportamentele
in functie de contextul cultural, contribuind la o comunicare profesionald eficientd, negociere de succes
si reducerea conflictelor interculturale. In cadrul orelor de limbi striini de afaceri, dezvoltarea acestei
competente poate transforma procesul educational intr-un instrument valoros pentru pregatirea
studentilor in vederea insertiei intr-o piatd a muncii tot mai globalizata si diversificata.

Studiul de fata porneste de la premisa cd orele de limba straina de afaceri reprezintd un cadru
optim pentru dezvoltarea inteligentei culturale, datorita naturii lor aplicative si a expunerii constante la
continuturi internationale. Ca urmare, formarea CQ poate fi sustinutd prin activitati didactice adaptate,
studii de caz, simuldri de negocieri, analiza de situatii interculturale si colaborari virtuale cu parteneri
din alte culturi. Aceastd abordare integratd contribuie nu doar la dobandirea unor competente
lingvistice si culturale, ci si la formarea unui profil profesional complet, adaptabil si competitiv.

Scopul cercetarii este de a investiga rolul inteligentei culturale in optimizarea procesului
educational din cadrul cursurilor de limba strdind de afaceri si impactul sau asupra succesului
profesional al studentilor. In acest sens, studiul combini o analizi teoretici a conceptului de CQ cu
o componentd aplicativa bazata pe exemple din mediul universitar si de afaceri.

Structura articolului urmareste trei directii principale. In prima parte sunt prezentate
fundamentele teoretice ale inteligentei culturale in predarea limbii strdine de afaceri, prin
evidentierea conceptelor-cheie si a relevantei acestora in mediul academic si profesional
international. Cea de-a doua directie vizeaza impactul inteligentei culturale asupra performantei
academice si profesionale, accentudnd importanta colabordrii interculturale, a adaptabilitatii si a
succesului in afaceri. In final, atentia se indreapta citre metodele si strategiile de dezvoltare a
inteligentei culturale prin predarea limbii strdine de afaceri, cu scopul de a facilita formarea
competentelor interculturale indispensabile intr-un context globalizat.

Prin aceastd abordare, articolul isi propune sd ofere recomandari practice pentru cadrele
didactice, institutiile de invdtdmant superior si angajatori, subliniind importanta dezvoltarii
inteligentei culturale ca parte integrantd a formadrii viitorilor profesionisti.

1. INTELIGENTA CULTURALA — REPERE TEORETICE iN PREDAREA LIMBII
STRAINE DE AFACERI

In prezent, inteligenta culturald (CQ — Cultural Intelligence) a devenit un concept central in
dezvoltarea profesionald a persoanelor care interactioneazi frecvent in contexte multiculturale. In
predarea limbii straine de afaceri, CQ se impune ca o competenta transversala esentiala, cu potential
formativ ridicat pentru succesul in mediul de faceri international. Acest capitol oferd o fundamentare
teoretica a inteligentei culturale, explorand dimensiunile sale, diferentele fata de alte tipuri de inteligenta
si modelele explicative care sustin aplicabilitatea sa in formarea profesionala si educationala.

13



14

CULEGERE DE ARTICOLE
Conferinta Stiintifica Nationala “Multilingvism si Interculturalitate in Contextul Globalizarii”
EDITIA a V-a, 04-05 aprilie 2025

In context educational, mai ales 1n cadrul cursurilor de limba straind de afaceri, CQ poate fi
definita ca abilitatea de a interactiona eficient cu persoane din alte culturi printr-o combinatie
de cunostinte culturale, motivatie, reflectie, flexibilitate comportamentala si adaptabilitate. Potrivit
lui Earley si Ang (2003), inteligenta culturala este ,,capacitatea de a functiona eficient in contexte
culturale diverse, in care indivizi din culturi diferite lucreaza, colaboreaza sau comunica”.

Spre deosebire de un simplu set de informatii despre norme si valori culturale, CQ implica o
abordare complexa si integrata, care dezvoltd in studenti capacitatea de a analiza si de a adapta
comportamentul in functie de contextul cultural al partenerului de discutie sau negociere. Prin
urmare, in procesul de predare a limbii straine de afaceri, profesorii pot facilita dezvoltarea CQ prin
varii situatii de comunicare simulate, studii de caz reale si activitati de reflectie culturala.

Modelul propus de Earley si Ang (2003) identifica patru dimensiuni ale CQ, fiecare fiind
relevanta pentru formarea competentelor interculturale in contextul limbajului de afaceri:

1. Dimensiunea cognitiva reprezinta cunostintele despre norme, practici si conventii
culturale. In cadrul cursurilor de limba de afaceri, aceasti dimensiune poate fi dezvoltatad prin
prezentarea diferentelor culturale in structurile de afaceri, stilurile de negociere, formulele de
adresare si eticheta profesionala.

De exemplu: Analiza diferentelor dintre modurile de salut, stilurile de comunicare (direct vs.
indirect) sau regulile de protocol din diverse tari in cadrul unui seminar tematic.

2. Dimensiunea motivationala reflecta dorinta si curiozitatea de a interactiona cu alte culturi.
Profesorii pot stimula aceastd dimensiune prin proiecte internationale, colaborari interculturale
virtuale sau prin includerea unor teme care sa incurajeze deschiderea fatd de diversitate.

Spre exemplu: Participarea la simulari de negocieri cu studenti din alte tiri sau reflectii scrise
privind experientele din mobilitati Erasmus.

3. Dimensiunea comportamentald se refera la capacitatea de a adapta limbajul si
comportamentul in functie de interlocutor. Prin jocuri de rol si simulari ale unor intalniri de afaceri,
studentii pot exersa utilizarea registrului lingvistic si a gesturilor adecvate in contexte multiculturale.

In mod ilustrativ: Interpretarea scenariilor interculturale (de exemplu, o negociere intre un
partener german si unul arab) pentru a identifica comportamente adecvate in functie de cultura
profesionala.

4. Dimensiunea metacognitiva presupune capacitatea de reflectie asupra propriilor presupuneri
culturale si adaptarea strategiilor de comunicare. In procesul didactic, aceastd dimensiune poate fi
formata prin activitati de autoevaluare, portofolii de reflectie si feedback structurat.

Bundoara: Jurnale de Invatare in care studentii analizeaza propriile reactii intr-un exercitiu
intercultural si identifica solutii alternative.

Este important de mentionat ca, aceste patru dimensiuni se dezvoltd simultan in procesul de
predare a limbii strdine de afaceri, oferind studentilor un cadru de gindire si actiune flexibil,
necesar pentru a naviga cu succes in situatii de afaceri reale din medii multiculturale.

In cele ce urmeazi, vom realiza o distinctie intre inteligenta culturald si alte tipuri de
inteligenta. Pentru a evidentia specificitatea CQ, se impune diferentierea acesteia de alte forme de
inteligenta frecvent mentionate in literatura de specialitate:

e CQ vs. Inteligenta emotionala (EQ): EQ vizeaza intelegerea si gestionarea emotiilor
proprii si ale celorlalti. CQ extinde aceasta capacitate la contexte interculturale, unde emotiile sunt
filtrate de valori si norme culturale diferite.
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e CQ vs. Inteligenta sociala: Desi ambele implica o interactiune eficientd cu ceilalti, CQ
presupune capacitatea de adaptare in fata diferentelor culturale profunde, nu doar sociale.

e CQ vs. Inteligenta cognitiva generalia: Desi o persoana cu IQ ridicat poate invata rapid
despre alte culturi, nu inseamna cd va sti cum sd actioneze eficient n contexte interculturale fara
dezvoltarea altor dimensiuni ale CQ.

e CQ vs. Inteligenta academica (IQ): Inteligenta academica reflectd competente analitice si
logice, dar nu garanteaza capacitatea de adaptare interculturala.

In lumina celor prezentate, se poate afirma ci CQ are un caracter integrativ, cu valente
cognitive, afective si comportamentale, fiind indispensabila in contextul educatiei orientate spre
cariere internationale.

Studiile de specialitate relevd cd mai multe modele teoretice contribuie la intelegerea si
aplicarea CQ atat in mediul educational, cat si profesional:

e Modelul Earley & Ang (2003) este modelul de baza al CQ, utilizat frecvent ca punct de
reper in curricula cursurilor de comunicare si limba straind de afaceri.

e Modelul lui Thomas (2006) subiliniaza importanta invatarii si experientei in dezvoltarea
CQ. De asemenea, implica ideea cd profesorii pot crea contexte de invatare interculturala, nu doar
transmite informatii.

e Modelul Schwartz (1992) contribuie la intelegerea valorilor culturale ca variabild-cheie in
procesul de predare. Cu alte cuvinte, valorile fundamentale pot fi discutate in clasa pentru a explica
de ce difera asteptarile si comportamentele in afaceri.

» Modelul Gelfand et al. (2008) sustine ca subiecte precum flexibilitatea comportamentala si
rezilienta pot fi abordate in cadrul orelor de limba strdina de afaceri pentru a evidentia importanta
adaptabilitatii in contexte multiculturale.

e Modelul lui Sternberg (1985) privind inteligenta practica subliniaza ideea cd succesul in
afaceri depinde de abilitati practice, nu doar teoretice, sustinand astfel integrarea CQ in activitati
aplicative de predare.

Rezumand, este important de mentionat cd, inteligenta culturald (CQ) se contureaza ca un
fundament teoretic esential pentru formarea profesionald a studentilor in domeniul limbilor straine
de afaceri, oferind cadrul necesar pentru dezvoltarea competentelor interculturale complexe.
Analiza dimensiunilor cognitive, comportamentale, motivationale si metacognitive evidentiaza
caracterul integrativ al CQ, care combind cunostintele despre norme si valori culturale cu abilitatea
de adaptare si reflectie asupra propriilor comportamente.

Diferentierea CQ de alte forme de inteligenta, precum 1Q, EQ sau inteligenta sociala,
subliniaza specificitatea acestei competente In context intercultural si relevanta sa pentru
performanta profesionald internationald. Modelele teoretice analizate, de la Earley si Ang la
Sternberg si Schwartz, oferd instrumente didactice si strategii aplicabile in predarea limbilor de
afaceri, demonstrand ca CQ poate fi dezvoltat activ prin metode interactive si situatii simulate.

In ansamblu, intelegerea si aplicarea inteligentei culturale constituie o bazi solidd pentru
formarea absolventilor capabili sa comunice eficient, sa colaboreze intercultural si sa navigheze cu
succes in mediile globale de afaceri.
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2. IMPACTUL INTELIGENTEI CULTURALE ASUPRA PERFORMANTEI
ACADEMICE SI PROFESIONALE iN PREDAREA LIMBII STRAINE DE AFACERI

Intr-un mediu globalizat in care interactiunile transfrontaliere sunt tot mai frecvente, limbile
striine de afaceri devin nu doar un mijloc de comunicare, ci si o platforma utila pentru dezvoltarea
inteligentei culturale (CQ). Mai mult decat atat, integrarea dimensiunilor CQ in cadrul orelor de
limba straind de afaceri contribuie semnificativ la formarea profesionald a studentilor, facilitind
atit reusita academici, cat si angajabilitatea in medii multiculturale. In aceasti ordine de idei,
inteligenta culturald devine o competentd profesionald esentiald, intrucat pe piata muncii actuala,
competentele tehnice nu mai sunt suficiente.

In prezent, angajatorii cautd tot mai frecvent candidati capabili si colaboreze in echipe
internationale, sd gestioneze diversitatea culturald si sd isi adapteze strategiile de comunicare in
functie de context. Orele de limba straina de afaceri oferd un cadru eficient pentru dezvoltarea
acestor competente interculturale.

Competentele culturale dezvoltate in cadrul orelor de limba striina de afaceri includ:

e constientizarea diversitatii culturale si familiarizarea cu valori, norme si comportamente
specifice altor contexte;

« flexibilitatea comportamentala si capacitatea de adaptare a stilului de comunicare in
functie de interlocutor;

« empatia interculturala, dezvoltata prin jocuri de rol, studii de caz sau simulari de negocieri;

« abilitati de negociere si networking profesional, exersate intr-un cadru internationalizat al
cursurilor.

Drept consecintd, integrarea CQ in curricula de limbi striine de afaceri sustine dezvoltarea
unui profil profesional complex, pregitit pentru provocarile mediului economic international.

Merita subliniat faptul ca, conform studiilor recente (McKinsey, BCG), organizatiile care
promoveaza diversitatea culturald si detin echipe interculturale au performante superioare.
Companiile multinationale cauta angajati care posedd competente lingvistice, dar si
capacitatea de a interactiona inteligent cultural.

Cu alte cuvinte, limba straina nu este utilizatd doar pentru traduceri, ci reprezintd un
canal prin care se Invata coduri culturale, comportamente acceptabile si stiluri de interactiune
profesionala. Prin activitati precum negocierile simulate, redactarea de e-mailuri formale in
contexte culturale diferite sau prezentari de afaceri adaptate cultural, studentii 1si dezvolta simultan:

e dimensiunea cognitiva a CQ (cunoastere culturald) ;

 dimensiunea comportamentala (adaptarea limbajului si non-verbalului);

« dimensiunea motivationala (interesul autentic pentru alte culturi).

Totodatd, orele de limba straina de afaceri contribuie semnificativ la formarea capacitatii
de adaptare a studentilor, in special prin expunerea la:

o stiluri de comunicare formala si informala in afaceri in functie de cultura;

o diferente in structura intilnirilor, prezentirilor si contractelor in diverse regiuni;

« exercitii care implica gestionarea conflictelor culturale in context profesional.

In acest sens, adaptabilitatea interculturali devine nu doar o abilitate, ci o componenti
curriculara esentiald, un obiectiv educational al orelor de limba. Experientele de Invatare
orientate spre CQ reduc barierele culturale si ofera studentilor instrumente de comunicare eficienta
in diverse contexte profesionale.
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Este cunoscut faptul cd negocierea este o tema frecventa in predarea limbilor de afaceri. Prin
analiza diferentelor culturale in strategiile de negociere si simularea acestora, studentii invata
urmatoarele:

 sd recunoasca diferente intre orientarea spre relatii (de exemplu, culturile asiatice) si
orientarea spre rezultate (spre exemplu, cultura americana);

« s adapteze stilul de comunicare la parteneri din culturi cu o comunicare indirecta (ex.
Brazilia, India) sau directa (ex. Germania, SUA);

e s inteleagd influenta perceptiei timpului si a protocolului pe parcursul discutiilor
contractuale.

Merita subliniat faptul ca aceste simuléri de negociere interculturala, derulate in limbile de
studiu, contribuie direct la formarea CQ si la pregatirea pentru contexte reale de afaceri, asigurand
succesul in negocierea internationala.

In aceasta ordine de idei, mai multe universitati, inclusiv Academia de Studii Economice
din Moldova (ASEM), au integrat componenta de CQ in programele de formare.

Programul EMREI (Economie Mondiala si Relatii Economice Internationale) ofera o baza
teoretica si practica pentru gestionarea activitdtii externe a companiilor, dezvoltand varii competente
interculturale. Acest program are ca scop formarea specialistilor In domeniul economiei mondiale si
relatiilor economice internationale, capabili sa se adapteze la exigentele si schimbarile dinamice ale
mediului economic national si international. Absolventii dobandesc competente in organizarea si
gestionarea activitdtii economice externe a companiilor, structurilor departamentale sau ministeriale,
precum si in coordonarea activitatii de internationalizare a companiilor autohtone. Acestia sunt
instruiti in gestionarea resurselor umane, materiale si financiare in cadrul intreprinderilor si
institutiilor cu activitate externa si in negocierea acordurilor si contractelor cu parteneri din strainatate.

Mobilititile Erasmus+ si bursa Sur-Place sprijind direct invatarea Intr-un mediu
multicultural, unde limba striaind devine canalul de invatare interculturala. Programele de
mobilitate academica joacd un rol fundamental in dezvoltarea inteligentei culturale, oferind
studentilor posibilitatea de a interactiona cu diverse medii educationale si culturale. In plus, acestea
sprijind formarea academica si implicarea civicd prin participarea la seminarii, conferinte si ateliere
orientate spre democratie, integrare europeand si functionarea institutiilor internationale. Aceste
experiente interculturale contribuie la aprofundarea cunostintelor economice si politice, facilitaind
dezvoltarea unei viziuni extinse asupra dinamicii globale.

Proiectele civice si educationale desfisurate in limbile de circulatie internationald in cadrul
programelor de mobilitate contribuie, de asemenea, la consolidarea abilititilor de leadership,
comunicare si adaptabilitate - elemente importante ale CQ.

Asadar, integrarea inteligentei culturale in cadrul orelor de limba straina de afaceri se dovedeste
a fi un factor esential in succesul profesional si academic al studentilor, oferindu-le atdt competente
dimensiunilor cognitivd, comportamentald si motivationald a CQ prin simulari de negocieri, studii de
caz si exercitii practice le permite studentilor sd inteleagd si sa gestioneze diferentele culturale, sa
adapteze strategiile de comunicare si sa colaboreze eficient in echipe multiculturale.

Experientele de invatare orientate spre CQ contribuie la formarea unei mentalititi globale,
crescand flexibilitatea, empatia interculturald si capacitatea de adaptare la diverse contexte
profesionale. Mai mult, integrarea CQ 1in curricula universitard, inclusiv prin programe
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internationale, mobilitdti si proiecte educationale, consolideaza competentele de leadership,
negociere si comunicare interculturald ale studentilor, sporind angajabilitatea acestora pe piata
muncii globale.

In ansamblu, limba striind devine un instrument strategic prin care se formeazi nu doar
abilitati de comunicare, ci si competente culturale care garanteaza succesul profesional si academic
in contextul international actual.

3. DEZVOLTAREA INTELIGENTEI CULTURALE PRIN PREDAREA LIMBII
STRAINE DE AFACERI

Intr-un mediu academic tot mai conectat la realititile globale, formarea profesionald a
studentilor in domeniul afacerilor nu poate ignora dimensiunea interculturald. Educatia moderna are
responsabilitatea de a oferi nu doar competente tehnice si lingvistice, ci si instrumente care s le
permita studentilor si navigheze eficient si adaptativ in contexte multiculturale complexe. In acest
cadru, limba strdind de afaceri devine un instrument esential pentru dezvoltarea inteligentei
culturale (CQ - Cultural Intelligence), facilitdnd intelegerea valorilor, normelor si comportamentelor
specifice diferitelor culturi profesionale.

Predarea limbilor straine de afaceri depaseste simpla instruire in terminologie economica sau
structuri formale de comunicare. Aceastad disciplind ofera studentilor un cadru educational interactiv
si autentic, ancorat In contexte globale, studii de caz internationale si scenarii reale de afaceri, care

Prin simulari de negocieri, proiecte internationale si activitati practice, orele de limba strdina
de afaceri devin un spatiu de antrenament intercultural, pregatind studentii nu doar pentru
comunicarea profesionald eficientd, ci si pentru adaptarea strategica la diversitatea culturald din
mediul economic global.

Astfel, in cadrul orelor de limba straina de afaceri:

« continutul lingvistic este contextualizat in scenarii internationale relevante;

« exercitiile didactice includ negocieri simulate, prezentdri adaptate cultural si analiza
diferentelor in stilurile de comunicare profesionald;

« subiectele propuse incurajeaza gandirea criticd asupra normelor culturale si valorilor in
afaceri.

Meritd mentionat cd integrarea CQ in procesul de invatare a limbilor strdine de afaceri are loc
in mod interactiv, progresiv si aplicat, pregatind studentii nu doar pentru evaluari, ci pentru o
carierd internationala de succes.

Pentru ca integrarea CQ sa fie eficienta, universititile trebuie sd conceapa programe
educationale transdisciplinare, in care cursurile de limbad strdind de afaceri sunt valorificate
strategic. Prin urmare, CQ devine o competenta transversala, prezenta Tn mai multe discipline, dar
consolidatd in mod special prin:

e cursuri de comunicare interculturali integrate in orele de limba straina;

« proiecte in echipa internationala (cu parteneri Erasmus sau invitati straini);

« evenimente, workshopuri si simuléri de afaceri interculturale desfasurate in limba tinta.

In contextul actual, rolul educatiei universitare in cultivarea unei mentalititi globale devine tot
mai evident. Conform studiilor (Ng, Van Dyne & Ang, 2009), expunerea directa la diversitatea
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culturala in timpul studiilor creste semnificativ nivelul de CQ si pregateste studentii pentru
realitatile din mediul de afaceri international.

In cadrul acestui proces complex, rolul profesorului de limbi striini de afaceri este
esential. El devine facilitator al dezvoltarii CQ, mediator intercultural, capabil sd integreze
tematicile relevante din sfera afacerilor internationale cu particularitatile culturale ale contextelor de
comunicare.

Pentru a-si indeplini eficient acest rol, cadrele didactice au nevoie de o formare continua in
domenii precum:

o pedagogia interculturala;

o leadership global si negociere internationala;

o metode interactive de predare, bazate pe studii de caz si simuldri;

o mobilititi academice si cursuri de formare dedicate diversitatii culturale.

Un profesor care detine propria inteligenta culturald dezvoltata este capabil sa modeleze
atitudini deschise si s promoveze reflectia critica asupra diferentelor culturale in randul studentilor.
Pentru a integra CQ in cadrul cursurilor de limba straind de afaceri, institutiile de Tnvatamant
superior pot recurge la diverse strategii educationale care includ:

e module dedicate: leadership intercultural, comunicare internationald, negociere in afaceri
internationale;

« evaludri aplicate: portofolii culturale, reflectii scrise asupra interactiunilor interculturale,
proiecte de cercetare Tn limba straina;

e simulari didactice: scenarii de comunicare in contexte de afaceri multiculturale (de
exemplu, Intalniri, interviuri);

e colaboriri internationale: proiecte comune cu universitdti partenere, desfasurate in limba
tintd, care faciliteaza interactiunea interculturald reala.

Dat fiind ca initiativele enumerate asigura o formare holistica, studentii 151 dezvolta simultan
atat competentele lingvistice, profesionale, cat si interculturale, esentiale pentru insertia pe piata
muncii globalizate.

Pe masurd ce educatia se digitalizeaza si piata muncii se globalizeaza, este necesar ca
cercetarea in domeniul predarii limbilor striaine cu accent pe CQ si se extinda si in
urmaétoarele directii:

e impactul CQ asupra performantei academice si profesionale in medii multiculturale (in
special n cazul mobilitatilor Erasmus sau invatdmantului international);

e rolul platformelor digitale in dezvoltarea CQ prin colaborare interculturald asincrona,
forumuri in limbi straine, clase virtuale internationale.

Asadar, dezvoltarea inteligentei culturale in predarea limbii strdine de afaceri se dovedeste
esentiala pentru formarea profesionala si interculturald a studentilor, oferindu-le atat competente
lingvistice, cét si abilitdti de adaptare la diversitatea culturald din mediul global al afacerilor.

Prin intermediul exercitiilor practice, simularilor de negocieri, proiectelor internationale si
studiilor de caz, orele de limba strdina de afaceri creeaza un spatiu educational autentic In care
studentii pot exersa si dezvolta competente interculturale relevante, precum flexibilitatea
comportamentald, empatia si capacitatea de adaptare strategica.
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Integrarea CQ in curricula universitard, sprijinitd de module dedicate, evaluari aplicate si
colaborari internationale, faciliteaza formarea unei mentalitati globale si pregdteste studentii pentru
succesul profesional si academic in contexte multiculturale reale.

Rolul profesorului de limbi straine devine unul strategic, nu doar de formator lingvistic, ci si
de facilitator al dezvoltarii CQ, mediator intercultural, capabil sd modeleze atitudini deschise si sa
stimuleze reflectia critici asupra diferentelor culturale. Intr-o erd a globalizarii si digitalizarii
educatiei, investitia in formarea interculturald prin predarea limbilor strdine de afaceri constituie o
prioritate pentru institutiile de invatdmant superior orientate spre viitor.

Dezvoltarea inteligentei culturale prin orele de limba strdinad de afaceri transforma studentii in
profesionisti capabili sd navigheze cu succes in mediul global, facand din competentele
interculturale cheia performantei academice si profesionale internationale.

CONCLUZII SI RECOMANDARI

1. Inteligenta culturald (CQ) este o competentd esentiald pentru succesul profesional in
mediul globalizat al afacerilor, completand competentele tehnice si lingvistice.

2. Dezvoltarea simultand a celor patru dimensiuni ale CQ (cognitiva, metacognitiva,
motivationald si comportamentald) prin metode educationale integrate si experientiale, este cruciald
pentru formarea competentelor interculturale.

3. Integrarea CQ in orele de limba strdind de afaceri faciliteazd adaptarea studentilor la
contexte multiculturale si favorizeaza construirea de relatii profesionale eficiente si durabile.

4. Simuldrile, proiectele internationale si activitatile practice permit studentilor sa gestioneze
diferentele culturale si sd colaboreze eficient in medii globale.

5. Limbajul profesional, studiile de caz si scenariile interculturale ofera contexte autentice de
invatare, in care studentii exerseaza si dezvoltd competente interculturale aplicabile.

6. Experientele internationale, precum mobilitatile Erasmus sau colaborarile cu parteneri
straini, accelereazd formarea CQ si trebuie integrate sistematic In curriculumul universitar.

7. Cadrele didactice joaca un rol esential ca mediatori culturali si facilitatori ai Invatarii
interculturale, modeland comportamente deschise si reflectia critica asupra diferentelor culturale.

8. Formarea continud a profesorilor in pedagogie interculturala, leadership global si metode
interactive este necesara pentru implementarea eficientd a CQ in procesul educational.

9. Orele de limba straind de afaceri trebuie sd combine exercitii practice si situatii reale de
afaceri cu dimensiunea lingvistica si culturald, dezvoltand astfel competente aplicabile profesional.

10. Studentii trebuie sa fie expusi la analize critice ale diferentelor culturale si la reflectie
asupra propriilor comportamente interculturale.

11. Curriculumul universitar trebuie sa includa module interdisciplinare dedicate comunicarii
interculturale, negocierii internationale si eticii profesionale.

12. Parteneriatele internationale permit schimbul de bune practici si dezvoltarea de materiale
didactice cu valoare interculturala, contribuind la formarea holistica a studentilor.

13. Cercetarea privind CQ in educatia lingvistica trebuie sustinuta si extinsd pentru a valida
metode inovatoare adaptate pietei muncii globale.

14. Digitalizarea procesului de invétare interculturala prin platforme online, clase virtuale
multiculturale si forumuri de discutii contribuie la dezvoltarea CQ in medii virtuale.
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15. Evaluarile academice trebuie sa integreze CQ prin portofolii culturale, reflectii scrise,
proiecte internationale si simulari de afaceri interculturale.

16. Angajatorii ar trebui sd considere CQ un criteriu relevant in recrutare si promovare, in
special pentru pozitiile care implica interactiuni interculturale.

17. Colaborarea intre mediul de afaceri si institutiile de invatdmant superior este esentiala
pentru dezvoltarea programelor practice si adaptate cerintelor globale.

18. Predarea limbilor strdine de afaceri, axatd pe CQ, contribuie la flexibilitate profesionala,
empatie interculturala si capacitatea de adaptare rapida la schimbarile mediului global.

19. Profesorii care faciliteaza CQ asigura formarea unei mentalitati globale a studentilor si
cresc angajabilitatea absolventilor.

20. Integrarea CQ transforma limba strdind de afaceri intr-un instrument strategic pentru
succesul academic si profesional, depasind simpla instruire lingvistica.

21. Investitia in dezvoltarea inteligentei culturale devine o prioritate strategica pentru
universitati, asigurand absolventi capabili sd gestioneze diversitatea culturala cu profesionalism si
eficienta.

22. Dezvoltarea CQ prin orele de limba strdina de afaceri contribuie decisiv la consolidarea
competentelor lingvistice, interculturale si profesionale ale studentilor.

23. In contextul global al afacerilor, CQ devine un instrument strategic pentru succesul
academic si profesional, reprezentind o punte intre pregatirea universitara si performanta
internationala.
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Abstract: In the current study, “linguistic capital” is considered as an economic resource that determines career
growth in the globalised labour market. Drawing on Bourdieu's concept and recent work on the commodification of
language, we examine how foreign language proficiency and communication skills contribute to earnings and
employment. By employing a mixed-method approach, we combine an analytical literature review with quantitative
data obtained from a survey of employees from three environments: the Republic of Moldova, hybrid/nomadic and
abroad. Descriptive statistics and comparative tables link the number and type of working languages, the
internationalisation of companies and employer support for language learning with expected career achievements. The
results show a systematic positive correlation between multilingualism, employment and income, with a stronger effect
observed in international organisations and among respondents working outside Republic of Moldova. Employer
practices (providing training, recognising tasks that require language skills) increase the perceived return on language
capital, while sectoral and regional contexts lead to heterogeneous benefits. In addition to general language
proficiency, business communication skills such as negotiation, report writing and intercultural pragmatics are
particularly essential for career grows.

Key Words: linguistic capital, multilingualism, career development, earnings, employability
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INTRODUCTION

In the contemporary globalised context characterised by an increasingly permeable national
borders and widespread interaction, linguistic capital has become an important factor influencing
the career advancement of many individuals. Proficiency in multiple languages, the ability to
navigate different cultures and an understanding of linguistic differences are not only competitive
advantages for employees but also fundamental factors determining career growth. This paradigm is
mainly emphasised in terms of its direct impact on salary levels, employment rates and
opportunities for promotion. Therefore, the aim of the study is to analyse the role of linguistic
capital as a determining factor in career advancement with a particular focus on its impact on wages
and employment in a globalised world, and specifically, in the labour market. The research
objectives consist in assessing the relationship between language proficiency including
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multilingualism and income differences in European labour markets, and exploration of the
importance of educational initiatives in promoting linguistic diversity and improving
communication skills to facilitate equal access to opportunities.

To support the study and analytical-descriptive approach is employed integrating comparative
methods and analysis of relevant statistical data sourced from academic literature and institutional
databases. Furthermore, to explorer the real-world implications of linguistic capital, a comparative
survey was conducted among employees based in both the Republic of Moldova and abroad. The
empirical component enables a contextualised analysis of how language proficiency correlates with
employability and income in varying national and organizational settings. The current study aims to
bridge theoretical insights with lived experienced offering grounded understanding of how
linguistic capital operates in the globalised economy.

I. LITERATURE REVIEW

1.1. Theoretical foundations of linguistic capital

The concept of “linguistic capital” originated in anthropological discourse and was later
adapted as a sociological construct by researchers such as Yoss and Solorzano (2005). This term
refers to the linguistic resources, knowledge, and skills that people possess and that can be
strategically employed to gain social, cultural, or economic advantages. Since language is a
complex and dynamic construct, linguistic capital includes not only knowledge of the vocabulary or
grammar of the dominant language, but also the ability to navigate across different linguistic
registers, adapt to various communication styles, and interact effectively in different social contexts.

A pivotal contribution to this concept was made by Pierre Bourdieu (1991), who considered
linguistic capital within the framework of his broader theory of symbolic capital, which is a
component of cultural capital. According to Bourdieu, language functions as a form of power and
legitimacy within specific social settings. The worth of linguistic capital is influenced by social
conditions and varies depending on the context, as it is shaped by dominant institutions and existing
power relations.

Bourdieu points out that communication through language is never neutral, since it always
involves a form of symbolic control. Some languages or ways of speaking—especially those linked
to authority or higher social status—are considered valuable, while others are looked down upon or
marginalised. This symbolic ranking helps maintain social inequality, particularly in the job market,
where language skills often decide who is included or excluded. Therefore, linguistic capital is
crucial for gaining access to education and employment and strongly influences a person’s social
development.

1.2. Language proficiency and labour market outcomes

Many research studies show that linguistic capital has clear economic benefits, especially
when it comes to jobs, career advancement, and earnings. Chiswick and Miller (2002) view
language proficiency as an essential form of human capital that improves productivity,
communication, and workers’ ability to adapt to the labour market. Their research on immigrant
groups in different countries shows a strong link between skill in the dominant language, higher
income, and greater professional success. In particular, they found that immigrants in the United
States who speak English well earn about 14% more than those with lower levels of proficiency.
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Similarly, Dustmann and Fabbri (2003), in their research of the UK labour market, found that
English language proficiency significantly improves migrants’ income and employment prospects.
Their analysis revealed an 18 - 20% wage growth for migrants with high proficiency in English, as
well as a higher likelihood of finding employment in skilled and highly paid positions. Thus,
language functions not only as a means of communication, but also as a guarantee of socio-
economic mobility.

More recent European data confirm these conclusions. According to OECD (2023), over 50%
of high-skilled job vacancies in the EU explicitly require knowledge of at least one foreign
language, with roles demanding English often associated with higher salaries. Meanwhile, Liwinski
(2019) found that in Poland, foreign language proficiency carries an average wage premium of
11%, rising to 32% for Spanish, 22% for French, and 15% for Italian — highlighting the influence of
market demand and language rarity.

However, the importance attributed to linguistic capital still depends largely on context. It
varies depending on the sector, region and national labour market, and is closely linked to the
prestige and perceived usefulness of specific languages. For example, while English often serves as
the standard lingua franca in global business and professional settings, other languages may have
particular economic value depending on the industry and geographical context.

Recent research has also started to consider the relationship between language and factors
such as migration status, ethnicity, and class, showing how linguistic capital interacts with broader
structures of inequality. In this respect, language proficiency is not simply a skill to be acquired, but
a form of cultural and symbolic power that must be recognised, legitimised and strategically used in
the labour market.

1.3. Linguistic capital in a globalised economy

Globalisation has profoundly changed the value and functions of language in the world of work.
As Heller (2003) argues, in the context of the global economy, language is increasingly becoming a
commodity — it is being reformatted into a skill or asset that can enhance competitiveness, mobility
and brand recognition. In particular, English has come to dominate as the “default capital” in many
multinational industries. Expanding on this idea, Heller and Duchéne (2012) demonstrate how
multilingualism is frequently used in late capitalism. Language skills are valued not for their cultural
richness, but for their ability to generate profit or assist in achieving specific corporate goals. In these
circumstances, access to elite linguistic capital, such as native-level English proficiency or
multilingual certificates, is stratified along socio-economic lines, reinforcing pre-existing inequalities.

More recent research has further deepened our understanding of the concept of “linguistic
capital” as both an asset and a source of inequality. For instance, Lo and Li (2022) explore how
multilingualism functions in transnational workspaces, emphasising that it is increasingly perceived
not simply as communicative competence but as “soft capital” that facilitates cultural mediation,
interpersonal trust, and market expansion.

Thus, while globalisation while expanding the market for language skills, simultaneously
reinforced inequalities in their distribution and recognition. Linguistic capital becomes both an
opportunity and a constraint — a source of mobility and inclusion for some, and a marker of
exclusion for others. Therefore, it should be viewed not simply as a neutral economic asset, but as a
socially determined and politically significant resource. This perspective is particularly relevant for
countries with transition economies like Moldova, where professionals seeking international careers
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often invest heavily in linguistic capital to compete in the global marketplace. However, disparities
in access to quality education, exposure, and institutional support can exacerbate internal divisions
and limit the inclusiveness of language-based mobility strategies.

1.4. Recent studies and EU-focused perspectives

In the context of the European integration of the Republic of Moldova, linguistic capital
intersects with political and cultural dimensions. According to Hirbu (2025), multilingualism and
intercultural dialogue are fundamental pillars of EU identity, serving not only as instruments of
cohesion but also as mechanisms for increasing labour mobility and employability. The analysis of
EU language policy suggests that multilingual competence is increasingly considered as strategic
asset in the knowledge economy, aligning with broader goals of innovation and competitiveness.

In the UK context, Williams and Cooke (2021) examined how employers in London’s
financial and technological sectors prioritise multilingual graduates for positions involving
international coordination. Their findings confirm that while English remains indispensable,
linguistic competence in additional languages (e.g., Mandarin, German, Arabic) significantly
improves employability and career advancement opportunities, although this value is often linked to
short-term market performance rather than long-term capital.

Furthermore, Anderson and Alarcén (2023), examining changes in the UK labour market after
Brexit, observe a growing demand for knowledge of European languages in areas like trade,
diplomacy, and logistics. They also highlight rising concerns about unequal access to foreign
language education in the UK. Students from wealthier families continue to be overrepresented in
advanced language courses, which further strengthens existing patterns of educational and
professional advantage.

1.5. Language education and social mobility

Language education plays a major role in building institutionalised linguistic capital, linking
individual language skills to wider social and economic progress. Having access to quality teaching,
recognised language certificates, and immersive learning experiences helps people turn their
language abilities into real opportunities for upward mobility. As Park (2011) points out, the global
job market increasingly seeks workers with strong language skills who can meet corporate demands
such as having a neutral accent, switching between languages, and communicating effectively
across cultures.

But, in some cases, language education policies maintain existing social inequalities. These
policies usually favour dominant national or global languages in school curricula, while pushing
regional, minority, or indigenous languages to the margins. This limits both the growth and
recognition of linguistic capital among students from disadvantaged or underrepresented groups,
thereby continuing cycles of social and economic exclusion.

II. ANALYSIS OF QUESTIONNAIRE DATA ON LINGUISTIC CAPITAL AND ITS
IMPACT ON INCOME AND EMPLOYABILITY

To ground the aforementioned theoretical findings, quantitative research was conducted on
the impact of linguistic capital on the respondents’ income and employability. The questioner,
addressed to both domestic and foreign employees, explores how language skills influence
professional opportunities, employability, and income in a globalised context. Thus, throughout
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both close and open questions asked, was analysed the linkages between these three variables:
linguistic capital — income — employability.

As a result, the performed survey was based on 41 individuals that conduct their primary
professional activity in the Republic of Moldova, 16 respondents — in a hybrid, nomadic work pattern
(both inside and outside of Moldova), and 23 of them declared that are activating internationally, in
another countries expecting Moldova. Moreover, a large percentage of them (43,3%) conduct their
professional activity in the sector of Education & Academia, being followed by the Business &
Finance sector with 20% of the respondents. In 3™ place, could be observed the Government & Public
Administration field with a popularity of 13,3% and next, with 6,7% comes IT & Technology and in
the same position, with the same ponder is Horeca & Entertainment field placed. The remaining
(10%) of the answers came from employees of Arts, Culture & Media, Engineering and Healthcare
fields.

Pursuing further, to the question “How many languages are you proficient in for professional
use”, were collected the following results that are presented in Figure 1, and from which can be
concluded that the largest share is held by employees who can speak fluently two languages in a
professional environment, and only 13,3% self-reported that are able to communicate only in one
foreign language. These results represent a positive indicator that could have been influenced by the
globalised nature of the labor market, increased emphasis on multilingualism in education, and the
growing demand for language proficiency as a competitive advantage in international business
contexts and mobility.

gl

= One Two = Three = Four or more

Figure 1: Distribution of respondents by number of languages used in professional contexts
Source: Elaborated by the authors

Analysing Figure 2 regarding which foreign languages are mostly used by respondents for
professional use (despite their mother tongue), it can be observed that the most popular are English,
German and French, followed by Russian and Romanian. This distribution spotlights the global
dominance of English as an international business language, and the presence of Russian and
Romanian in this framework is mainly determined by the regional context and the multilingual
demands of certain professional environments.
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Figure 2: Frequency of foreign language use among respondents
Source: Elaborated by the authors

The career advancement opportunities determined by linguistic capital are highly influenced
by the field of activity, but also by the area of employees’ activity. As a result, in the framework of
this aspect, it could be highlighted (table 1) that the employers outside of the country value the
linguistic capital more and as a result, it is easier for workers to advance on their career path.
Therefore, individuals seeking career progression should explore international job opportunities,

while Moldovan employers must consider the linguistic asset more and maximize its capitalization.

Table 1: Distribution of career advancement opportunities by location of professional

activity
Chances Area of In Outsi Hybrid/nom
of career profe§s30nal Mold de of adic work pattern Total
advancement activity
ova Moldova

Very high 5 11 10 26

High 18 3 11 32

Low 11 2 1 14

Very low/none 7 - 1 8

Total 41 16 23 80

Source: Elaborated by the authors

Analogously, the employees that took part in the survey assessed the extent to which their
employers provide additional resources and opportunities for language improvement. Around 56%
of them communicated that their employers provide enough chances and resources for improving
their linguistic capabilities. Contrariwise, only a ponder of 23.3 percentage points of respondents
rated their employer's provision of language resources as low (1/5 and 2/5), suggesting that most
employers offer at least some support in this area. This spotlights a general positive trend in
employer-supported language enhancement initiatives.

Table 2 presents the relationship between the extent to which the business is operating
internationally and the self-reported contribution of foreign languages to the current job position.
Thus, could be picked the fact that employees who activate in companies with an extensive
international activity, consider that their language assets contributed significantly to their current
job position and vice versa. As a result, there is a clear direct link between the extent of a company's
internationalization and the perceived contribution of foreign languages to current job positions.
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Table 2: Correlation between degree of company internationalisation and foreign language
relevance in job context

Extent to which lContrlbutltonﬂ(:f
the company is Anguages ,0 ¢ Significantly | Moderately Slightly | Total
. . . current job
internationalised
position
Extensively 14 3 2 19
To some extent 9 19 6 34
Very low/none 1 14 12 27
Total 24 36 20 80

Source: Elaborated by the authors

The final part of the survey asked employees about their views on how language proficiency
and multilingualism affect employability and income in today’s globalised world. Most respondents
agreed that these skills have a clear positive impact and that linguistic capital should be better
utilised. However, they also noted that the importance of language skills varies depending on the
industry and the region of employment.

In the modern workplace, the ability to share ideas and gain knowledge is a major strength.
Employees who are adaptable, can communicate clearly, and understand others tend to have more
career opportunities and advantages. Language proficiency and multilingualism are key factors that
enhance employability and boost earnings. They provide concrete financial benefits, open pathways
to international and leadership positions, and offer protection against the effects of automation.

As global business continues to grow, the importance of language skills is expected to rise
even further. Being multilingual is increasingly seen as a valuable advantage in the global job
market, giving candidates a distinct competitive edge.

CONCLUSIONS

The present study demonstrates that linguistic capital is not only a social but also an economic
asset. Our data, obtained using mixed methods — a combination of comparative statistics and
employee surveys — confirm the hypothesis that multilingual and professionally proficient
employees have a higher chance of getting a job, signing a contract, and advancing their career in
competitive sectors. However, the effect on linguistic capital is heterogeneous. The return on
language skills varies depending on the sector, region, and degree of internationalisation of the
company. Respondents working outside Moldova or in organisations with extensive international
activities reported stronger career growth and an increase in the contribution of foreign languages to
their current work. In contrast, in domestic market-oriented environments, the effect was weaker but
still positive.

The employer’s policy on language skills, education and certifications are extremely
important. Most respondents reported that their employers provide them with opportunities to
develop their language skills, but the level of support varies depending on the organisation. In
companies where training is co-financed and where multilingualism is taken into account in job
descriptions and employee performance reviews, the return on language capital is significantly
higher. The combination of an international lingua franca (e.g. English) with a second/third
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language that is required in the market increases resilience and mobility, while the combination of
general language proficiency with business communication skills (e.g. negotiation, report writing,
intercultural pragmatics) is particularly important for increasing income and career advancement.

In conclusion, it should be pointed out that in the current global economy, linguistic capital is

an actionable asset. When education systems, employers, and policymakers coordinate their actions
to expand access to and recognition of authentic communicative performance, language skills lead
to increased productivity, fairer opportunities and inclusive growth.
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Abstract: This paper investigates the psychological aspects of intercultural communication, aiming fto identify the
obstacles and difficulties faced by intercultural communication, and to propose solutions to overcome them.
Intercultural communication is a complex phenomenon and, accordingly, has several psychological aspects:
perceptual, emotional, cognitive and motivational. All these aspects are interconnected and can both facilitate
intercultural communication processes and generate communication barriers and situations of misunderstanding. The
study identifies ethnocentrism, stereotyping, and prejudice as the primary impediments to effective intercultural
dialogue. While each of these barriers presents distinct characteristics, they share the common effect of hindering
meaningful communication across cultures. To foster successful intercultural interactions, it is essential to approach
other cultures with respect and openness. Furthermore, individuals must cultivate intercultural competencies, including
language proficiency and an informed understanding of the values and norms of their interlocutors. Intercultural
education is a recognized method for combating ethnocentrism, stereotyping, and prejudice. It aims to foster positive
changes in attitudes and behaviors towards cultural diversity by enhancing understanding and appreciation of different
cultures. The research draws on a wide range of scholarly literature in the field of intercultural communication and
employs methods such as analysis, synthesis, comparison, induction, and deduction. This methodological framework
underscores both the complexity and the interdisciplinary nature of the subject under investigation.

Keywords: communication, monocultural communication, intercultural communication, culture, psychological aspects
of intercultural communication, barriers of intercultural communication, competences of intercultural communication.

Clasificarea JEL: M14, Z13

INTRODUCERE

In contextul globalizarii accelerate, capacitatea de a depdsi granitele culturale si lingvistice
devine esentiald pentru succesul in cele mai diverse domenii precum economia, politica sau cultura.
Comunicarea interculturald, adesea inevitabild in lumea actuald, a devenit o componentd constanta a
vietii cotidiene, favorizatd de accesul facil la transport, de dezvoltarea mass-mediei globale si de
expansiunea Internetului. Astfel, interactiunile intre persoane apartindnd unor culturi diferite se
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regdsesc in cele mai diverse situatii: de la comentarii in mediul online si turism, pana la negocieri
dintre oamenii de afaceri din societati diferite sau dialoguri politice internationale.

Lucrarea de fata isi propune o analizd a comunicarii interculturale, cu accent pe dimensiunile
sale psihologice. Obiectivul central al acestei cercetari il constituie intelegerea esentei comunicarii
intre culturi, investigarea aspectelor sale psihologice, a obstacolelor si barierelor cu care aceasta se
confruntd, precum si identificarea unor solutii pentru a depasi dificultitile Intdmpinate in cadrul
comunicdrii interculturale.

Demersul teoretic se bazeaza pe literatura de specialitate In domeniul comunicarii
interculturale si utilizeaza o metodologie complexa, care reflectd caracterul interdisciplinar al
subiectului: analiza, sinteza, comparatia, inductia si deductia. Aceste metode contribuie la
explorarea profundd a aspectelor psihologice implicate in comunicarea dintre indivizi apartinand
unor sisteme culturale distincte.

CONTINUTUL DE BAZA

Procesele active de globalizare economica si integrare culturald au dus la o crestere a intensitatii
contactelor internationale si, implicit, a comunicarii interculturale. Aceasta din urma este un proces
complex, influentat de multiple aspecte, inclusiv psihologice, in care indivizii interactioneaza cu
reprezentanti ai altor culturi, adesea semnificativ diferite. Diferentele de limba, norme de comportament
social, valori si obiceiuri fac adesea aceasta comunicare dificild, iar uneori chiar imposibila.

Atat comunicarea interculturala, cat si aspectele sale psihologice au constituit, in ultimele decenii,
obiectul de studiu al mai multor stiinte, cum ar fi psihologia, sociologia, antropologia si stiintele
comunicarii. Analiza literaturii de specialitate releva faptul cd perspectiva psihologicd aduce o
contributie esentiald in intelegerea mecanismelor comunicarii intre persoane apartinand unor culturi
diferite.

Notiunea de comunicare interculturald a fost introdusd pentru prima data de E. T. Hall in
lucrarea sa, fundamentala pentru domeniu, "The Silent Language" (1959). El opina ca "cultura este
comunicare $i comunicarea este culturd", addugind ca "dificultatile majoritatii oamenilor unii cu
altii pot fi atribuite distorsiunilor in comunicare". In aceeasi lucrare, E.T. Hall a argumentat ci
"dificultatile in comunicarea interculturald sunt rareori percepute ca atare". Aceasta deoarece, atunci
cand oamenii nu se inteleg reciproc, fiecare tinde sd dea vina pe "acei straini", adicd pe
reprezentantii altei culturi.

in lucrarea ,,Basic Concepts of Intercultural Communication” (1998), Milton J. Bennett
oferd un cadru psihologic clar pentru intelegerea atitudinilor si reactiilor in fata diferentei culturale,
esential pentru abordarea barierelor psihologice. El descric modelul dezvoltirii sensibilitatii
interculturale, care descrie procesul de trecere de la etnocentrism la etnorelativism, un fapt care
faciliteazd semnificativ comunicarea interculturala.

Un aport considerabil la relevarea esentei comunicarii interculturale prin prisma aspectelor
sale psihologice a fost adus de Gudykunst si Ting-Toomey, In lucrarea lor, ,Culture and
Interpersonal Communication” (1988), acestia mentionau cd, pentru a intelege comunicarea intre
culturi, este imperativ sa analizam influenta variabilitatii culturale asupra proceselor psihologice ale
indivizilor (cum ar fi perceptia, cognitia si motivatia), care, la randul lor, le modeleaza
comportamentele comunicative.
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O lucrare importantd pentru psihologia culturala si, implicit, pentru comunicarea
interculturala este ,,Culture and Systems of Thought: Holistic versus Analytic Cognition” (Nisbett
et al., 2001). In aceasta, se argumenteaza ca cultura modeleaza profund nu doar continutul gandirii,
ci si procesele cognitive perceptive si decizionale. Asadar, diferentele culturale nu se manifesta doar
la nivel comportamental sau lingvistic, ci detin si o dimensiune cognitivdi profunda, care
influenteaza modul in care oamenii interpreteaza realitatea si interactioneaza.

Astfel, literatura de specialitate aratd cd perspectivele psihologice sunt esentiale pentru a
intelege comunicarea interculturald. Acestea ne ajuta sd vedem nu doar de ce apar dificultati n
comunicarea interculturald, ci si cum le putem depasi. Pentru aceasta, este necesard dezvoltarea
empatiei, a competentelor interculturale si a flexibilitatii cognitive.

Comunicarea este un fenomen social complex si vast, dar si o valoare sociald importanta.
Oamenii comunicd constant intre ei, comunicarea fiind esentiald in procesul activitatilor comune de
muncd, pentru mentinerea relatiilor interpersonale, precum si pentru recreere si creativitate. Fara
comunicare, dezvoltarea intelectuala a individului si formarea personalitdtii ar fi imposibile; de
asemenea, ar fi imposibild adaptarea confortabild la viata si la mediul social.

Potrivit antropologului american E.T. Hall, prin comunicare este transmisa si asimilata
experienta sociald, se formeazd diversitatea individualititilor umane si are loc socializarea
individului. Mai mult, comunicarea constituie nucleul culturii si, chiar, al vietii Insasi (Hall, 1990).

In opinia unor autori, existd anumite limite pentru a considera comunicarea completa. Astfel,
Samovar si Porter afirma ca comunicarea este completa doar atunci cand comportamentul
intentionat este observat de catre receptorul vizat, iar acea persoand raspunde la comportament si
este afectatd de acesta (Samovar & Porter, 1991).

Comunicarea std in firea oamenilor $i oamenii nu pot sd nu comunice; ea determina intr-o
anumitd masurd, relatia dintre interlocutori; iar interactiunile in cadrul comunicarii sunt fie
complementare, fie simetrice. Aceste idei sunt sustinute in lucrarea ,,Pragmatics of Human
Communication. A Study of Interactional Patterns, Pathologis, and Paradoxs”, publicati in 1967. In
cadrul acesteia, autorii, Paul Watzlawick, Janet Helmick Beavin si Don Donald Jackson prezinta
studiile, efectuate in cadrul Institutului de Cercetari Mentale din Palo Alto. In capitolul 2 al lucrarii,
autorii enumera cateva axiome provizorii ale comunicarii, printre care:

e Imposibilitatea de a nu comunica. Indiferent cat de mult ar incerca cineva, nu poti sd nu
comunici. Activitatea sau inactivitatea, cuvintele sau tacerea au toate valoare de mesaj: ele ii
influenteaza pe ceilalti, iar acesti altii, la randul lor, nu pot sa nu raspunda acestor comunicari $i,
prin urmare, comunica ei insisi (Watzlawick et al., 2011). Comunicarea are loc nu doar atunci cand
este intentionatd, constienta sau reusita, adicad atunci cand existd o intelegere reciproca. Ea se poate
produce si atunci cand este neintentionatd sau nereusita.

e Orice comunicare implicad si, prin urmare, defineste relatia. Acesta este un alt mod de a
afirma ca o comunicare nu doar transmite informatii, ci, in acelasi timp, impune un anumit
comportament (Watzlawick et al., 2011). In opinia autorilor, fiecare act de comunicare determini
relatia dintre interlocutori.

e Toate schimburile comunicative sunt fie simetrice, fie complementare, in functie de faptul
daca se bazeaza pe egalitate sau pe diferenta (Watzlawick et al., 2011). Schimburile comunicative
in care interlocutorii nu se afla pe acelasi nivel (precum in relatiile mama/copil, angajat/angajator)
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se numesc complementare. In contrast, schimburile in care interlocutorii se considera a fi pe acelasi
nivel sunt simetrice, fiind cazul comunicarilor intre egali (cum ar fi sot/sotie, frati, prieteni).

Aceste axiome prezinta interes pentru studiul nostru, fiind valabile atat pentru comunicare in
general, cit si pentru cea interculturald. In lumea contemporani, globalizati, reprezentantii
diferitelor culturi nu pot sd nu comunice Intre ei, indiferent daca aceastd comunicare este
intentionatd, reusita, doritd sau generata de anumite neintelegeri. Comunicarea interculturala poate
determina relatiile dintre participanti, iar schimburile comunicative pot fi considerate simetrice sau
complementare, in functie de pozitionarea interlocutorilor. Este de dorit ca schimburile
comunicative Intre reprezentantii diferitor culturi sd fie preponderent simetrice, iar interlocutorii, ca
reprezentanti ai unei culturi sd nu subestimeze sau sa denigreze o altd culturd si, implicit, pe
reprezentantii acesteia.

Cultura este o dimensiune omniprezenta si deosebit de influenta a oricadrui act de comunicare,
avand o naturd atotcuprinzatoare. Ea reprezintd un set de norme, credinte, valori si practici care ne
modeleaza constientul si inconstientul si care, totodatd, permite si favorizeaza comunicarea umana.
De asemenea, cultura este dobandita, transmisa, conservata si reflectata prin comunicare.

Rolul culturii este esential Tn modelarea modului in care gandim si percepem lumea si,
implicit, a modului In care comunicam. Cultura si comunicarea constituie un cuplu inseparabil, aflat
intr-o continud interactiune, iar fiecare dintre ele este produsa printr-o relatie dinamica cu cealalta.
Pentru oameni, acestea apar simultan: niciuna dintre ele nu poate exista fara cealalta (Gao, 2022).

Cultura influenteaza puternic modul in care ne construim relatiile individuale, abilitatile si,
mai ales, comportamentele comunicative. Atunci cand abilitdtile si comportamentele dintre doi
interlocutori nu au o bazd comuna — aceeasi culturd de origine — eficacitatea comunicarii este redusa
sau, 1n orice caz, aceasta devine mai dificila.

In functie de faptul daci interlocutorii (indivizi, grupuri, organizatii) sunt reprezentanti ai
aceleiasi culturi, sau ai unor culturi diferite, se disting comunicarea monoculturald si comunicarea
interculturala. Existd o diferenta considerabila intre aceste douad tipuri de comunicare.

Comunicarea monoculturald se bazeaza pe similarititi. Aceasta este comunicarea care are loc
intre persoanele ce Tmpartasesc aceleasi norme si valori culturale, fapt ce sporeste eficienta
comunicarii. Limbajul comun, modelele de comportament si valorile formeaza fundamentul, pe
baza caruia oamenii din aceeasi cultura fac schimb de semnificatii intre ei. Milton J. Bennett,
renumit pentru studiile sale in domeniul comunicérii interculturale, considera ca aceste similaritati
permit, in general, oamenilor sd prezica reactiile altora la anumite tipuri de mesaje si sd considere
de la sine intelese anumite presupuneri comune de baza despre natura realititii. In comunicarea
monoculturald, diferenta reprezinta potentialul de neintelegere si frictiune. Prin urmare, diferentele
sociale de toate tipurile sunt descurajate (Bennett, 1998).

Comunicarea interculturald, insa, se deosebeste semnificativ de cea monoculturala. Ea are loc
atunci cand oamenii din culturi sau etnii diferite incep sa comunice (Pacikova, 2020). Comunicarea
interculturala poate fi mai complexa, poate necesita mai mult timp si poate duce la neintelegeri si
conflicte daca nu implica destuld intelegere, respect si toleranta pentru cultura celuilalt interlocutor.

Comunicarea interculturald reprezintd comunicarea intre oameni din culturi diferite, culturi
care prezintd diferente in ceea ce priveste limba, modelele de comportament, normele, valorile si
obiceiurile. Din cauza acestor diferente, este dificil ca o persoana sd se foloseascd pe sine ca



CULEGERE DE ARTICOLE
Conferinta Stiintifica Nationala “Multilingvism si Interculturalitate in Contextul Globalizarii”
EDITIA a V-a, 04-05 aprilie 2025

predicator al reactiilor si raspunsurilor reprezentantului unei altei culturi. Mai degraba, ar fi firesc sa
se astepte ca raspunsurile si reactiile sa fie usor diferite, sau complet diferite de ale sale.

Mai mult decat atat, remarcd M. J. Bennett, deoarece culturile intruchipeazd o astfel de
varietate in modelele de perceptie si comportament, abordarile comunicarii in situatii interculturale
protejeaza Tmpotriva presupunerilor nepotrivite de similaritate si incurajeaza luarea in considerare a
diferentei. Cu alte cuvinte, abordarea comunicdrii interculturale este bazata pe diferentd (Bennett,
1998).

In majoritatea cazurilor, comunicarea interculturald are loc atunci cand un membru al unei
culturi trimite un mesaj spre a fi receptionat de citre un membru al altei culturi. In opinia lui Y.,
Gao, comunicarea interculturald se produce intre persoane ale caror perceptii culturale si sisteme de
simboluri sunt diferite, fapt ce transforma evenimentul comunicarii (Gao, 2022).

Comunicarea interculturald este o parte integrantd a vietii unei persoane care trdieste in era
globalizarii. Ea se desfasoara in relatiile interstatale, in business, in stiinta si la nivelul comunicarii
interpersonale. In procesul comunicarii interculturale, interlocutorii, reprezentanti ai unor culturi
diferite, Incearca sa-si pastreze identitatea culturala, dar si sa se implice 1n cultura celuilalt, pentru a
o intelege.

Comunicarea intre reprezentantii unor culturi diferite nu este de fel usoard si reprezintd o
provocare. M. W. Lustig si J. Koester sustin aceste idei in lucrarea lor ,,Intercultural competence:
Interpersonal communication across cultures” (2009). In opinia lor, nu exista retete sau raspunsuri
simple care sa poatd garanta o comunicare interpersonald competenta intre oameni din culturi diferite.

Importanta mentinerii identitatii culturale creeaza adesea un val ascendent de emotii care pot
promova frica si distrage atentia, incurajand in acelasi timp autonomia si independenta culturala.
M. W. Lustig si J. Koester atentioneaza ca acest val emotional, ale carui elemente benefice sporesc
sentimentul de mandrie al oamenilor poate fi, de asemenea, o fortd furioasd si nestavilitd de
distrugere (Lusting, Koester, 2009).

Totusi, autorii mentioneazd ca comunicarea dintre reprezentantii unor culturi diverse are
laturile sale pozitive, Ei opineaza ca bucuriile si beneficiile imbratisarii unei lumi interculturale sunt
numeroase. Pe masura ce lumea se transforma intr-un loc 1n care granitele culturale Inceteaza sa mai
fie bariere impenetrabile, diferentele dintre oameni devin motive de sarbatoare si Impartasire, mai
degraba decat de frica si de ranire (Lusting, Koester, 2009).

In lumea contemporani globalizati, comunicarea interculturala este inevitabilad pentru tot mai
multe persoane. Mai mult, existd indivizi care isi doresc aceastd comunicare din diverse motive,
cum ar fi interesul pragmatic sau cel cognitiv. Cu toate acestea, unii cercetatori, precum M. J.
Bennett, remarca tendinta oamenilor de a evita prin orice metode comunicarea cu cei diferiti de ei.
De exemplu, Bennett afirma ca fugim in suburbii sau in spatele zidurilor pentru a evita diferentele
culturale, iar daca suntem fortati sd le confruntdm, aceasta deseori provoaca neintelegeri sau chiar
conflicte (Bennett, 1998).

Comunicarea in sine este un proces mult mai complex decat simplul schimb de informatii. Ea
constituie, in primul rand, un proces de interactiune sociald intre oameni, influentat de diversi factori
socio-psihologici. lar daca participantii la comunicare sunt reprezentanti ai unor culturi si etnii
diferite, atunci interactiunea lor incepe sd fie determinatd de mult mai multi factori decat in cazul
comunicdrii in cadrul unei singure culturi. Din aceasta perspectiva, este importanta identificarea si
studierea diverselor aspecte ale comunicarii interculturale, inclusiv, a celor psihologice.
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Gradul de influentd al culturii asupra comunicarii interculturale depinde de similaritatea sau
divergenta culturilor implicate. Dacd este vorba de prezenta unor experiente similare, a unor valori,
idei si norme comune sau foarte asemanatoare, atunci acest lucru faciliteaza, cu siguranta, ajustarea
cadrului de referintd a unui interlocutor la cel al altuia. Cu cat insa cadrele de referinta difera mai
mult, cu atat sunt mai mari ajustarile necesare pentru ca mesajul sa fie inteles de interlocutor, iar
comunicarea interculturald sa fie una reusita.

In cadrul comunicarii interculturale, oamenii sunt influentati de factori psihologici, fie ci
constientizeazd sau nu aceasta influentd. Aspectele psihologice ale comunicarii interculturale tin, in
primul rand, de psihologia comunicarii, de reflectarea culturii asupra psihicului si a tuturor
proceselor mentale in curs de desfasurare precum si de modul in care aceasta influenteazd
comportamentul oamenilor in procesul de comunicare interculturala.

O parte dintre aspectele psihologice ale comunicarii interculturale se afla in vizorul psihologiei
sociale ca domeniu de cunoastere care studiaza relatiile dintre diferite grupuri sociale. Studiul acestor
probleme a condus la aparitia psihologiei interculturale, ca un domeniu care studiaza procesele
mentale si comportamentul uman in cadrul diferitelor culturi si al interactiunii interculturale.

Comunicarea interculturalda implicd diverse aspecte psihologice care influenteaza procesul si
rezultatele sale. O analiza aprofundatd a comunicarii interculturale necesita luarea in considerare a
diverselor categorii, cum ar fi perceptia, reprezentarea, valoarile, stereotipurile, emotiile si altele.
Toate acestea influenteazd modul de percepere si intelegere a unei alte culturi, precum si propriul
comportament, si, implicit, modul de comunicare.

Comunicarea interculturald intdmpind mai multe impedimente decdt cea monoculturald. Unul
dintre aceste impedimente 1l reprezintd limba, mai exact, faptul ca interlocutorii vorbesc, de obicei,
limbi diferite. In cadrul comunicarii interculturale acestia comunici fie in una dintre aceste limbi,
fie intr-o a treia limba, care nu este materna pentru niciunul dintre ei. Astfel, interlocutorii pot sa nu
se Inteleaga bine unii pe altii.

Prezenta translatorilor si utilizarea tehnologiilor moderne de traducere nu asigura intotdeauna
rezultatul dorit, adica intelegerea exactd. De exemplu, absenta echivalentelor directe pentru cuvinte
sau expresii, cunoscuta sub numele de lacune lexicale, poate prezenta dificultdti substantiale in
comunicarea interculturald. Conotatiile cuvintelor, de asemenea, pot varia semnificativ de la o
culturd la alta, afectand atat influenta emotionala, cat si cea culturala.

Chiar si o buna cunoastere a semnificatiilor cuvintelor nu poate asigura interpretarea corectd a
unor aspecte precum tonul vocii, ritmul vorbirii, gesturile si expresiile faciale. De altfel, limba este
puternic legatd de contextul sdu cultural. Acest fapt influenteaza modul in care sunt construite si
interpretate semnificatiile. De aceea, in unele cazuri, ceea ce se poate omite Intr-o culturad necesita
clarificari aditionale si verbalizare in alta cultura.

Astfel, este o evident ca, din perspectiva lingvistica, o comunicare interculturala de succes
necesita, pe langa competente apreciabile intr-o limba strdind si capacitatea de a interpreta in mod
adecvat comportamentul comunicativ al unui reprezentant al altei culturi. Este binevenitd, de
asemenea, si disponibilitatea participantilor la comunicare de a percepe o altd formd de
comportament comunicativ, intelegdnd diferentele si variatiile acesteia de la o cultura la alta.

Pe langa factorii de natura lingvistica, un alt impediment in calea comunicarii interculturale
este faptul ca, uneori, partile comunicante incearca sa isi foloseascd experienta de viatd ca baza
pentru comunicare. Totusi, acest lucru se poate dovedi complet inacceptabil sau ineficient in
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contactul intercultural. In plus, in comunicarea interculturald este imposibil si ne asteptim la
prezenta acelorasi reguli de comportament care sunt acceptate in propria cultura.

Diferentele culturale, in general, pot reprezenta, de asemenea, un impediment in cadrul
comunicdrii interculturale. Astfel, multe probleme apar din cauza cd nu existd intotdeauna
capacitatea de a citi corect reprezentdrile, aspect generat de diferentele dintre codurilor culturale.

In opinia lui E. T. Hall, multe neintelegeri in cadrul comunicarii interculturale au fost cauzate
de faptul cd partile comunicante nu erau constiente ca fiecare locuieste intr-o lume perceptiva
diferitd. Mai mult, fiecare parte interpreta cuvintele rostite de cealalta intr-un context care includea
atat comportamentul, cat si ambianta, rezultatul fiind ca intarirea pozitiva a initiativelor prietenoase
era adesea aleatorie sau chiar absenta (Hall, 1990).

Comunicarea interculturala este un fenomen complex si, respectiv, are mai multe fatete:
lingvistice, culturale, psihologice. Principalele aspecte psihologice ale comunicarii interculturale
sunt cele perceptive, emotionale, cognitive si motivationale. Toate aceste aspecte sunt
interconectate si pot atat sa faciliteze procesele de comunicare interculturald, cat si sa genereze
situatii de neintelegere si bariere de comunicare.

Aspectele perceptive sunt asociate cu mecanismele perceptiei culturale. In cadrul comunicarii
interculturale, un mesaj produs de un reprezentant al unei anumite culturi trebuie receptionat,
interpretat si Inteles de catre celdlalt interlocutor, care apartine unei culturi diferite. Fiecare cultura
include o viziune proprie asupra lumii, o modalitate specifici de a interpreta fenomenele si
evenimentele.

Ceea ce este semnificativ intr-o culturd poate fi nesemnificativ in alta. Perceptia in procesul
de comunicare interculturald este determinatd de idei si teorii inerente individului, care includ
viziunea asupra lumii si mentalitatea. Aceste idei si teorii constituie fundamentul pentru crearea de
reprezentdri despre alte persoane, in special despre reprezentantii unei alte culturi.

Sociologul si politologul american W. Lippmann afirma ca ne imagindm majoritatea
lucrurilor Tnainte de a le experimenta. Aceste preconceptii, dacd educatia nu ne-a facut constienti in
mod acut, guverneaza profund intregul proces de perceptie (Lippmann, 1998). Problema, in general,
nu constd doar in nepotrivirea codurilor culturale. Poate exista si nepotrivirea imaginilor despre
lume, a modalitatilor de a trata persoanele, de a discuta sau negocia. Chiar si in procesul
comunicdrii monoculturale se intalnesc situatii de nepotrivire partiala a codurilor culturale. Cu atat
mai mult, acest lucru este valabil pentru comunicarea interculturala.

Aspectele emotionale tin de sfera emotionald, de dispozitia interlocutorilor, de acceptarea si
exprimarea emotiilor si de atentia la sentimentele celorlalti. Astfel procesul comunicarii
interculturale poate fi influentat negativ de anxietate, un fenomen psihologic ce apare in urma
convingerilor unui participant la comunicare cd nu este adecvat unui context cultural strain.
Fundamentele acestor convingeri pot fi abilitatile lingvistice insuficiente si intelegerea vaga a unui
mod de viatd si a unei mentalitdti straine, putin cunoscute.

O atitudine pozitiva si o dispozitie optimistd sunt benefice pentru comunicarea interculturala.
Este important ca fiecare schimb intercultural sa fie privit intr-o lumind constructivd. De asemenea,
benefica pentru comunicarea interculturala este si empatia, care reprezintd o capacitate emotionald de
a recunoaste si intelege sentimentele sau starea emotionala a altor persoane. Prin intermediul empatiet,
se reuseste generarea unui comportament adecvat in contexte alternative. Comunicarea interculturala
reusitd presupune empatia fata de ceilalti, incercarea de a le intelege experientele si trdirile.
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Aspectele cognitive ale comunicdrii interculturale includ flexibilitatea gandirii, absenta
mentalitdtii stereotipe, preocuparea pentru asteptarile celorlalti, Intelegerea si procesarea
informatiilor legate de diferite culturi. Aceasta presupune cunoasterea normelor culturale, a
valorilor, a credintelor si a modurilor de gandire, alaturi de capacitatea de a se adapta la aceste
diferente in procesul de comunicare.

Existd diferente intre stilurile de gandire in cadrul diverselor culturi. Acest lucru este
mentionat in lucrarea ,,Culture and systems of thought: Holistic versus analytic cognition” (Nisbett
et al., 2001), in care a fost evidentiata distinctia esentiald intre stilul de gandire holistic, propriu
culturilor est-asiatice si cel analitic, specific pentru culturile occidentale. Aceste diferente cognitive
influenteazd modul in care oamenii observa, percep, apreciazd lucrurile, evenimentele si
fenomenele. Astfel, ceea va fi considerat drept o informatie justd sau o concluzie logicd pentru
reprezentantii unei culturi, poate sa nu fie considerat ca atare de reprezentantii altei culturi.

Aspectele motivationale ale comunicirii vizeaza dorinta si disponibilitatea de a comunica. In
context intercultural, aceasta se refera specific la dorinta de a interactiona cu reprezentantii altor
culturi. R. L. Wiseman defineste motivatia comunicarii interculturale ca fiind un set de sentimente,
intentii, nevoi si impulsuri asociate cu anticiparea sau implicarea efectivd in comunicarea
interculturala (Wiseman, 2002). Printre altele, aceastd motivatie include dorinta de a depasi
barierele, de a depune efort pentru a-1 intelege pe celalalt si de a aloca suficient timp, atentie, efort
si rabdare comunicarii interculturale.

Motivatia are o naturd complexa si multidimensionald. Ea reprezintd un set de stari interne ce
modeleaza comportamentul in cadrul comunicarii interculturale. Daca interlocutorii sunt motivati sa
comunice, ei vor cauta solutii pentru a asigura succesul interactiunii interculturale, transformand
diferentele din obstacole In oportunitati. Astfel, un lucru este cert: daca interlocutorii sunt puternic
interesati de reusita procesului de comunicare interculturald, atunci ei vor depune toate eforturile
pentru a asigura acest lucru.

Cele mai generale aspecte psihologice ale comunicarii interculturale se refera la problemele
de neintelegere si la barierele de comunicare ce influenteaza comportamentul oamenilor in acest
proces. Comunicarea interculturald se confrunti cu anumite bariere specifice. In cazul siu, este
vorba despre bariere interculturale. Existd numeroase clasificari ale acestora in comunicarea
interculturala, bazate pe diverse principii, probabil din cauza lipsei unei interpretdri unice a barierei
interculturale ca fenomen in acest domeniu.

In opinia cercetitorilor A. Pirlog si D. Rusu, barierele interculturale reprezinti diverse
obstacole, blocaje, perturbari, disfunctii care reduc, intr-o masurd mai mare sau mai mica,
eficacitatea competentelor interculturale, in special a celor de comunicare. Cu alte cuvinte, orice
element care poate obstructiona buna desfasurare a comunicarii, diminuand gradul de fidelitate,
acuratete, eficienta si eficacitate al transferului mesajului, reprezintd o bariera sau un impediment in
procesul de comunicare interculturala (Rusu & Pirlog, 2022).

Natura majoritatii barierelor comunicarii interculturale este de ordin integrativ. Ele pot avea
concomitent aspecte sociale, culturale si psihologice. Unele bariere interculturale pot fi de natura
pur psihologica, manifestandu-se ca reactii psihologice la manifestarile altor culturi.

Aceste reactii pot sd apara 1n raport cu un mod neobisnuit de comportament, cu incalcarea
distantei obisnuite de comunicare sau cu o imbracaminte consideratd nepotrivita. Toate acestea pot
provoca emotii negative fata de interlocutor si fata de intreaga cultura pe care o reprezinta.
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Printre principalele bariere care influenteaza negativ comunicarea interculturald se numara
etnocentrismul, stereotipizarea si prejudecatile. Fiecare dintre aceste bariere are trasaturile sale
specifice, dar ceea ce le uneste este faptul ca ele fac comunicarea interculturald mai dificila.

Din perspectiva etnocentricd, oamenii sunt obisnuiti sd creada ca toate regulile si experientele
din propria culturd sunt adecvate si corecte. Ei considera de la sine inteles ca propriile comporta-
mente si ganduri reprezintd un model, sau chiar un ideal. Respectiv, diferitele comportamente si idei
din alte culturi sunt considerate inadecvate si chiar gresite.

Etnocentrismul este un fenomen destul de raspandit. El se fundamenteaza pe convingerea
superioritdtii a priori a unei culturi sau a unui grup etnic (de obicei, a propriului grup) fata de altele.
Mecanismul etnocentric al perceptiei interculturale este caracterizat de tendinta de a evalua oamenii
si fenomenele lumii Inconjuratoare prin prisma superioritatii normelor si traditiilor propriei culturi.
Etnocentrismul este, de asemenea, caracterizat de o atitudine de neincredere sau prejudecata fata de
cei din alta cultura.

Pentru Y. Gao, etnocentrismul apare atunci cand oamenii considerd cd natiunea lor este
centrul lumii. In functie de gradul de etnocentrism, el imparte distanta de comunicare in: distanta de
indiferenta (nivel scazut); distantd de evitare (nivel moderat); distantd de denigrare (nivel ridicat)
(Gao, 2022).

Cu toate ca etnocentrismul poate fi o piedica pentru comunicarea interculturald eficienta, in
cazuri aparte el poate avea unele consecinte pozitive. Anume faptul cd etnocentrismul este o
expresie a unei reactii defensive a unei persoane aflate in contact cu o persoana dintr-o alta cultura
poate preveni posibilele incalcari ale obiceiurilor, normelor si fundamentelor existente in cultura sa
si, implicit, poate duce la conservarea propriei identitati culturale. Acest lucru poate avea loc insa
doar in cazul etnocentrismului ,,binevoitor”, care nu denigreaza valorile altei culturi.

Comunicarea interculturald eficientd necesitd ca interlocutorii sd aibd o abordare
etnorelativista, nu etnocentristd. Pentru aceasta, participantii la comunicare trebuie sa treaca de la
nerecunoasterea diferentelor culturale, considerdnd propria culturd ca fiind centrald in lume, la
dorinta de a cunoaste diferentele culturale si la acceptarea altor culturi ca egale. Orientarea catre
etnorelativism a participantilor la comunicarea interculturala presupune cd indivizii incep sa
perceapa diferentele culturale.

Etnocentrismul se bazeaza pe stereotipuri, care sunt idei simplificate, distorsionate si, de
reguld, negative despre o altd culturd si despre reprezentantii acesteia. Deosebit de nefaste pentru
comunicarea interculturald sunt stereotipurile etnice — idei relativ stabile despre diverse tipuri de
calitdti inerente reprezentantilor diferitelor culturi.

Astfel, o alta barierd 1n calea comunicarii interculturale este stereotipizarea. Latura
psihologica a stereotipurilor constd, de asemenea, in faptul ca acestea se formeaza in procesul
activitatii cognitive a unui subiect individual sau colectiv si al comunicarii.

Filosoful american L. Blum definea stereotipurile ca fiind generalizari false sau Inselatoare
despre grupuri, percepute intr-un mod care le face, in mare masurd, desi nu in intregime, imune la
contraargumentare (Blum, 2004). Stereotipul este o idee fixa, simplificatd si adesea inexacta despre
persoane, grupuri, culturi etc. Acestea constituie convingeri generalizate despre grupuri de oameni
si pot genera presupuneri nedrepte si judecati partinitoare.

Chiar dacd stereotipurile influenteaza negativ comunicarea interculturald, ele au si o fateta
pozitiva. Astfel, W. Lippmann considerd cd sistemul de stereotipuri poate fi nucleul traditiilor
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noastre personale si apdrarea pozitiei noastre in societate (Lippmann, 1998). Aceastd afirmatie
sugereazd cd stereotipurile pot avea un anumit rol Tn modelarea identitatilor individuale si a
statutului social.

Stereotipurile afecteaza semnificativ comunicarea. Ele creeaza asteptari despre cum se vor
comporta ceilalti. Aceste asteptari influenteaza, in cele din urma, modul 1n care interpretdm stimulii
primiti si predictiile ficute despre comportamentul celorlalti. In comunicarea interculturala,
atribuim intotdeauna valori si un concept de sine interactiunii cu alte persoane, fie constient, fie nu.

O bariera semnificativa in calea comunicarii interculturale o reprezinta prejudecatile. Acestea
sunt judecdti sau opinii formate In prealabil, fard un fundament real sau fard o analiza critica.
Deseori, prejudecdtile sunt rezistente chiar si in fata dovezilor contrare si presupun o atitudine
partinitoare si intoleranta fata de ceilalti.

In contextul intercultural, prejudecitile afecteaza modul in care indivizii percep si interactioneazi
cu persoanele din alte culturi si duc adesea la ostilitate, care include sentimente, credinte si tendinte de
ordin negativ sau acte discriminatorii ce apar impotriva grupurilor sau indivizilor. De asemenea,
prejudecdtile pot conduce la interpretari eronate ale comportamentelor si la lipsa de empatie.

La nivel psihologic, persoanele implicate in comunicarea interculturald se pot confrunta cu
provocari legate de gestionarea stresului, adaptare si construirea unor relatii semnificative. lar daca
interlocutorul manifestd viziuni etnocentrice, avanseaza idei stereotipice si are prejudecati, atunci
celalalt participant la comunicarea interculturald poate resimti anxietate si sentimente de neputinta
si izolare.

Neintelegerile in cadrul procesului de comunicare pot avea mai multe consecinte negative.
Despre aceasta avertizeaza E. T. Hall in lucrarea sa ,,The Hidden Dimension” (1990). El afirma ca,
in sfera internationald-interculturald a vietii umane, multe dificultati pot fi atribuite incapacitatii de
a citi corect indiciile. In astfel de cazuri, pand cind oamenii descoperi ce se intampla, sunt atat de
profund implicati incat nu mai pot da inapoi (Hall, 1990). Si tocmai acest ,,nu mai pot da Thapoi”
poate provoca conflicte, confruntari si chiar razboaie.

Insa, daca interlocutorii se ,,apropie” de comunicarea interculturald cu bunavointi, cu respect
pentru cultura celuilalt, fara stereotipuri si cu un grad Tnalt de motivatie, atunci comunicarea are
sanse mari sa fie una reusitd. H. Nobuyuki afirmd cd ceea ce este important in comunicarea
interculturala este capacitatea si dorinta cuiva de a intelege ce are de spus celalalt, nu dispozitia de
a-si impune propriile valori si norme asupra acestuia. De fapt, cu un anumit grad de constientizare
interculturala, se asteapta ca o persoand sa fie capabild sa-1 inteleagd pe celalalt chiar daca stilurile
de comunicare ale celor doud persoane sunt diferite (Nobuyuki, 2014).

Respectul si interesul pentru alte culturi sunt benefice pentru o mai buna intelegere si
congtientizare a propriei culturi. Edward T. Hall, in lucrarea ,,The Silent Language” (1959),
subliniazd beneficiile semnificative ale respectului si interesului fatd de alte culturi pentru
dezvoltarea individuald. Conform lui Hall, una dintre cele mai eficiente modalitati de a invata
despre tine Insuti este sd iei in serios culturile altora. Aceasta te obligd sa acorzi atentie acelor
detalii ale vietii care te diferentiaza de ei.

Cand examinam cu atentie obiceiurile, valorile si normele altor culturi, ajungem sa Intelegem
mai bine cum functioneazd propria noastrd culturd si sa observdm aspecte pe care nu le remarcam
inainte. Diferentele pe care le vedem ne ajuta sa reflectdm mai mult asupra noastra si sa intelegem



CULEGERE DE ARTICOLE
Conferinta Stiintifica Nationala “Multilingvism si Interculturalitate in Contextul Globalizarii”
EDITIA a V-a, 04-05 aprilie 2025

mai bine propria identitate culturala. Astfel, comunicarea interculturald devine un mod eficient de a
ne autoexamina si descoperi.

Comunicarea interculturald poate fi eficientizata prin implementarea anumitor strategii. Un set
de astfel de abordari este propus de S. Zhu, care subliniazd importanta urmatoarelor strategii:

A. O Invatare mai aprofundata a culturii tinta.

O intelegere mai detaliatda a culturii tintd este esentiald pentru a facilita comunicarea
interculturala si a depasi barierele inerente. Aceasta presupune o explorare sistematicd a normelor,
valorilor, tradtiilor si obiceiurilor specifice.

B. Cultivarea empatiei.

Dezvoltarea empatiei permite indivizilor sa se elibereze de propriile constrangeri culturale si
sd manifeste respect si intelegere fata de alte obiceiuri culturale.

C. Dezvoltarea gandirii independente.

Cultivarea gandirii independente este cruciald pentru o intelegere aprofundatd a unei noi
culturi. Aceasta implica capacitatea de a analiza, judeca si formula concluzii bazate pe rationament
propriu, evitdnd influenta zvonurilor sau a perceptiilor superficiale. Dezvoltarea acestei capacitati
este, de asemenea, vitald pentru prevenirea stereotipurilor si a prejudecatilor.

D. O practica extinsa a interactiunii interculturale.

Prin angajarea activa in dialog si colaborare cu persoane din diverse medii culturale, indivizii
isi sporesc deschiderea si isi creeazd oportunitdti de a se familiariza mai profund cu o noua cultura
(Zhu, 2020).

In vederea depasirii atitudinii etnocentrice, a stereotipurilor si a prejudecitilor, un demers
esential 1l reprezinta educatia interculturald. Aceasta are potentialul de a genera schimbari pozitive
profunde la nivelul atitudinilor si comportamentelor fatd de diversitate, contribuind la dezvoltarea
unor atitudini, cunostinte si abilitdti necesare pentru intelegerea esentei culturilor diferite. Prin
urmare, educatia interculturald faciliteazd un comportament empatic si tolerant in contexte
interculturale, contribuind, in mod direct, la formarea competentelor comunicative interculturale.

In lumea contemporani, globalizati, tot mai multe persoane au nevoie sa dezvolte competente
de comunicare interculturald. Competentele comunicative interculturale reprezintd formarea
sensibilitatii interculturale Intr-un comportament care coordoneaza sensul in contexte culturale
diferite, foarte apropiat de modul in care se coordoneaza in propria culturd. Ele reprezinta
capacitatea de a intelege si consolida diferitele identitati culturale implicate intr-o situatie
particulara. O persoana are nevoie de competente interculturale si pentru a elimina barierele in

......

comunicare, fapt ce duce la dezvoltarea sensibilitatii interculturale. Astfel de calitati se pot dezvolta
si spontan, in timpul interactiunii interculturale, dar este posibil sa nu existe niciun rezultat.
Persoanele care poseda competente interculturale manifesta o atitudine pozitiva fatd de alte
culturi si isi evalueaza critic propria culturd in raport cu acestea. Ele depun eforturi pentru a intelege
traditiile, normele si valorile reprezentantilor culturilor diferite de a lor. Toate aceste aspecte le

faciliteaza comunicarea, asigurand astfel o comunicare interculturala eficienta.

CONCLUZII

Comunicarea reprezintd o valoare fundamentald in cadrul societdtii umane. Prin facilitarea
transmiterii de informatii, aceasta sustine procesele de functionare sociala, precum si continuitatea
culturii si a civilizatiei.
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De-a lungul istoriei, comunicarea a fost predominant monoculturala. Totusi, odata cu evolutia
umanitatii si, in special, cu aparitia fenomenului globalizarii, comunicarea interculturald a cunoscut
o expansiune semnificativa. Capacitatea de a comunica eficient dincolo de granitele culturale
devine, astfel, esentiald pentru succesul cooperdrii si pentru edificarea unor relatii constructive Intre
comunitatile multietnice si la nivel international.

Comunicarea interculturald implicd multiple dimensiuni psihologice, incluzand aspecte
perceptive, emotionale, cognitive si motivationale. Aceste fatete pot atit facilita, cat si ingreuna
procesele de comunicare n contexte interculturale.

Comunicarea interculturald se confrunta, de asemenea, cu o serie de obstacole, dintre care
cele mai notabile sunt barierele interculturale. Printre impedimentele principale care influenteaza
negativ eficienta comunicdrii interculturale se numadrd etnocentrismul, stereotipizarea si
prejudecdtile. Depdasirea acestor bariere este cruciald pentru asigurarea unei comunicari
interculturale eficiente si constructive.

Pentru asigurarea unei comunicari interculturale eficiente, este imperativ ca o cultura diferita
sd fie Intotdeauna privitd cu respect. De asemenea, indivizii trebuie sd-si dezvolte competentele de
comunicare interculturald, care faciliteazd interactiunea si inglobeaza multiple aspecte, precum
abilitatile lingvistice si cunoasterea valorilor si normelor culturii interlocutorului.
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Rezumat. [n articol se analizeazd anumifi factori si manifestiri ale procesului de incetinire a globalizarii. Este
mentgionat faptul, ca actualmente economia mondiala se afla in punctul de schimbare a tendintelor pe termen lung care
s-au dezvoltat, indeosebi, dupa cel de-al doilea razboi mondial. Mai multe conditii care au sustinut globalizarea in
ultimii 40 de ani, nu mai functioneaza. Totodata se constatd, cd forta puternicda a incetinirii deglobalizarii nu a fost
factorul economic, ci considerentele geopolitice §i de securitate nationala care au stat la baza restrictilor comerciale si
al reculului multilateralismului.

In cadrul cercetirii a fost utilizatd metoda abstractiei stiintifice, abordarea comparativd, sistematizarea, analiza §i
sinteza. In calitate de suport informational au fost utilizate cercetarile stiintifice ale savantilor din Europa si SUA,
documentele oficiale ale OMC, FMI, ONU, datele statistice internationale, publicatiile din editii de specialitate.
Cuvinte cheie: globalizare, comert international, fragmentare, restrictii, protectionism.

JEL: FO1, F13.

INTRODUCERE

Termenul de globalizare a inceput sa fie utilizat pe scara larga incepand cu anii 80 ai secolului
XX, si se referd la gradul tot mai mare de integrare a tarilor din intreaga lume, care devin din ce in
ce mai interconectate prin schimbul de marfuri, servicii, informatii, cunostinte si valori culturale.
Acesta este un proces obiectiv, pregatit pe parcursul dezvoltarii precedente. O premisd importanta a
fost progresul din domeniul tehnologic, care a permis simplificarea si accelerarea operatiunilor
internationale legate atat de fluxurile comerciale, cat si de cele financiare, corporatiile
transnationale fiind principala fortd motrice a globalizarii. Pentru ca globalizarea sd functioneze cat
mai bine posibil, este necesar sd existe, pe de o parte, reguli acceptate si respectate de comun acord,
care sa stabileascad cadrul reglementat pentru aceste schimburi si, pe de alta parte, politici nationale
care sd permita sprijinirea transformadrilor structurilor de productie si a naturii locurilor de munca.
Dar, in ultimul deceniu, recunoasterea acestor reguli internationale si a acestor moduri de
reglementare a fost subminata.

In prezent, globalizarea, care a condus la intensificarea schimburilor comerciale la scard
mondiald, se confruntd cu socuri care modificd configuratia comertului international. Aceasta
tendintd se referd la un regres al integrarii economice mondiale, cu o revenire la protectionism,
regionalizare si o relocalizare a anumitor productii industriale. Totodatd integrarea economiei
mondiale prin fluxuri comerciale si de altd naturd continua, dar intr-un ritm mult mai lent decat
inainte.
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REZULTATE SI DISCUTII

Pionierul in studierea problemelor globalizarii economice si creatorul termenului
»globalizare” este considerat a fi savantul american T. Levitt, care a publicat in 1983 cartea
,Globalizarea pietelor” (Levitt, 1983). Autorul, dupa cum reiese din titlul cartii sale, interpreta
globalizarea ca o unificare, o integrare a pietelor produselor individuale fabricate de companiile
transnationale dominante la nivel mondial. Principala concluzie a lucrarii sale a fost, probabil,
previziunea sfarsitului apropiat al acelor companii transnationale care vizeaza doar piete
diferentiate, specifice, de bunuri si servicii din anumite tari.

Vorbind despre interactiunea globala in sens larg R.Keohen si J.Nye mentioneaza
manifestarile acesteia in fluxul de obiecte materiale si nemateriale, care depaseste hotarele statelor.
Autorii evidentiaza 4 tipuri de baza a interactiunii globale (Keohan, Nye, 1992):

e Fluxuri de informatii, inclusiv idei, doctrine;

e Fluxuri de obiecte materiale, inclusiv armament, proprietate privata, marfuri;

¢ Fluxuri de bani si credite;

e Fluxuri de persoane.

Francis Fukuyama, filozof, economist si scriitor american, mentiona, ca ,,cel mai important
deceniu sub aspectul de idei politice si economice au fost anii 80, pe parcursul carora am fost
martori venirii la putere a lui R.Reagan, M.Thatcher si papa loan Paul II. Acesti trei oameni au fost
figurile cheie care au sustinut ideile conservatoare referitoare la rolul statului in viata economica si
politica. Carisma lor politica a contribuit la demolarea increderii intr-o extindere continud si
inevitabila a societatii social protejate, care (indeosebi in SUA) a fost urmare a Marii depresii”
(Fukuyama, 1992).

In viziunea lui Lester C.Thurow cele mai radicale au fost schimbiarile intervenite pe parcursul
anilor 90 ai secolului trecut. Principalele forte, care le-au generat au fost prabusirea comunismului
si aparitia tehnologiilor ce au facut posibild constituirea sistemului economic global. In anii 90 a
devenit clar, ca omenirea deja dispune de toate tehnologiile in domeniul comunicarii si
transportului, care sunt necesare pentru constituirea economiei globale. Marfurile pot fi create in
orice loc al lumii, in dependenta de faptul, unde producerea este mai ieftina, si comercializate acolo,
unde pot fi vandute la pret maxim. Filierele de productie au un caracter global (Thourow, 1997).

Ulterior au aparut numeroase lucrari care abordeaza globalizarea economiei Intr-o maniera
mai ampla. Astfel, in raportul secretarului general Kofi Annan la cea de-a 50-a sesiune aniversara a
Adunarii Generale a ONU (1995), globalizarea este definita ca ,,un set din ce in ce mai complex de
interactiuni transfrontaliere Intre persoane fizice, intreprinderi, institutii si piete” (Aunan, 2000, cTp.
10), iar In materialele FMI — ca ,,interdependenta economica crescanda a tarilor din Intreaga lume ca
urmare a volumului si diversitdtii crescande a tranzactiilor internationale cu bunuri, servicii si
fluxuri mondiale de capital, precum si datoritd difuzarii din ce In ce mai largi a tehnologiilor”
(World Economic Outlook, 1997, p. 45).

Deoarece majoritatea cercetatorilor accentueaza asupra interactiunii globale, conchidem, ca
intr-un mod ideal, inexistenfa frontierelor ar trebui sa constituie principala caracteristicd a
economiei globale, in care circulatia bunurilor, oamenilor, ideilor, ar trebui sa aiba loc liber, fara
careva constrangeri.

Cresterea comertului mondial este o ilustrare perfectd a fenomenului globalizarii. Crearea
OMC in anul 1995 i-a dat un impuls suplimentar: din 1995, volumul si valoarea comertului mondial
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au crescut in medie cu 4% si, respectiv, 6%. Perioada anilor 1980-2008 este denumitad
hiperglobalizare. Dar criza financiara globala din 2008-2009 a avut un impact major si nefavorabil
asupra comertului international. Dupa criza s-a intdmplat ceva ce nu s-a mai vazut in ultimele sase
decenii - rata de crestere a comertului a scazut si a egalat rata de crestere a PIB-ului mondial.

Din 2008, economia mondiala a fost lovitd de o serie de socuri: pandemie, conflicte
geopolitice, tensiuni comerciale intre marile puteri. Aceste tulburdri au remodelat dinamica
schimburilor comerciale si a investitiilor. Incetinirea ritmului globalizarii, care a urmat crizei
financiare globale, s-a caracterizat printr-o scadere prelungita a ritmului reformelor comerciale si
prin slabirea sprijinului politic pentru comertul liber, pe fondul cresterii tensiunilor geopolitice
(Ctonmm, 2023).

Potrivit FML, ,,incertitudinea rezultd in special din previziunile privind cea mai slaba crestere
economica mondialda pe termen mediu din ultimele trei decenii”. O incetinire generalizatd a
productivitatii totale a factorilor si o scadere a investitiilor private sunt elemente care explica
aceasta tendinta. Incepe o incetinire accentuati a comertului mondial rata de crestere a comertului si
cea a PIB-ului global devin foarte apropiate. Intre 2010 si 2019, rata medie de crestere a PIB-ului
mondial (aproximativ 3%) a fost in general mai mare decat rata medie de crestere a comertului
mondial (aproximativ 2,5%).

In ultimii ani, comertul mondial a fost afectat de o combinatie de factori nefavorabili,
denumiti Tn mod generic ,,policrisis” (Morin, 1993). Acesta descrie o situatie complexd in care mai
multe crize interdependente converg si se consolideazad reciproc, rezultand o situatie dificila de
controlat sau de rezolvat.

O problema, care a contribuit la Incetinirea procesului de globalizare economica este
distribuirea beneficiilor acestui proces. In prezent, toate tarile beneficiazd de dezvoltarea relatiilor
comerciale. Dar, in perspectivd, raspunsul nu este atit de evident: obtinerea de profituri
semnificative din comert in conditiile unor institutii de piatd si administratii publice nedezvoltate
poate afecta dezvoltarea durabild a tarii, aruncand-o cu ani si chiar decenii inapoi. Asimetria
beneficiilor globalizérii evidenta atat in tarile dezvoltate, cat si In cele in curs de dezvoltare, a creat
o lipsa de acceptare a normelor de guvernanta globala si, din ce Tn ce mai mult, a insasi ideii de liber
schimb.

Exista provocdri grave la adresa cadrului bazat pe norme care a guvernat relatiile internationale
si economice 1n ultimii aproape 80 de ani. Lanturile valorice globale au suferit perturbari din cauza
unei varietdti de factori: amenintdri cibernetice, razboi comercial SUA-China, pandemie, socuri
climatice si, in sfarsit, conflictul militar din Ucraina. Cooperarea politica internationala a slabit si ea in
aceastd perioadd. Combinatia acestor tendinte a condus la o regindire a lanturilor globale de
aprovizionare si a adus sustenabilitatea in prim plan. Suveranitatea economica a devenit un obiectiv
important. In acest context mentionam, ci interdependenta care exista astizi in sistemul international
face extrem de costisitoare abandonarea cooperarii multilaterale.

Organizatia Mondiald a Comertului (OMC), simbol al liberalizarii relatiilor comerciale si
promotor al comertului global se afla in criza profunda. Aceasta organizatie a fost creatd ca un for
desfasurarea negocierilor comerciale in cadrul unui sir de tratate si acorduri. Astdzi, In randurile
sale se numara 166 de membri. Printre sarcinile OMC se numadra nu numai elaborarea normelor de
reglementare a comertului international, ci si desfasurarea unei activitdti sistematice de colaborare
cu toate institutiile internationale care pot influenta dezvoltarea fluxurilor comerciale globale.
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Principiile si regulile de baza ale OMC stipuleaza:

e comert fard discriminare, adica acordarea reciprocd a regimului de tratament national in
comert si acordarea reciprocd a regimului national pentru bunurile si serviciile de origine straina;

e reglementarea comertului in principal prin metode tarifare;

e renuntarea la utilizarea restrictiilor cantitative si de alta naturs;

e transparenta politicii comerciale;

¢ solutionarea litigiilor comerciale prin consultdri si negocieri etc.

Cele mai importante functii ale OMC sunt 1) controlul respectarii acordurilor si intelegerilor
din pachetul de documente al Rundei Uruguay; 2) desfasurarea de negocieri comerciale
multilaterale si consultdri intre tarile membre interesate; 3) solutionarea litigiilor comerciale; 4)
monitorizarea politicii comerciale nationale a tarilor membre; 5) asistentd tehnicd pentru tarile in
curs de dezvoltare in chestiuni care tin de competenta OMC; 6) cooperarea cu organizatii
internationale specializate.

De la infiintarea sa, in ianuarie 1995, institutia a nsotit o expansiune fard precedent a
comertului international, facilitaind schimburile comerciale prin reducerea barierelor vamale si
convergenta standardelor intre tiri. Aderarea Chinei la organizatie in 2001 a accelerat in mod
spectaculos acest proces de globalizare, care promitea tuturor mai multd prosperitate economica si
stabilitate geopolitica. Totodatd nu s a reusit sa se construiasca un proces de cautare a compro-
misurilor intre membrii organizatiei pentru a obtine rezultate semnificative pentru dezvoltarea
mondiald. Esecul rundei de negocieri comerciale de la Doha in cadrul acestei organizatii, indicd In
mod clar un deficit global de capacitate de negociere.

Numarul tot mai mare de masuri protectioniste, subventii si sanctiuni demonstreaza
dezintegrarea a ceea ce este denumit in mod obisnuit ,,ordinea internationald bazatd pe reguli”.
OMC a fost formatd pentru a elimina barierele din calea comertului si a circulatiei banilor,
stimuland astfel comertul si investitiile. Cu toate acestea, tendinta se inverseazd acum, apar noi
bariere pe masurd ce reglementarile actuale se erodeaza. Numarul restrictiilor comerciale impuse
anual la nivel mondial a crescut de la aproximativ 1000 in 2019 la peste 3000 in 2023 (Sahel
Tribune, 2025).

In ansamblu, se estimeaza ca restrictiile cumulative la export incepand din 2009 afecteazi
3,2% din exporturile mondiale (in valoare de aproximativ 786 miliarde USD). In discursul siu cu
ocazia lansari raportului anual, in decembrie 2024, directoarea generala a OMC Ngozi Okonjo-
Iweala, a subliniat ca valoarea schimburilor vizate de cele 169 de noi masuri restrictive comerciale
introduse de membrii OMC 1in cele 12 luni pana la mijlocul lunii octombrie 2024 a fost estimata la
887,7 miliarde USD - cu 500 de miliarde USD mai mult decat acoperirea comerciala a restrictiilor
introduse in anul precedent, care se ridica la 337,1 miliarde USD. Aceasta inseamna ca numarul
masurilor restrictive comerciale continud sa creasca. La mijlocul lunii octombrie 2024, comertul
acoperit de toate restrictiile de import existente a fost estimat la 2,942 miliarde USD, sau 11,8% din
importurile globale. Cifra corespunzatoare pentru anul precedent a fost de 2,48 trilioane USD, sau
9,9% din importurile globale. In perioada de analiza, bunurile comercializate afectate de restrictiile
la export au reprezentat 276,7 miliarde USD, sau 1,1% din valoarea exporturilor mondiale de
marfuri - cu mult peste 159,1 miliarde USD (sau 0,7% din exporturile mondiale) afectate de astfel
de masuri in perioada de raportare anterioara (WTO, 2024).
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Totodata OMC constatd semne de fragmentare a fluxurilor comerciale, exporturile si
importurile fiind reorientate in functie de conditiile geopolitice. De asemenea, investitiile straine
directe sunt canalizate tot mai mult catre tari considerate prietenoase. Dar fragmentarea comertului
reduce castigurile obtinute din specializare si concurent si limiteazi economiile de scara. In acelasi
timp, fragmentarea financiara limiteaza fluxurile transfrontaliere de capital si creste volatilitatea
macrofinanciara. Problemele de securitate si geopolitica prevaleaza acum asupra interdependentelor
economice si a criteriului de eficientd. Economiile in curs de dezvoltare vor fi probabil afectate mai
disproportionat decat economiile dezvoltate, din cauza dependentei lor de investitiile strdine directe
si a expunerii la riscurile legate de aprovizionarea cu energie si marfuri. Este o directie destul de
periculoasa, care riscd sd conducd la adancirea inegalitatilor dintre Sud si Nord, agravarea
problemelor agricole si de mediu. Dincolo de soarta OMC, este in joc stabilitatea mondiala.

Inca o provocare majora dateaza cu iulie 2019, cand comisarul european Cecilia Malmstrém a
anuntat paralizarea Organului de solutionare a litigiilor din cadrul OMC. Aceasta paralizie anuntata
vine mai ales din partea Statelor Unite care refuza sa aprobe numirea de noi judecdtori in OSL
pentru sfarsitul acelui an, din cauza plecarilor planificate. Fara un numar suficient de judecatori,
OSL nu mai poate functiona, ceea ce inseamnd ca conflictele comerciale, legate de exemplu de
subventii nejustificate sau bariere comerciale nejustificate, nu vor mai putea gasi solutii dezvoltate
intr-un cadru multilateral.
observa in ultimii ani o revenire la acorduri regionale sau bilaterale, care nu sunt in deplin acord cu
dinamica multilaterald. Globalizarea 1incetineste, deoarece tensiunile comerciale, rivalitatea
geopoliticd si reevaluarea vulnerabilitatii lanturilor de aprovizionare alimenteazd renasterea
nationalismului economic si regionalizarea comertului. Conform datelor Organizatiei Mondiale a
Comertului, numarul total de acorduri comerciale regionale in vigoare a crescut de la 98 1n anul
2000 la 375 in 2024. Acestea corespund celor 619 notificari prezentate de membrii OMC
(numarand separat marfurile, serviciile si accesiunile) (WTO, 2025).

Marea majoritate a acordurilor regionale sunt incheiate sub forma de acorduri de liber schimb.
In contextul intensificarii tensiunilor globale, aliantele comerciale regionale pot fi mai putin
orientate cdtre integrare si mai mult catre discriminare (Ruta, 2023).

Situatiile de criza si conflictele geopolitice si comerciale provoaca incertitudine, iar lipsa
previzibilitatii si stabilitatii reprezintd cel mai mare risc pentru consumul privat. Evenimente
geopolitice sunt nefavorabile pentru investitii, prin urmare, nefavorabile pentru crestere. Economiile
in curs de dezvoltare vor fi probabil afectate in mod disproportionat mai puternic decat cele
dezvoltate, din cauza dependentei de investitiile strdine directe si a expunerii la riscurile legate de
aprovizionarea cu energie si marfuri.

Astfel, constatdm, ca incertitudinea si socurile legate de pandemie, rivalitatea geopoliticd si
tensiunile comerciale, alimenteazd renasterea nationalismului economic si regionalizarea
comertului, In detrimental tendintei de globalizare. Totodata, comertul mondial demonstreaza o
rezilientd surprinzatoare, in ciuda provocarilor economice si geopolitice persistente. Comertul
mondial a atins un nivel record de 33.000 de miliarde de dolari in 2024, inregistrand o crestere de
3,7% (1.200 de miliarde USD), potrivit raportului Global Trade Update al UNCTAD. Serviciile au
fost principalul motor al acestei cresteri, cu o crestere de 9% pe parcursul anului, reprezentand 700
de miliarde de dolari, adicad aproape 60% din cresterea totala. Comertul cu bunuri a crescut cu 2%,
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adica 500 de miliarde USD. Desi comertul ramane solid, organizatia avertizeaza ca incertitudinea
persista pentru 2025 (UNCTAD, 2025).

in 2023, motto-ul Forumului Economic Mondial de la Davos a fost ,Cooperarea intr-o lume
fragmentata” (World Economic Forum, 2023). Formularea indica contradictia momentului actual.
Companiile din diferite tari cautd cai de dezvoltare si integrare, dar se lovesc de conflictele politice,
militare si economice care se desfisoard in paralel cu acestea. In 2025, la Forumul Economic
Mondial de la Davos in ,,Raportul global de risc 2025, a fost accentuatd ideea, cd fragmentarea
remodeleaza relatiile internationale si pune la incercare capacitatea structurilor existente de a aborda
provocarile colective cu care ne confruntam. Nivelurile de cooperare globala in multe domenii ale
geopoliticii si afacerilor umanitare, relatiilor economice si provocdrilor de mediu, sociale si
tehnologice ar putea atinge noi minime in urmatorii ani (World Economic Forum, 2025). Este o
constatare destul de pesimista, dar care reflecta realitatile zilei de azi.

CONCLUZII

Incetinirea globalizarii, care a urmat crizei financiare globale din 2008-2009, se caracterizeaza
printr-o scadere prelungita a ritmului reformelor comerciale si prin slabirea sprijinului politic pentru
comertul liber, pe fondul cresterii tensiunilor geopolitice si a incertitudinii

De aproape doud decenii, perioada globalizarii triumfatoare, care a fost consolidatd prin
crearea Organizatiei Mondiale a Comertului in 1995, a luat sfarsit. Spatiul comercial unic este
fragmentat, OMC se afla in criza si necesita reformare, iar ,,suveranitatea economicd” a devenit un
obiectiv cheie. Existd provocari grave la adresa cadrului bazat pe norme care a guvernat relatiile
internationale si economice 1n ultimii aproape 80 de ani. Recunoasterea caracterului indispensabil al
acestor norme si moduri de reglementare internationale a fost subminata 1n ultimul deceniu.

Incetinirea cresterii economice globale, inegalititile tot mai mari dintre Sud si Nord, precum
si provocarile agricole si de mediu nu pot fi depasite dacd prevaleaza o abordare suveranista. Exista
intrebari reale cu privire la limitele abordarii multilaterale si la necesitatea unui nou consens in
materie de comert. Fard respectarea cadrului de reglementare a comertului international, dar si
depasirea conflictelor comerciale pe cale de negociere se va ajunge la permanentizarea starii de
instabilitate generald si pierderi de eficientd. Cresterea tensiunilor geoeconomice, a politicilor
protectioniste si a conflictelor comerciale prefigureaza perturbari viitoare. Intentia tot mai mare de a
ridica bariere comerciale ar putea avea un cost ridicat atat pentru tarile dezvoltate, cat si pentru cele
in curs de dezvoltare:

Era globalizarii dinamice s-ar putea sd se apropie de sfarsit. Dar, cu certitudine, cooperarea
globala rdmane necesara pentru a aborda provocarile comune, cum ar fi riscurile climatice, tranzitia
energeticd, securitatea cibernetica, inegalitatea si pandemiile.
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Abstract. In an increasingly interconnected world, multilingual education is crucial for determining global
employment prospects. This article examines how career mobility, employability, and professional success are affected
by multilingualism, specifically in the context of teaching English as a foreign language (EFL). In addition to language
proficiency, from the viewpoint of an educator, it looks at how EFL training develops critical thinking, flexibility, and
cultural intelligence—all of which are essential skills for succeeding in global labour markets. By incorporating real-
world applications like business communication, workplace scenarios, and job preparation skills, educators can help
bridge the gap between education and employment. Moreover, the article explores the benefits of multilingualism in
gaining access to higher-paying jobs, remote work options, and international career pathways while tackling issues like
student motivation, socioeconomic inequality, and changing industry demands. The use of digital resources,
experiential learning, and functional language instruction are highlighted as best practices for EFL teachers. The
article concludes by highlighting the significance of teachers in both teaching English and preparing students for
success in the global workforce.

Key words: multilingual education, global career opportunities, educators' perspective, language proficiency,
international job market, employability, cross-cultural skills, workplace diversity, career advancement.

JEL Classification J240

INTRODUCTION

Fluency in the language is now necessary for business, diplomacy, and international
cooperation. Companies now operate across continents, remote work transcends national borders,
and multicultural teams are more common than ever.

Multilingual education has become strategically important in preparing people to participate
in the global labour market in the context of accelerating globalization. The structured acquisition
of proficiency in two or more languages through formal instruction is known as multilingual
education, and its goal is to improve cognitive flexibility, intercultural awareness, and
communicative competence. As work settings change to support global cooperation, intercultural
communication, and cross-border mobility, it has grown more and more important.
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Nowadays, most people agree that language proficiency is essential for both professional
success and communication. Speaking several languages fluently makes it easier to access a wider
variety of job opportunities, especially in fields like technology, international business, diplomacy
and volunteer work.

Furthermore, multilingual people are frequently seen as flexible, sensitive to cultural
differences, and able to handle challenging social and professional situations. Employers across a
range of industries are starting to value candidates who demonstrate multilingualism and the
associated intercultural competencies more as a result.

This article analyses how language proficiency improves employability, broadens
professional networks, and facilitates career advancement in global contexts in order to investigate
how multilingual education affects global career opportunities. In a competitive global economy, it
will evaluate the degree to which multilingualism serves as a professional advantage based on
labour market trends and research findings. The analysis will contribute to a more thorough
understanding of the strategic significance of multilingual education in defining contemporary
career pathways in this way.

EXPLORING MULTILINGUAL EDUCATION

The term "multilingual education" describes a teaching methodology that employs multiple
languages as the medium of instruction. In addition to making learning materials easier in multiple
languages, its goals include fostering linguistic diversity, cultural sensitivity, and inclusive teaching
methods. This type of education acknowledges that language is a vehicle for identity and
knowledge as well as a means of communication.

Multilingual education refers to the structured teaching and learning of two or more
languages within formal educational systems. It embodies an educational philosophy that values
linguistic diversity as a resource for civic participation, cultural enrichment, and intellectual growth.
This type of education is implemented differently in various contexts depending on institutional
goals, social expectations, and national language policies. In addition to making learning materials
easier in multiple languages, its goals include fostering linguistic diversity, cultural sensitivity, and
inclusive teaching methods.

Multilingual education includes a number of teaching models:

Bilingual teaching model that seeks to promote balanced proficiency in either the dominant
or second language, by offering instruction in both languages. There are two types of bilingual
education: maintenance-oriented (which aims to preserve the first language while adding a second)
and transitional (which aims to move students from their first language to a dominant language).
Immersion teaching model, which is frequently implemented in early childhood settings,
prioritizing the use of the target language as the main medium of instruction, in order to promote
profound fluency and cultural integration. The main language of instruction is a second or foreign
language that the students are "immersed" in. This approach is frequently used to achieve high
proficiency levels in the second language. Total, partial, or dual-language immersion can be used,
depending on how much time is spent in each language.

Language-focused teaching model that prioritizes language acquisition by emphasizing the
explicit development of grammar, literacy, and communication skills in one or more additional
languages. With this model, the curriculum as a whole incorporates explicit language instruction. It
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places an emphasis on vocabulary growth, metalinguistic awareness, and the use of language in a
variety of subject areas. It is especially prevalent when students are speaking several minority or
community languages.

Historical Evolution and Trends in Multilingual Education

Multilingual education's historical development is intimately linked to changing
sociolinguistic dynamics and legislative initiatives. Restoring linguistic rights and protecting
endangered languages in postcolonial and indigenous contexts has been the purpose of multilingual
education. On the other hand, multilingual programs have become practical solutions to growing
linguistic plurality in areas with high immigration and international mobility rates, such as Europe,
North America, and portions of Asia. The Council of Europe and UNESCO, among others, have
pushed multilingual education as essential to democratic engagement and global citizenship,
supporting a global movement toward inclusive, multilingual education.

As a result of globalization, migration, socio-political shifts, and educational reform,
multilingual education has undergone substantial change over time. In the past, many people
believed that multilingualism would hinder academic achievement or national cohesion. Indigenous
or minority languages were not taught in formal education in many nations due to monolingual
policies that dominated educational systems. A paradigm shift did, however, take place in the late
20th and early 21st centuries. Policies and programs that are more inclusive have resulted from
research on the cognitive and academic advantages of bilingualism as well as growing recognition
of the rights of linguistic minorities.

A growing number of people now view multilingual education as a means of advancing
equity, improving cross-cultural comprehension, and educating students for global citizenship.
Various examples of multilingual policy implementation can be found in nations like Canada (with
its immersion in French and English), Finland (with instruction in Swedish and Sami), and India
(with the three-language formula).

THE ROLE OF MULTILINGUALISM IN COGNITIVE DEVELOPMENT

Studies have consistently demonstrated the beneficial effects of multilingualism on cognitive
development, especially in domains like:

» Executive Function: Those who are multilingual frequently exhibit improved working
memory, cognitive flexibility, and attention control. Their frequent switching between language
systems improves mental control processes, which explains this.

» Metalinguistic Awareness: Learners who speak multiple languages typically comprehend
language more fully. It is easier to learn new languages and promotes literacy development because
of this increased awareness.

* Problem-Solving and Creativity: Experiencing various linguistic and cultural systems can help
people become more creative, adaptable, and capable of looking at problems from different angles.

The cognitive advantages of multilingualism, however, depend on a number of variables, such
as the learner's sociolinguistic environment, age at which they acquire the language, and level of
proficiency in each language. Beyond its effects on society and culture, learning multiple languages
has significant cognitive advantages. The ability to handle conflicting information and transition
between tasks is often superior, which translates into academic resilience and adaptability.
Furthermore, being able to think critically about language as a system, or metalinguistic awareness,
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helps multilingual people learn new languages more quickly and interact with a variety of linguistic
contexts. It is becoming more widely acknowledged that these cognitive advantages are beneficial
in both the professional and educational spheres.

From the perspective of a Business English teacher, multilingual education is a vital tool for
the workplace rather than merely an abstract academic idea. In many cases, Business English
learners aim to improve their language proficiency for negotiating with customers, international
presentations, or job interviews.

For instance, students in Moldova are typically engaged in the simultaneous use and
acquisition of English, Russian, and Romanian, and consequently require structured support to
address linguistic interference that may arise among these language systems.

Professional Development Courses sponsored by corporations and bilingual schools are
common teaching formats. Instructors frequently base their curricula on professional language and
model workplace situations, such as sending emails, holding meetings, or making pitches in English.

THE INTERNATIONAL EMPLOYMENT MARKET AND LANGUAGE ABILITY

Being multilingual has become a strategic professional advantage as globalization increases
economic and cultural interconnections. Companies are looking more and more for applicants who
can contribute to cross-border operations, navigate culturally diverse environments, and communicate
effectively with clients around the world. Professionals who speak multiple languages are frequently
seen as more flexible, sympathetic, and able to bridge communication gaps—skills that are highly
regarded in multinational settings. Language ability is now considered a fundamental aspect of global
employability rather than an auxiliary skill. In industries where language interaction is essential to
professional duties, this growing demand is especially noticeable. Proficiency in multiple languages is
crucial for negotiation, policy formation, and conflict resolution in the fields of diplomacy and
international relations. Being multilingual promotes mutual understanding and cultural sensitivity,
two qualities that are essential for effective diplomatic interactions. Multilingual workers improve
customer relations, facilitate international expansion, and localize services and messaging in global
business, particularly in the finance, marketing, and supply chain management sectors. Language
proficiency also helps professionals communicate with a variety of populations and respect cultural
quirks. With its global user base and workforce, the technology industry values multilingual workers
who can manage multinational teams, interact with international markets, and deliver localized user
experiences.

These trends are supported by empirical evidence. In a 2023 report, the British Council found
that language proficiency was one of the top five competencies needed for global leadership
positions in 75% of the countries surveyed. According to a New American Economy study, between
2010 and 2020, the need for bilingual workers in the US more than doubled, with notable increases
in industries like information technology and customer service. Additionally, according to the
European Commission, being multilingual has a direct link to better employment prospects and
access to overseas assignments.

In a competitive global labour market, these developments highlight the strategic advantage
that multilingual people possess. Cross-linguistic and cross-cultural communication skills are not
only a communication advantage, they also promote influence, inclusion, and career mobility.
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Being able to communicate in another language is a huge advantage in today's globalized
labour market. Companies are looking more and more for applicants who can collaborate with
global teams, clients, and partners and communicate across cultural boundaries. Multilingual
experts provide:

v’ Better communication with stakeholders around the world;

v" Improved client retention and customer service;

v" Enhanced cultural flexibility and improved negotiating abilities;

v" An edge over competitors in global operations.

Surveys from organizations such as LinkedIn indicate that employees who speak more than
one language have a higher chance of being chosen for overseas assignments, promoted, or given
leadership positions. Particularly in the fields of business and diplomacy, language ability is
frequently associated with increased earning potential.

Industries Where Multilingual Skills Are Essential

Industries that operate internationally or demand a high degree of cross-cultural
communication benefit greatly from multilingualism. Some important examples are:

a) Diplomacy and International Relations

- In order to represent their nations and negotiate international agreements, diplomats,
ambassadors, and consular employees need to be able to communicate in multiple
languages.

- As an illustration, the United Nations uses Arabic, Chinese, English, French, and
Spanish as its official working languages.

b) International Business and Trade

- Multinational companies use language-skilled workers for customer service,
marketing campaigns, and contract negotiations.

- For international business transactions, languages like Mandarin, Spanish, Arabic,
and German are highly sought after.

¢) Technology and Software Development

International teams and user bases are common in tech companies. Being able to speak many
languages helps with:

- Localizing software;

- Designing user experiences;

- International customer service

d) Tourism and Hospitality

- Language-speaking staff members increase customer satisfaction and broaden a
company's clientele to include foreign customers.

CASE STUDIES AND STATISTICS ON HIRING TRENDS

British Council & Education First (EF) Reports

e The EF English Proficiency Index found a strong correlation between English
proficiency and higher Gross National Income (GNI).

e Countries with high English proficiency tend to have more global economic engagement
and innovation.
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United States — ACTFL (American Council on the Teaching of Foreign Languages)

e Nine out of ten American employers say they depend on workers who speak a language
other than English.

® 56% believe that during the next five years, their language demand will rise.

e The most popular languages are Arabic, Chinese, and Spanish.

European Union Labour Market

One of the fundamental values of the EU is multilingualism. According to surveys:

e More than half of European job advertisements demand at least two languages.

¢ Businesses in nations that rely heavily on exports, like Germany and the Netherlands, give
preference to applicants who speak the language well.

LinkedIn and Job Posting Analytics

More and more job postings specify that proficiency in languages like German, Portuguese,
Japanese, or French is necessary or preferred, especially in:

e Customer success positions

e Global sales

e Project management for localization and translation

o Technical writing

Today, being able to communicate in another language is not merely a "nice-to-have"; it is a
strategic advantage in a global economy. Multilingual workers are better able to work together,
adjust, and lead across borders, whether in business, technology, or diplomacy. In addition to
improving job prospects, investing in language learning develops the intercultural competency
necessary for success in a multicultural and competitive society.

Speaking English fluently and knowing other languages is frequently the key to higher-paying
positions in multinational corporations, embassies, or start-ups with global aspirations, according to
the experience of teaching Business English in Moldova. At organizations like Endava or Orange
Moldova, proficiency in English is a must. A few students have even used French or German to get
employment overseas or to enter EU-funded projects.

BENEFITS OF PROFESSIONAL DEVELOPMENT

When it comes to long-term career advancement in a globally competitive marketplace, being
multilingual offers substantial advantages. Professionals who are multilingual have a clear advantage in
international hiring and career advancement as businesses cross borders more frequently. Because they
are perceived as being better able to handle linguistic and cultural complexities, multilingual candidates
are frequently given preference for jobs requiring cross-cultural interaction, client engagement, and
international travel. In addition to making one more competitive for international employment, this
competency can hasten advancement into executive positions in multinational corporations.

Additionally, there are more networking and collaboration opportunities for multilingual
people. Across linguistic and cultural barriers, language proficiency helps professionals establish
rapport and trust with partners, clients, and co-workers. Participation in international conferences,
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cross-border research collaborations, and international professional associations is made easier by
proficient multilingual communication. In addition to increasing, one's visibility and influence in
their field, these contacts increase access to resources, knowledge, and a variety of viewpoints—all
of which are important catalysts for innovation and career advancement.

Another quality that distinguishes multilingual professionals is their adaptability. Intercultural
competency is improved by exposure to various languages and cultural frameworks, which enables
people to adapt to a variety of work settings, corporate cultures, and team dynamics with ease.
Being sensitive to communication styles, social norms, and cultural expectations promotes
inclusion, collaboration, and resilience, making this cultural agility particularly useful in
increasingly diverse workplaces. Employees who exhibit the ability to collaborate across
differences are acknowledged as critical contributors to organizational success as companies place a
higher priority on diversity, equity, and inclusion.

Students who get better at Business English not only acquire language proficiency, but also
boost their self-esteem. Additionally, language opens doors for networking: students start attending
international conferences, connecting on LinkedIn and taking part in cross-border webinars, which
were previously inaccessible. Being multilingual is a strategic advantage that improves professional
visibility, mobility, and impact rather than just being an auxiliary skill. Its contribution to career
progression is both immediate (through employment placement) and long-term (through leadership,
creativity, and international involvement).

Advantages for Career Growth

1. A Competitive Advantage in Foreign Employment Applications

In a workforce that is becoming more and more globalized, language proficiency provides a
distinct edge. For a number of reasons, multilingual applicants stand out on job applications:

» Greater Access to the Job Market: Professionals who are multilingual can apply for jobs
abroad or with multinational corporations in addition to their native country.

» Preferred by Global Companies: Many multinational corporations consider fluency in a
foreign language to be a prerequisite or a significant advantage, particularly for positions involving
project management, international sales, customer service, and diplomacy.

* Greater Employability: Bilingual job postings frequently pay more and have quicker
promotion paths, according to recruitment sites like Indeed and LinkedIn. For instance, a candidate
who speaks Mandarin and English well may have an advantage over a monolingual applicant for a
regional manager position in Asia-Pacific.

2. More Opportunities for Networking and Collaboration

Being able to communicate in another language forms bridges as well as opening doors. The
following benefits of being multilingual in the workplace:

» Better Relationships with Clients and Colleagues: When interacting with people in their
native tongue, rapport and trust are increased, particularly during customer service or negotiations.

* Multilingual professionals can participate in international online communities, attend more
conferences, and work together on cross-border projects thanks to their expanded professional
networks.

* Engagement in Global Initiatives: Multilingual staff members are frequently selected for
global task forces, leadership initiatives, and overseas assignments.
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For instance, a multilingual IT professional's ability to interact with local teams in multiple
countries may make them the ideal candidate to oversee the European rollout of a new software
system.

3. Adaptability in a Variety of Work Environments

In the multicultural workplaces of today, flexibility is essential. The following traits are more
common among multilingual professionals:

* Recognize and Honor Cultural Differences: Language and culture have a close relationship.
People who speak more than one language are frequently more sensitive to communication styles
and workplace conventions and more culturally aware. They are more capable of resolving disputes,
clearing up misunderstandings, and fostering inclusive team dynamics when they work effectively
in multicultural teams.

» Managing Remote Teams or International Relocations: It is simpler to integrate into virtual
global teams or new nations when one is linguistically and culturally adaptable.

Cognitive science research indicates that multilingual people frequently acquire more
cognitive flexibility, which facilitates improved decision-making and problem-solving in
challenging, cross-cultural situations.

As a career accelerator, multilingualism is more than just a communication tool. Professionals
can flourish in a variety of dynamic settings, build meaningful professional relationships, and
improve employability. Having language skills has become essential for long-term professional
advancement in a world where flexibility, cultural acuity, and teamwork are key.

CHALLENGES AND CONSIDERATIONS

Although there are many cognitive and professional advantages to multilingual education, there
are drawbacks as well. Fair access to excellent multilingual education is a major issue. Multiple
language acquisition necessitates environments rich in resources, skilled teachers, and ongoing
pedagogical support—all of which are not always available. Students in many places, especially those
in rural or low-income areas, have little opportunity to learn foreign languages or have no access to
programs that incorporate minority or heritage languages. Additionally, in order to manage the
demands of learning multiple linguistic systems, students with language-based learning disabilities
like dyslexia might need specialized assistance. Multilingual education runs the risk of escalating
already-existing educational disparities in the absence of inclusive teaching methods and sufficient
funding.

Managing several languages in a work environment can present additional practical
difficulties. Professionals working in multilingual settings often have to interpret subtle meanings,
switch between formal and informal registers, and code-switch between languages. Many people
can handle this cognitive effort, but in high-stakes or time-sensitive situations, it can lead to
increased mental fatigue or communication breakdowns. Additionally, linguistic disparities in
fluency or proficiency can lead to unbalanced collaborative environments, which may impact
decision-making and team dynamics.

The persistence of linguistic biases in hiring and career advancement is another important
factor. Even though being multilingual is frequently praised, not all languages are given the same
weight in work settings. Globally dominant languages like English, Mandarin, and Spanish are
frequently given preference, while speakers of marginalized or less widely spoken languages might
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not have their abilities as well-known. Additionally, some hiring practices might unintentionally
favor native speakers over multilingual people who are just as competent, which would increase
linguistic hierarchies and decrease diversity in the workplace.

These difficulties highlight the necessity of complex, situation-specific methods for
workplace language policies and multilingual education. In order to guarantee that the benefits of
multilingualism are equitable, sustainable, and accessible, it is imperative that these complexities be
addressed.

Progress and access, however, are not equal. Many students lack access to qualified
instructors and dependable internet, particularly in rural areas. When students find it difficult to
manage multiple languages or don't see results right away, their motivation wanes. Furthermore,
some employers discourage competent multilingual candidates with accents by prioritizing "native-
level" English over communicative competence during the hiring process.

Professional multilingualism and multilingual education have many benefits, but in order to
guarantee fair and successful results, a number of issues and important factors need to be resolved:

v" Accessibility Issues and Learning Challenges
Not every student has equal access to high-quality multilingual instruction. Learning can be
hampered by socioeconomic differences, a shortage of qualified multilingual teachers, and a lack of
resources in minority or regional languages. Additionally, learning multiple languages at once can
cause cognitive overload for some students, especially those who also struggle with learning
disabilities. These issues necessitate more funding for accessible educational infrastructure,
inclusive technologies, and specialized pedagogical strategies.

v Mastering a Variety of Languages in Workplace Environments
It takes strategic communication planning to use multiple languages effectively in professional
settings. It can be time-consuming and cognitively taxing for employees to switch codes
(languages) based on the audience. Inconsistencies or miscommunications can occur when staff
members are not equally fluent in all relevant languages. Without overworking employees,
organizations must create explicit language policies and offer continual training to promote
seamless multilingual collaboration.

v' Possible Negative Effects and Prejudices
Biases may surface in hiring and workplace dynamics, even with the advantages of multilingualism.
Employers may marginalize people with non-standard accents or lower proficiency in the corporate
lingua franca (typically English) in favour of speakers of the native or dominant language. For
otherwise competent multilingual candidates, this may result in discrimination and restrict their
ability to advance in their careers. Furthermore, local languages and cultural identities may be lost
as a result of an excessive focus on some "prestige" languages.

FUTURE TRENDS AND RECOMMENDATIONS

A number of significant trends are influencing the future of multilingual education and its
significance for career advancement as the global labour market continues to change. Policy-driven
initiatives to increase equitable access to language learning, technological advancements in
pedagogy, and changing patterns in language demand are all included in these trends. The rise of
new languages in demand in the workplace due to trade agreements, demographic changes, and
geopolitical dynamics is one noteworthy development. Languages like Arabic, Portuguese,
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Japanese, and Korean are becoming more strategically significant, in addition to the languages that
remain popular, such as English, Mandarin Chinese, Spanish, and French. Economic growth in the
Middle East, Latin America, and East Asia, for instance, has increased demand for experts in
regional languages who can promote contacts, form alliances, and guarantee cultural congruence.
At the same time, the way that languages are taught and learned is changing due to the integration
of digital technologies and artificial intelligence (AI). Al-powered language learning tools, like
adaptive apps and intelligent tutoring systems, provide real-time assessments, immersive
simulations, and personalized feedback for each student. By simulating real-world communication
scenarios, virtual reality (VR) and gamification also increase engagement. These developments
increase the scalability and inclusivity of multilingual education by facilitating a wider range of
learning styles and speeds in addition to increasing access to excellent language training.
Multilingual education must be actively promoted as a means of achieving professional success by
educators, legislators, and employers in order to take advantage of these opportunities. This entails
matching curricula to the linguistic requirements of international industries, encouraging lifelong
language learning, and integrating language instruction into formal educational systems. In order to
reinforce multilingual competencies' value in the workplace, employers should reward and
acknowledge them in hiring and professional development. Making investments in multilingual
education is a strategic necessity as well as a pedagogical imperative. In a future characterized by
international mobility and cross-cultural cooperation, language competency will continue to be
essential for leadership, creativity, and professional flexibility.

The future looks bright. In Moldova, more companies are now sponsoring Business English
lessons or providing in-company language courses. Getting feedback outside of the classroom is
made simpler by Al tools like Speech ling and Grammarly. Students are advised to view learning a
language as an investment that will last, rather than merely a certification. Additionally, it is
suggested to combine English with a third language, like French or German, to improve cross-
border professional flexibility. The objective as a teacher is to assist students in developing strong
communication skills in global settings in addition to helping them pass tests.

Although multilingualism continues to be a valuable skill as the global economy changes, its
definition and application are evolving as well. The following patterns and suggestions show how
people and organizations can adjust:

» New Languages in High Demand

Global changes in technology, trade, and diplomacy are changing the linguistic landscape.
Despite English's continued dominance, languages like Hindi, Arabic, Portuguese, Mandarin
Chinese, and Spanish are becoming more significant as a result of growing markets and population
growth. The value of languages like German, Japanese, or Korean is rising in certain industries,
such as IT, engineering, or tourism. Career-minded people ought to think about strategic language
learning according to sector-specific and regional requirements.

» Al and Technology Integration for Language Learning

The teaching and learning of languages is being transformed by technology. Immersion VR
environments, chatbots, adaptive learning apps, and Al-powered platforms now provide
individualized, adaptable learning experiences. These tools make language learning more effective
and accessible by simulating real-world communication situations, tracking progress, and
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accommodating different learning styles. In order to reach more students and update their language
programs, educational institutions ought to make investments in these technologies.

» Promoting Multilingual Education for Professional Growth

Employers and educational institutions should support multilingual education as a career
accelerator, as well as a cultural advantage, in order to remain competitive. This entails:

* Providing language instruction in line with the needs of the labour market.

* Including cross-cultural communication skills in curricula and developing employer-
recognized certification pathways for language proficiency.

* Funding language initiatives and providing incentives for multilingual hiring practices are
two ways that governments and organizations can support.

CONCLUSION

The extensive influence of multilingual education on international career opportunities is
highlighted by the analysis provided throughout this article. Due to its cognitive and academic
benefits as well as its ability to improve employability, multilingualism is becoming a fundamental
advantage in the modern workforce. As a requirement for successful communication and cultural
competency, language competency is becoming more and more important in key industries like
technology, international business, healthcare, and diplomacy. Multilingual people also gain from
increased adaptability, wider professional networks, and easier access to leadership opportunities
and international roles.

There are still difficulties in spite of these obvious advantages. Language biases still have a
subtle but significant influence on hiring practices, and there is still unequal access to high-quality
multilingual education. However, new trends—such as the increasing importance of non-traditional
languages and the use of Al in language instruction—indicate a more dynamic, accessible, and
labour-demand-responsive future for multilingualism.

Thus, promoting multilingual education needs to be a top priority. Investing in language
acquisition benefits people's personal growth, intercultural comprehension, and cognitive resilience.
To prepare the future generation for active and successful global engagement, educators and
policymakers must support inclusive, high-quality multilingual programs.

Language proficiency is not just a professional advantage in a time of cross-border
cooperation and cultural interdependence, it is a fundamental component of global understanding
and cooperation.

Multilingualism is a force behind global integration, not just one of its effects. Therefore,
promoting and growing multilingual education is still essential to creating a more resilient, inclusive
and interconnected global society. Multilingualism plays a vital role in shaping both individual
success and global cooperation. This paper has highlighted the key aspects of multilingual education
and professional practice—from the benefits of language proficiency in career development to the
challenges of equitable access and workplace implementation. It has been examined how
multilingualism enhances cognitive ability, broadens cultural understanding, and gives professionals a
competitive edge in global markets. However, there have been also recognized practical
considerations, such as learning difficulties, workplace language management and potential biases in
hiring.

61



62

CULEGERE DE ARTICOLE
Conferinta Stiintifica Nationala “Multilingvism si Interculturalitate in Contextul Globalizarii”
EDITIA a V-a, 04-05 aprilie 2025

Language learning and value are changing in the future due to new linguistic trends and the
incorporation of Al tools. It is essential for institutions, educators, and policymakers to encourage
multilingual education, not just as a skill but as a strategic investment in human capital.

In a globally connected world, language is more than a communication tool—it is a bridge to
opportunity, collaboration, and innovation. Fostering multilingualism empowers individuals to
navigate diverse environments and contributes to more inclusive and dynamic societies.
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Abstract. Intr-un context educational din ce in ce mai globalizat, activitdtile extracurriculare au un rol esential in
dezvoltarea competentelor profesionale, facilitind integrarea abordarilor multilingve si interculturale. Aceste activitati
contribuie nu doar la imbogdtirea cunostintelor teoretice, ci si la dezvoltarea abilitatilor practice necesare intr-un
mediu profesional dinamic. Prin participarea la paneluri de discutii, mese rotunde, workshop-uri, cluburi de dezbateri,
competitii internationale, programe de schimb, etc., studentii isi imbundtatesc competentele lingvistice, gandirea critica
si capacitatea de adaptare. Dimensiunea multilingva a acestor activitati stimuleaza comunicarea eficientd in diverse
limbi, oferind studentilor oportunititi de a interactiona cu colegi si specialisti din diferite culturi. In acelasi timp,
componenta interculturala le permite sd-si dezvolte toleranta, flexibilitatea si intelegerea diversitdtii, competente
esentiale in domenii precum afacerile internationale, diplomatia sau managementul global. Studiul analizeaza impactul
activitdtilor extracurriculare asupra formarii profesionale a studentilor, evidentiind beneficiile acestora in ceea ce
priveste dezvoltarea abilitatilor de leadership, colaborare si luare a deciziilor. Totodatd, sunt prezentate exemple de
bune practici din ASEM care promoveaza educatia multilingva si interculturala prin diverse initiative extracurriculare.
In concluzie, integrarea activitatilor extracurriculare in procesul educational contribuie semnificativ la dezvoltarea
competentelor profesionale, pregatind studentii pentru provocarile unui mediu de lucru globalizat si intercultural.

Cuvinte-cheie: activitati extracurriculare, educatie nonformald, curriculum, competente profesionale, competente
transversale, competente tehnice, globalizare, multilingvism, interculturalitate, comunicare interculturala.

Clasificare JEL: 121, 123, M53, Z18

INTRODUCERE

In contextul actual al globalizarii si al internationalizirii proceselor educationale,
universitatile sunt chemate sa isi regdndeascd obiectivele si metodele de formare profesionala.
Accentul se deplaseaza treptat de pe transmiterea cunostintelor teoretice catre dezvoltarea
competentelor transversale, esentiale pentru integrarea eficienta pe o piatd a muncii din ce 1n ce mai
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globalizati. In acest sens, activititile extracurriculare (AE) devin instrumente complementare
valoroase, facilitind integrarea studentilor in medii cultural si lingvistic diverse.

Prezenta cercetare exploreaza trei directii principale de analizd: fundamentele teoretice si
metodologice ale activitatilor extracurriculare, rolul acestora in dezvoltarea competentelor
profesionale, precum si integrarea dimensiunilor multilingve si interculturale in cadrul educatiei
nonformale. Mai mult decat atat, activitdtile extracurriculare sunt investigate din perspectiva valorii
lor formative, fiind considerate un catalizator al invatarii experientiale si al dezvoltarii abilitatilor
esentiale precum comunicarea, leadershipul, colaborarea si adaptabilitatea.

Metodologia utilizata se bazeaza pe o abordare calitativa, care include analiza documentara,
observarea directa si un studiu de caz, avand ca spatiu de aplicare Academia de Studii Economice
din Moldova (ASEM), institutie activ angajatd in promovarea programelor extracurriculare cu
deschidere internationala.

Meritd mentionat ca articolul aduce o contributie atat teoretica, cat si practica in evaluarea
educatiei nonformale si complementare, oferind un cadru de reflectie util pentru cadrele didactice,
factorii decizionali si studenti, in procesul de formare pentru integrarea intr-un mediu profesional
globalizat.

1. ACTIVITATILE EXTRACURRICULARE (AE) IN CONTEXTUL EDUCATIEI
GLOBALE: CADRU TEORETIC SI METODOLOGIC

Globalizarea a impus o regandire profunda a modului in care universitatile pregatesc viitorii
profesionisti. Intr-un context educational caracterizat prin mobilitate crescuta, digitalizare accelerati
si interactiuni interculturale frecvente, accentul se deplaseazd de la acumularea de cunostinte
teoretice catre formarea competentelor transversale esentiale pentru adaptabilitate si angajabilitate
in piata muncii globalizate. In acest sens, activititile extracurriculare dobandesc o importanti
strategicd, oferind contexte autentice de invatare experientiald si contribuind la conturarea unui
profil profesional competitiv. In calitate de instrumente educationale complementare, acestea
faciliteaza integrarea dimensiunilor lingvistice si interculturale in formarea studentilor, raspunzand
cerintelor unui mediu academic si profesional din ce 1n ce mai internationalizat.

Studiul de fata isi propune sa investigheze impactul activitdtilor extracurriculare (AE) asupra
dezvoltarii competentelor profesionale ale studentilor, cu un accent deosebit pe integrarea
dimensiunilor multilingve si interculturale n cadrul procesului educational nonformal.

Obiectivul principal vizeazd analiza modului in care implicarea activa in astfel de initiative
contribuie la formarea unui profil profesional adaptabil, competitiv si orientat spre colaborare
internationala.

Pentru atingerea acestui obiectiv, a fost adoptatd o metodologie de cercetare calitativa, axata
pe investigarea experientelor studentesti si a cadrului institutional oferit de Academia de Studii
Economice din Moldova (ASEM).

Demersul metodologic include:

o analiza documentara a cadrului conceptual si a materialelor educationale relevante;

o observarea directa a unor activitdti extracurriculare (ateliere, mese rotunde, paneluri de
discutii, dezbateri, flash-mob-uri, etc.);
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e realizarea unui studiu de caz institutional, axat pe identificarea bunelor practici
dezvoltate prin colaborarea dintre Biblioteca Stiintificd (BS), Departamentul Limbi Moderne
(DLM) si alte structuri ale ASEM.

Fundamentarea teoreticd a cercetarii se bazeaza pe definirea si analiza unor concepte-cheie
esentiale pentru intelegerea problematicii abordate.

Globalizarea este procesul complex de interconectare economicd, tehnologica si culturald,
care impune o reconfigurare a prioritatilor educationale. Conform DEX, ,globalizarea este
fenomenul de transformare a lumii intr-o unitate, care se manifestd la scara Intregului glob prin
crearea de institutii si organisme politice suprastatale, printr-o politicd economicd si de securitate
comund etc.” (DEX, 2022). Globalizarea transforma educatia, accentuand nevoia de competente
flexibile pentru integrarea in contexte multiculturale. Din punct de vedere educational si cultural,
,»globalizarea este un proces complex si multidimensional de integrare si interdependenta intre state,
economii, culturi si sisteme educationale, care determind o circulatie accelerata a ideilor, valorilor,
bunurilor si practicilor sociale la scara planetara” (Cretu, 2022, p. 24).

Multilingvismul presupune comunicarea eficientd in doud sau mai multe limbi, iar
interculturalitatea — dezvoltarea empatiei, tolerantei si colaborarii in contexte multiculturale,
esentiale in domenii precum afacerile internationale, diplomatia sau turismul. Cu alte cuvinte,
,~multilingvismul este capacitatea unei persoane sau comunitati de a utiliza mai multe limbi in mod
functional, in contexte sociale, educationale si profesionale” (Chiorean, 2022).

Interculturalitatea, la randul ei, presupune intelegerea si respectarea diversitatii culturale,
precum si capacitatea de a colabora eficient cu persoane din medii diferite — o competentd esentiala
in secolul XXI. Totodata, ,interculturalitatea presupune interactiunea activd si constienta intre
persoane din culturi diferite, bazatd pe respect, empatie si Invatare reciprocd” (Abdallah-Pretceille,
2003, p. 45).

Activititile extracurriculare (AE) sunt ,forme de invatare nonformald sau informala
desfasurate in afara curriculumului obligatoriu, care contribuie la dezvoltarea personald, sociala si
profesionald a elevilor si studentilor” (Bocos & Jucan, 2008, p. 17). AE sunt definite ca initiative
nonformale, realizate in afara curriculumului standard, care aduc o contributie valoroasa la formarea
competentelor transversale.

In aceeasi ordine de idei, mentionim si termenul de educatie nonformali care este ,,un
proces organizat de invétare, desfasurat in afara sistemului formal, care urméreste dezvoltarea
competentelor prin activitdti voluntare, interactive si practice” (Murgu, 2016, p. 98).

Competentele profesionale (CP) pot fi definite ca un ,,ansamblul integrat de cunostinte,
abilitati si atitudini care permit desfasurarea eficientd a unei activitati intr-un domeniu specific”
(Manolescu, 2011, p. 23).

Intr-un context educational global in continud schimbare, activititile extracurriculare (AE)
dobéandesc o valoare strategica, depasind rolul secundar atribuit adesea interventiilor nonformale si
afirmandu-se ca elemente complementare esentiale in formarea profesionala a studentilor.

Analiza teoretica realizatd a evidentiat cd, in conditiile globalizarii si ale internationalizarii
accelerate a educatiei, este imperativd dezvoltarea unor competente interculturale si transversale -
competente care nu pot fi formate doar prin curriculumul formal.
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2. ACTIVITATILE EXTRACURRICULARE iN ASEM - UN INSTRUMENT DE
FORMARE A COMPETENTELOR PROFESIONALE

Intr-un mediu academic orientat spre internationalizare si adaptare la cerintele pietei muncii,
Academia de Studii Economice din Moldova (ASEM) a construit o culturd institutionald in care
activitatile extracurriculare (AE) sunt integrate in mod activ in procesul de formare a studentilor. in
cadrul procesului educational extins, AE sunt valorificate ca instrumente strategice pentru
dezvoltarea personald si profesionald, in spiritul ideii conform careia ,,competentele dobandite in
afara curriculumului formal trebuie valorizate institutional” (Manolescu, 2011).

Prezenta cercetare a investigat impactul activitatilor extracurriculare desfasurate in cadrul
ASEM asupra dezvoltarii competentelor profesionale ale studentilor. Studiul calitativ a inclus
analiza documentard si observarea participativd a evenimentelor organizate in parteneriat cu
Biblioteca Stiintificd (BS), diverse facultati si Departamentul de Limbi Moderne (DLM).
Colaborarea dintre aceste structuri a generat initiative variate, adaptate specificului invatdmantului
superior, evidentiind valoarea implicarii studentilor in dezvoltarea si consolidarea competentelor
lingvistice, interculturale si profesionale.

In literatura de specialitate, competentele profesionale (CP) sunt definite ca un ansamblu
integrat de cunostinte, aptitudini, valori si atitudini care permit individului sa actioneze eficient intr-
un context profesional specific. In plus, acestea nu se limiteaza doar la aspecte tehnice, ci cuprind o
gama variata de abilitdti transversale, esentiale in societatea contemporana. Meritd mentionat ca
,competentele transversale sunt acele abilitdti generale, aplicabile in contexte multiple, precum
comunicarea, gandirea critica, lucrul in echipa sau adaptabilitatea” (Vasilescu, 2021, p. 47).

Competentele profesionale (CP) integreaza atdt competente specifice (tehnice), cat si
competente transversale, precum comunicarea, leadershipul, capacitatea de a lua decizii,
adaptabilitatea si gestionarea diversitatii culturale care pot fi dezvoltate eficient prin intermediul
activitatilor extracurriculare (AE).

In acest sens, pot fi distinse trei categorii principale de competente:

o competentele tehnico-specializate, specifice unui anumit domeniu profesional. De
exemplu, contabilitate, marketing, tehnologia informatiei;

o competentele transversale, aplicabile in contexte variate si interprofesionale precum
comunicare, colaborare, leadership;

o competentele personale, care reflectd trasaturi individuale esentiale pentru parcursul
profesional. Spre exemplu, etica muncii, rezilienta si autonomia in procesul de invatare.

Este important de subliniat faptul cd, activitatile extracurriculare (AE) sunt forme de invatare
nonformald si informald desfasurate in afara curriculumului academic obligatoriu, care joaca un rol
esential in dezvoltarea personald si profesionald a studentilor. In acest sens, ,activitatile
extracurriculare au o functie educationala multiplu directionatd: formativa, culturala si
motivationald” (Mihaila, 2022). Ele ofera contexte autentice de formare complementara, sustinand
procesul de invitare prin experientd si stimuland competentele transversale cerute in societatea
contemporand. Prin urmare, ,activitatile extracurriculare ofera contexte variate de Invatare
experientiala” (Bocos & Jucan, 2008).
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Activititile extracurriculare pot fi clasificate in mai multe categorii, in functie de natura
si obiectivele acestora:

o Activitati academice si stiintifice, precum conferinte, dezbateri, ateliere tematice si
proiecte interdisciplinare;

o Activitati socio-culturale, care includ participarea in cluburi studentesti, trupe de teatru,
festivaluri si diverse evenimente artistice;

o Activitati civice si de voluntariat, desfasurate prin implicarea in organizatii
nonguvernamentale, campanii comunitare, proiecte sociale si ecologice;

e Programe de mobilitate internationala, precum Erasmus+, stagii de formare, schimburi
academice si training-uri internationale.

Studiile de specialitate relevdca activitatile extracurriculare indeplinesc functii multiple,
contribuind semnificativ la consolidarea dimensiunii educationale, sociale si profesionale a
procesului de Invatdimant superior. Acestea sunt recunoscute ca forme de invatare nonformala si
informald, care sprijind dezvoltarea personald si profesionala intr-un cadru complementar educatiei
formale. Merita mentionat cé ,,educatia nonformala joacad un rol complementar esential in formarea
profesionald” (Murgu, 2016).

In procesul educational extins, activititile extracurriculare (AE) pot fi asociate cu
urmatoarele functii majore:

o functia educativa, orientatad spre aprofundarea si diversificarea cunostintelor;

o functia formativa, ce sprijind dobandirea de abilitati, atitudini si competente transversale;

» functia socializatoare, care faciliteaza integrarea in comunitatea academica si dezvoltarea
relatiilor interpersonale;

o functia recreativa, care contribuie la echilibrul psiho-emotional si reducerea stresului;

o functia culturali, prin promovarea valorilor locale, nationale si universale;

o functia profesionala, asociatad pregatirii pentru insertia pe piata muncii;

o functia motivationald, ce stimuleaza implicarea activa, perseverenta si aspiratiile
individuale (Mihaila, 2022, p. 124).

In cadrul ASEM, activititile extracurriculare se remarci prin diversitate tematica si
functionala, fiind structurate astfel incat sd sustind dezvoltarea integrala a studentilor. Printre
acestea se regasesc:

1. Conferinte, mese rotunde si dezbateri, menite sa stimuleze gandirea critica, exprimarea
argumentativa si spiritul analitic;

2. Programe internationale si parteneriate academice, precum Erasmus+ si participarea in
retele universitare europene, care faciliteaza colaborarea multiculturala si dezvoltarea profesionald
intr-un context international;

3. Stagii de practica si activititi de voluntariat in medii multiculturale, ce ofera
oportunitati concrete de aplicare a cunostintelor si de contact intercultural direct;

4. Cluburi si centre tematice, care promoveaza dialogul intercultural, diversitatea si
dezvoltarea competentelor lingvistice;

5. Ateliere, conferinte si simpozioane pe teme economice, sociale sau ecologice, care
incurajeaza initiativa, responsabilitatea civica si gandirea strategica;

6. Evenimente literar-artistice, comemorative si campanii de sensibilizare, orientate spre
cultivarea valorilor umaniste si a constiintei civice;
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7. Activitati creative si interactive, precum concursuri si flash-mob-uri, care valorifica
implicarea activa, expresivitatea si spiritul inovator al studentilor.

BS ASEM joaca un rol central in organizarea AE, actionand ca un hub al invatarii active. Prin
colaborarea cu facultatile si departamentele ASEM, in special cu DLM, aceasta contribuie la
stimularea dialogului intercultural si la promovarea constientizarii valorilor universale, consolidand
astfel o comunitate academica dinamica si incluziva.

Implicarea activd a studentilor in activitdtile extracurriculare contribuie la conturarea unui
profil profesional echilibrat si complex, oferind contexte relevante de invatare practica si reflectie
personala. Prin participarea la astfel de initiative, studentii 1s1 dezvoltd abilitdti esentiale precum
gestionarea proiectelor, colaborarea in echipd, comunicarea eficienta si luarea deciziilor. In plus,
interactiunea cu medii interculturale favorizeaza cultivarea empatiei, a flexibilitatii cognitive si a
deschiderii fata de diversitate.

Aceste experiente contribuie atat la cresterea Increderii de sine si a angajabilitdtii, cat si la
dezvoltarea personald sustenabili. In acest sens, ,initiativele extracurriculare ofera studentilor
oportunitati de aplicare a cunostintelor teoretice in contexte reale” (Simion, 2019).

Este important de subliniat ci participarea activa a studentilor ASEM in activititile
extracurriculare are un impact semnificativ asupra dezvoltarii competentelor-cheie necesare
angajabilitatii in contextul actual al pietei muncii. Astfel, aceste activititi contribuie la
formarea urmatoarelor aptitudini esentiale:

o Leadershipul si spiritul de initiativa, consolidate prin implicarea in coordonarea si

implementarea proiectelor;

o Planificarea, luarea deciziilor si rezolvarea de probleme, dezvoltate prin participarea la
ateliere aplicative, simulari, gestionarea echipelor si organizarea de evenimente, precum si
prin asumarea responsabilitatilor;

o Gandirea critica si capacitatea de analiza contextuala, stimulate in cadrul dezbaterilor
tematice si al reflectiilor colective asupra provocarilor globale;

e Autonomia personala si inviatarea autodirijata, cultivate prin implicarea voluntard in
diverse initiative si prin procese de reflectie individuala;

e Comunicarea multilingva si colaborarea eficienta, dezvoltate in cadrul cluburilor,
atelierelor, programelor de mobilitate academica si interactiunilor internationale;

o Adaptabilitatea interculturala, consolidata prin participarea la proiecte internationale,
colaborarea in echipe multiculturale si expunerea la o varietate de perspective;

o Abilitatile de negociere si managementul timpului, dobandite prin experientele
extracurriculare care implica stabilirea prioritatilor, alocarea eficientda a resurselor
temporale, coordonarea sarcinilor si a termenelor-limitd, precum si ajustarea obiectivelor in
functie de context, resurse disponibile si dinamica echipelor implicate.

Pentru consolidarea competentelor profesionale si crearea unei comunitati academice active,
ASEM, prin intermediul Bibliotecii Stiintifice (BS) si In colaborare cu facultatile si departamentele,
desfasoara o serie de activititi extracurriculare considerate exemple relevante de bune practici.
Dupa cum subliniaza D. Rusu (2023, p. 105), ,integrarea activitatilor extracurriculare in viata
universitara presupune o colaborare Intre bibliotecd, facultati si departamente, oferind studentilor
contexte reale pentru aplicarea cunostintelor”.
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In acest context, pot fi evidentiate urmatoarele evenimente deosebit de semnificative:

o Campania Nationala ,,Citim cu voce tare impreuna”, prin care se promoveaza lectura
prin activitati colective;

e Clubul de lectura ,,Generatia NEXT”, un spatiu dedicat explorarii literare si dezvoltarii
personale;

e Ziua de nastere a lui Mihai Eminescu (15 ianuarie), sarbatorind valorile literaturii nationale;

e Ziua Nationala a Lecturii (14 februarie), prin initiative orientate spre incurajarea cititului,

e Ziua Internationald a Francofoniei (20 martie), axatd pe promovarea diversitatii
lingvistice si culturale;

e Ziua Europei (9 mai), care evidentiazd coeziunea europeana;

e Ziua Europeana a Limbilor (26 septembrie), consacrata celebrarii multilingvismului;

e Ziua Internationala a Studentului (17 noiembrie), recunoscand implicarea activa a tinerilor;

e Ziua Internationald a Drepturilor Omului (10 decembrie), cu scopul de a sensibiliza
asupra valorilor universale.

Se remarca faptul ca aceste initiative contribuie la crearea unui mediu educational dinamic,
care stimuleazi dezvoltarea competentelor esentiale si promoveazi dialogul intercultural. In fata
provocarilor tot mai complexe ale pietei muncii, ASEM valorifica activitatile extracurriculare drept
instrumente-cheie pentru formarea competentelor transversale si tehnice ale studentilor.

Competentele transversale castigd tot mai multd apreciere din partea angajatorilor in
contextul actual al pietei muncii. Dupa cum subliniaza Vasilescu (2021), ,,competentele transversale
devin esentiale intr-o educatie ancorata in realitatile globalizate”.

Pentru a sustine dezvoltarea acestor abilitéti, Biblioteca Stiintifica a ASEM, in colaborare cu
facultétile si departamentele, organizeaza o gama variata de activitati extracurriculare orientate spre
formarea competentelor esentiale, precum comunicarea, munca 1n echipd, gandirea critica,
gestionarea timpului, adaptabilitatea, leadershipul si negocierea.

Printre cele mai reusite initiative dedicate dezvoltarii competentelor transversale in cadrul
ASEM se numara:

e Salonul literar ,,A citi Inseamna a trai”, ajuns in acest an universitar la a VII-a editie;

o Campania Nationala ,,Lecturi cu voce tare” — editia 2024, inspiratd de publicistica lui
Mihai Eminescu;

o Activititile culturale prilejuite de celebrarea Zilei Europei, Zilei Internationale a
Francofoniei, Zilei Nationale a Lecturii si alte evenimente similare.

Competentele tehnice, denumite si ,,hard skills”, reprezinta cunostinte si abilitati specifice
indispensabile in exercitarea profesiilor de specialitate. Activitdtile extracurriculare (AE) vin sa
completeze formarea teoretica, facilitind perfectionarea acestor competente, conectarea studentilor
la inovatiile din domeniu si sporind oportunitatile de angajare intr-un mediu profesional competitiv.

In cadrul ASEM, urmitoarele AE constituie exemple relevante de bune practici pentru
dezvoltarea competentelor tehnice:

o Campania de combatere a traficului de persoane;

e Ziua Internationali a Studentului;

e Ziua Drepturilor Omului;

o Paneluri de discutii pe teme juridice, sociale si altele;
e Clubul ,,Generatia NEXT?” si atelierele de lectura.
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Aceste activitdfi vizeazd atdt competentele transversale, cat si cele tehnice, oferind
studentilor oportunitati de dezvoltare profesionala, acces la cele mai recente inovatii din domeniu si
posibilitatea construirii unui portofoliu educational diversificat.

Astfel, activitdtile extracurriculare implementate in cadrul ASEM demonstreaza un potential
educational semnificativ, contribuind in mod direct la formarea unei generatii de tineri adaptati,
motivati si pregatiti sd rdspunda cu succes provocdrilor pietei muncii globale.

3. DIMENSIUNEA MULTILINGVA SI INTERCULTURALA A ACTIVITATILOR
EXTRACURRICULARE

In contextul transformarilor educationale la nivel global, promovarea unei abordari
multilingve si interculturale in activititile extracurriculare (AE) nu mai reprezintd un simplu
element complementar, ci devine o necesitate strategica pentru formarea profesionistilor capabili sa
comunice si si colaboreze eficient in medii internationale diverse. In acest sens, doua categorii de
competente devin esentiale:

1. Competentele multilingve, care presupun abilitatea de a comunica fluent Tn mai multe limbi
si sunt indispensabile in domenii precum diplomatia, afacerile internationale si relatiile publice;

2. Competentele interculturale, referitoare la capacitatea de a lucra eficient si armonios cu
persoane provenind din medii culturale diferite, o competentd cruciald in contextul profesional
globalizat.

Este important de retinut ca ,,competenta interculturald presupune Invatare activa, contact
direct si reflectie asupra propriei culturi” (Huber & Reynolds, 2014).

Dezvoltarea competentelor multilingve si interculturale in cadrul ASEM se realizeaza printr-o
gama variatd de activitati extracurriculare francofone, anglofone si germanofone, adaptate nevoilor
unei lumi aflate intr-o continud schimbare. Aceste dimensiuni sunt integrate activ in viata
academica si extracurriculard, oferind studentilor numeroase oportunitdti de crestere personald si
profesionald prin expunerea la limbi, culturi si perspective diverse.

In procesul formarii competentei interculturale, dimensiunea reflexiva are un rol fundamental,
deoarece permite studentilor sa-si analizeze propriile perspective culturale si sd-si dezvolte
capacitatea de invatare prin experienta. Potrivit UNESCO (2013, p. 6), ,,competenta interculturala
reprezinta abilitatea de a comunica eficient si adecvat cu persoane din alte culturi, implicAnd un
ansamblu de cunostinte, atitudini si abilitati specifice”.

Participarea la cluburi multilingve, workshop-uri internationale sau campanii tematice
stimuleaza introspectia, facilitdnd astfel dezvoltarea unei constiinte interculturale mature, bazate pe
empatie si invatare continua.

Dezvoltarea competentelor interculturale si multilingve in cadrul ASEM este sustinuta
inclusiv prin parteneriate educationale internationale relevante, facilitate de Biroul National AUF-
Moldova. In cadrul proiectului ,,Dezvoltarea stiintelor in limba francezi in Republica Moldova”
(Développement des sciences en frangais en République de Moldavie), institutia a beneficiat de
aportul activ al doi lectori-stagiari:

1. Safae OMRANI (Maroc), stagiara FLE/FOS, implicatd in activitatile ASEM cu sprijinul
BN AUF-Moldova in perioada 2 noiembrie 2022 — 30 iunie 2023;

2. Justin DATCU (Franta), stagiar FLE/FOS, activ in cadrul ASEM cu sprijinul BN AUF-
Moldova in perioada 10 ianuarie 2024 — 10 iunie 2024.
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Aceste colabordri internationale constituie un exemplu elocvent al angajamentului ASEM,
inclusiv al Departamentului Limbi Moderne (DLM), in promovarea si consolidarea competentelor
multilingve si interculturale, prin participarea la proiecte educationale de anvergura.

Mai mult, abordarea multilingva si interculturald este aplicati in cadrul institutiei
printr-un set coerent de strategii si initiative, care includ:

e Organizarea periodica a evenimentelor bilingve sau multilingve, precum Ziua

Europeana a Limbilor, Ziua Internationald a Francofoniei sau Ziua Europei,
o Dezvoltarea cluburilor tematice si a activitatilor coordonate de Biblioteca Stiintifica
(BS), in colaborare cu Departamentul Limbi Moderne (DLM);

e Promovarea lecturii in diverse limbi, precum si a dezbaterilor cu tematica europeana;

o Integrarea in programele extracurriculare a parteneriatelor internationale si a

sesiunilor de training desfasurate in contexte interculturale;

o Implicarea studentilor in campanii si evenimente comemorative ce abordeazi teme

globale, cum ar fi drepturile omului, dialogul intercultural si valorile europene, etc.

Dezvoltarea autentici a competentei interculturale nu poate fi lisati la voia intamplarii. In
acest proces, cadrele didactice si angajatii BS ASEM au un rol fundamental: ei modeleaza
comportamente, ofera ghidaj reflexiv, creeaza spatii sigure pentru exprimare si sprijind studentii In
interpretarea experientelor prin prisma educatiei si culturii.

Internationalizarea educatiei universitare reprezintd o prioritate strategicad, iar activitatile
extracurriculare desfasurate in cadrul ASEM se aliniaza direct politicilor europene ce promoveaza
multilingvismul si competenta interculturald. Documente strategice precum Comunicatul de la
Roma (2020) si Recomandarea Consiliului Uniunii Europene privind Invatarea interculturald
incurajeaza integrarea transversald a acestor competente in cadrul educatiei universitare. In acest
sens, este important de subliniat ca ,,Educatia interculturald trebuie promovatd prin politici
institutionale si colaborari internationale” (Byram & Wagner, 2018).

Activitati precum programele Erasmus+, cluburile de limba, participarea in retele
internationale studentesti sau evenimentele culturale multilingve reflectd in mod concret aceste
obiective, oferind oportunitati reale de aplicare a principiilor europene.

CONCLUZII SI RECOMANDARI

Studiul Activitati extracurriculare si formarea competentelor profesionale: o abordare
multilingva si interculturala a evidentiat rolul esential al activitatilor extracurriculare (AE) in cadrul
invatamantului superior, in contextul globalizarii si al necesitdtii formarii unor competente
profesionale adaptabile, transversale si interculturale.

Analiza cadrului teoretic, experienta institutionald a ASEM si exemplele concrete de bune
practici au relevat faptul ca AE contribuie semnificativ nu doar la dezvoltarea competentelor
lingvistice si personale ale studentilor, ci si la conturarea unui profil profesional complex, orientat
spre inovatie, colaborare si dialog intercultural.
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Printre cele mai relevante concluzii se numara:

1. Activitatile extracurriculare (AE) reprezintd un cadru educational complementar care
stimuleazd competentele esentiale cerute de piata muncii internationale, precum comunicarea
eficientd, leadershipul, adaptabilitatea, gandirea critica, gestionarea timpului, autonomia si invatarea
continua.

2. Dimensiunile multilingva si interculturald integrate in aceste activitdti joacd un rol
formativ crucial, facilitand pregéatirea studentilor pentru contexte multiculturale si profesii globale.

3. Coordonarea acestor initiative de catre cadre didactice si bibliotecari contribuie la
transformarea lor in experiente autentice de 1Invatare reflexiva, orientate spre dezvoltarea
competentelor atat personale, cat si profesionale.

4. Biblioteca Stiintifica si Departamentul Limbi Moderne din cadrul ASEM se afirmd ca
actori centrali in promovarea valorilor europene, a lecturii multilingve, a dialogului intercultural si a
invatarii active.

In pofida progreselor inregistrate, integrarea coerenti a dimensiunii multilingve si
interculturale 1n activitdtile extracurriculare (AE) continud sa intampine anumite dificultéti. Printre
principalele provocdri se regasesc: nivelul redus de incredere al studentilor in exprimarea in limbi
straine, participarea inegala, influentata de apartenenta la diverse facultati sau ani de studiu, precum
si lipsa unei platforme institutionale integrate pentru coordonarea initiativelor interculturale.

In acest context, devine esential ca institutiile de invatamant superior sa includa activitatile
extracurriculare in strategiile de dezvoltare institutionala si in planurile de formare profesionala a
studentilor.

De asemenea, se impune consolidarea pregatirii cadrelor didactice in domeniul educatiei
interculturale, extinderea parteneriatelor cu institutii europene si elaborarea unei strategii institutionale
dedicate promovarii invatarii interculturale si plurilingve in afara curriculumului formal.

In concluzie, se poate afirma ci prin stimularea dialogului intercultural, a cooperarii
internationale si a invatarii in contexte multilingve, activitatile extracurriculare (AE) desfasurate in
cadrul ASEM contribuie 1n mod semnificativ la formarea unui profil profesional caracterizat prin
deschidere, empatie si adaptabilitate. Totodata, aceste initiative valoroase construiesc punti intre
culturi, domenii si generatii, consoliddnd o comunitate academica dinamica, incluziva si orientata
spre excelenta in educatie.
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Learning new languages can be a challenging task, especially for those who are not a natural
linguist. However, it is also a rewarding experience that can open up a world of opportunities.
Learning a new language can help communicate with people from different cultures, travel to new
places and enhance career prospects. In order to make the process of language learning more
effective and efficient people can use visualization.

Today, the use of visualization is one of the most popular and effective teaching methods. The
application of this method is effective for any target audience regardless of language proficiency.
This method involves the learner creating mental images to represent information, making it easier
to remember and retrieve. Performing important tasks in foreign language teaching, such as
accompanying the text through visual representation, explaining complex linguistic structures and
facilitating the process of understanding, this method, by simplifying communication, stimulates
motivation and interest of students. Visualization helps bridge the gap between abstract text and
tangible understanding. [1]

Thinking about the questions “Is it possible to use visualization teaching methods at school?”
and “How effective can be the usage of visualization for students?” the idea of the research work
with students has been appeared.

The research contains theoretical part and practical part.

Theoretical part consists of the explanation of visualization types and methods of
visualization in language learning. Practical part consists of the results of questionnaire which was
designed for understanding preferences in use of visualization among the students of the school Ne 8
named after V.F.Kazakov, Lida, Belarus; experimental part, which contains the tasks for the
students to use a variety of visualization methods during the experimental part and the results of the
experiment.

The hypothesis of the work: images can help students to study new lexical material in English
and Chinese quicker.

The purpose of the research: compare ways of studying new lexical material in English and
Chinese languages.
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To achieve this goal the following tasks were formulated:

to study the variety of types of visualization;

to analyze the frequency of usage, main goals of usage visualizations methods through a
survey questionnaire;

to present the results of the survey;

to make up experimental exercises for proving the hypothesis of the work;

to do experiment among the students of the 9" form;

to prove positive influence of visualization for students.

The object of the research: types of visualization.

The subject of the research: similarities and differences of the process of studying new lexical
material in English and Chinese languages.

23 students of State Educational Establishment Secondary School Ne 8 named after
V.F.Kazakov were asked to complete the questionnaire.

Main criteria were — frequency of usage, reasons of usage and effectiveness in a process of
studying new lexical material.

The following results were received.

For the first question, which is closely connected to the methods of visualization we found
out, that 56,5 % of askes students prefer to use associations in a process of studying new lexical
material. 43,5 % of asked prefer to use images with captions in order to remember new words.
34,8 5 of interviewed student prefer to create stories and 8,7 % don’t use any kind of visualization.

(pic. 1)

What ways of visualization do you use in a process of studying new
lexical material?

images with captions 10 (43,5 %)
associations 131(56.5 %)
creation of stories 31034.8 %)
I don't use wisualization 287 %)
0 9 10 14

After having such interesting results about creation stories we hypothesized that learners of
other languages, such as Chinese can use this method of visualization. And we were wright.
According to the fourth question 8,7 % of asked students which is 2 people use visualization to
study Chinese. 13 % of asked which is 3 people use visualization in a process of studying both,
Chinese and English. 78,3 % of asked students use visualization to study new English lexical
material. And as we expected none of English-learners use creation of stories for studying new
words. (pic. 2)
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Why do you use visualization in a process of studying Chinese or English?

Idon't use it

4,2%
Ican learn the words faster

12,5%

It's easy to learn new waords
25,0%

It's easy to learn the meaning

12,5%

It's interesting to learn new

It's easy to remember difficult B8,3%

4,2%

It's better to remember new

33,3%

The reasons of usage visualization methods were different. 33,3 % of asked say that the usage
of visualization methods help them to remember new words and phrases better. 25 % of asked
students believe that the usage of visualization makes the process of learning new words easier.
12,5 % of asked students say that the usage of visualization allows understand the meaning of the
new words and makes the process of learning new words faster. 8,3 % says that they like the
process of creation visuals. 4,3 % of asked believe that the usage of visualization methods can help
them to learn difficult hieroglyphs. (pic. 3)

How often do you use visualisation methods ina process of
studying languages?

® cvery day
@ twice 2 week
& sometimes

® rarely
@ rnever

The question of frequency of usage visualization methods in a process of studying new lexical
material we also discussed. We found out that 30,4 % of asked students use different methods of
visualization either every day or twice a week. 21,7 % of asked students use visualization rarely.
13 % of asked said that they use visualization sometimes and 4,3 % never use it. (pic.4)
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b

Do you prefer to use visualization in a process of studyion Chinese or
English?

@ Chinese
@ English
O hoth

Y

This fact can bring us to the conclusion, that different methods of visualization can help
students to learn new words better. In is also proved by the questionnaire, where we asked to
analyze students’ results after using visualization methods by themselves. (pic. 5)

Have you got positive effect of using visualzation? Why? Why
not?

Tes

..:.517':',:,

All of those students who use visualization methods in a process of studying languages claim
to have significant improvements in learning new lexical material. They note the acceleration of the
process of learning new words, memorizing the meaning of the new words as the result of which
there is an improvement in students’ scores.

After analyzing received data from the questionnaire we decided to do an experiment. We
have chosen the groups of the Chinese and English learners from the 9" form for participation in
experiment.

The students were asked to learn the new words both, in English and Chinese. Also, it was
marked, that they can use any method they like. 1\3 of participants tried to write the words and
hieroglyphs as they did before. 2\3 of students started to draw images. (pic. 6)
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After a week of studying English words and Chinese hieroglyphs we asked students to do
some exercises. It was found out that those students who drew images of the words and hieroglyphs
did the exercises better than the other students. (pic. 7-8)
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It can concluded, that the hypothesis of the work which sounds as “Images can help students
to study new lexical material in English and Chinese quicker” is fully proved. Also, it can be added,
that images can help students to study new lexical material in English and Chinese better, easier and
with fully- understandable meaning of the new words.

Visual methods provide students with a greater benefit from language learning, improving
communication by promoting a deeper understanding of the complex linguistic structures. The
development of educational technology potential and the method of language learning will expand,
opening up new opportunities for learners in other languages.

The results of the questionnaire show the significant role of visualization while learning new
lexical material of any language. Also, it is shown the frequency of usage, reasons of usage and
effectiveness in a process of studying new lexical material.

The results of the experiment show that the usage of visualization can help students to:

develop their creativity, divergence (versatility), productivity and originality of thinking,
stimulating the search for innovative solutions to educational problems;

draw and keep students’ attention on the key elements of educational material,

update knowledge, promote its transfer to new conditions of cognitive activity;

help students create new images in long-term memory, which contribute to deep
understanding and improved memorization of educational material;

provide support for a consistent, logical expression of thoughts and the construction of
learners’ own statements;

increase the awareness and rationality of using mental operations in the process of solving
educational linguistic problems;

It was proved that images can help students to study new lexical material in English and
Chinese quicker. From this point of view, we proved the hypothesis of the work. In should be added
that images can help students to study new lexical material in English and Chinese better, easier and
with fully- understandable meaning of the new words.

It was found out that the ways of studying English and Chinese are different. It is better to
write the new English lexical material while Chinese hieroglyphs require a deeper dive into the
value of the graph.

We believe that the goal of the research was achieved and all the tasks were fulfilled.

This research can be the base for further researchers according to the topic which is connected
to the topic of the research work.

LITERATURE
1. Why Visualization Techniques Work in Language Learning [online]. Available at:
https://talkpal.ai/why-visualization-techniques-work-in-language-
learning/#:~:text=Mind%20Mapping%3 A%20This%20involves%20creating,scenarios%2C%
20characters%2C%?20and%20actions. [ Accessed 10 Febryary 2025].



https://talkpal.ai/why-visualization-techniques-work-in-language-learning/#:%7E:text=Mind%20Mapping%3A%20This%20involves%20creating,scenarios%2C%20characters%2C%20and%20actions
https://talkpal.ai/why-visualization-techniques-work-in-language-learning/#:%7E:text=Mind%20Mapping%3A%20This%20involves%20creating,scenarios%2C%20characters%2C%20and%20actions
https://talkpal.ai/why-visualization-techniques-work-in-language-learning/#:%7E:text=Mind%20Mapping%3A%20This%20involves%20creating,scenarios%2C%20characters%2C%20and%20actions

CULEGERE DE ARTICOLE
Conferinta Stiintifica Nationala “Multilingvism si Interculturalitate in Contextul Globalizarii”
EDITIA a V-a, 04-05 aprilie 2025

INTERCULTURAL DIMENSIONS IN SWEDEN AND CHINA:
COMPARATIVE STUDY

UDC: 316.72:005.32(485+510)
DOI: https://doi.org/10.53486/micg2025.09

ANGELA PIRLOG, dr., conf. univ.,
ASEM, Republica Moldova,
mun. Chisindu, strada Mitropolit G. Banulescu-Bodoni 61
e-mail: angela.pirlog@ase.md

e-mail:angela.pirlog@ase.md
ORCID ID 0000-0003-1137-1555

ADELINA ALEXA,
ASEM, Republica Moldova,
mun. Chisindu, strada Mitropolit G. Banulescu-Bodoni 61
e-mail: alexa.adelina@ase.md

Abstract. In the context of multiculturalism, the relevant economic models play a key role in modern societies, with
Sweden and China serving as prominent examples. The impact of internationalization on these two countries is
reflected in their level of development, highlighting distinct intercultural dimensions. While Sweden tends to focus on
individualism, egalitarianism and a high level of social trust, China puts more emphasis on collectivism, hierarchy and
respect for authority. These differences, shaped by historical, social and political factors, reflect the unique cultural
identities of each country. By using Hofstede's model of analysis, we can better understand the cross-cultural
dimensions of Sweden and China, illustrating how global influences shape cultural dynamics while keeping their
distinct characteristics.
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INTRODUCTION

Every country follows a unique path to development, influenced by its own economic model,
shaped by historical, social, and cultural factors. These models, whether liberal, planned, or mixed,
reflect not only economic conditions but also the values and traditions that define each nation.

Countries like China and Sweden provide notable examples of how development is rooted in
cultural and historical contexts. China, with a system focused on centralized planning, blends socialism
with market elements to achieve rapid industrialization and technological progress. On the other hand,
Sweden’s social-democratic model prioritizes citizens' welfare and a balance between the state and market
economy, driven by Scandinavian values of equality and sustainability. Both countries present case
distinct paths to prosperity, each shaped by its unique national identity.

The purpose of this research is to explore and compare the economic models of Sweden and
China, focusing on how their distinct cultural values and historical contexts influence their
development paths. By analyzing the relationship between state and market forces in both countries,
the study aims to highlight the intercultural dimensions that shape their economic strategies and
priorities. This comparison is crucial for understanding how cultural differences impact negotiations
and interactions in global contexts.
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The objectives of this study are:

- Description of the terms ,,internationalization” and ,,economic models”;

- Analysis and comparison of the country profiles of Swedish and Chinese citizens in terms of

cultural specificity;

The methods used in this study were analytical, Hofstede model, deduction and induction,
comparative method and others.

The general methods that are used in the research are:

- The analytical method, to identify and examine in depth the relevant data and information
about cross-cultural dimensions and their contribution to building internationally developed
economies by analyzing each element individually.

- The deductive method, used to develop hypotheses and derive conclusions based on
general theoretical principles on the role of intercultural dimensions in economic development.

- Systematic method, applied to structure and organize information and data in a coherent
and logical manner, ensuring the scientific rigor and consistency of the research.

CONTENT

Although every country in the world follows a unique path to development, the factors
influencing progress are not always the same. Each nation builds its path according to its own
economic model, adapted to its historical, social and cultural context. Whether liberal, planned or
mixed economy approaches, economic models reflect not only economic conditions but also a
nation's values and traditions. In this respect, countries such as China and Sweden offer significant
examples of development based on their cultural and historical specificities.

China, with an economic system more focused on centralized planning, combines the
principles of socialism with market elements, promoting quick growth thanks to a strategy of
massive industrialization and technological development. In contrast, Sweden, with its social-
democratic economic model, emphasizes the welfare of citizens and the balance between the
welfare state and the market economy. Its Scandinavian traditions of equality and sustainability
deeply influence its economic structure. So, while both countries have reached remarkable levels of
development, each retains its own specificity, built on a foundation of national values and
traditions.

Now that we have outlined the purpose of the article, let's move on to understanding what
internationalization means.

What is internationalization?

Internationalization is the process of designing products or services, but also behaviors, so
they can be easily adapted for use in different countries. In business, it refers to companies
expanding to markets outside their home country. (Sheldon, 2023) This global expansion helps
connect economies and increase trade between nations. Also, it represents the process of creating
and developing a product in a way that it remains neutral to any particular culture or language.
(Hudzik, 2011) Internationalization simplifies adapting the product for different target markets
without needing to modify the core code for each one. (Hayes, 2021)

Internationalization is frequently mistaken for localization, yet each term has its own distinct
definition. The figure below illustrates the difference between the two concepts.
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*Refers to the strategic process of designing and developing
products and services so they are compatible with various
. . . languages and cultural contexts from the start.
Internationalization [RaTaVe A

*Eliminating embedded or hardcoded text

*Linking text elements to external resource files

*Involves customizing a product or service to align with the
specific language. cultural norms. and regional standards ofa
target audience.

. . * Typical Areas of Focus:
Localization e e

*Formatting phone numbers based on local standards
* Adapting naming styles according to local customs
* Converting units of measurement appropriately

Figure 1. Key differences between internationalization and localization in product

development
Source: Author's research based on [8] What is internationalization (2025)

This comparison between internationalization and localization highlights how adaptable
product design supports global market strategies. In the context of economic models for countries,
such adaptability is essential for businesses aiming to enter diverse markets and align with local
consumer behavior and regulatory environments.

An economic model is a simplified representation of reality used to create and test economic
behavior.

Economic models are inherently subjective, as they reflect the perspectives and interpretations
economists hold about how economies function. These models come in various forms, primarily
categorized into theoretical and empirical types.

Theoretical models focus on analyzing economic behavior under the assumption that
individuals and organizations act to maximize their objectives within specific constraints.

In contrast, empirical models incorporate external variables—such as government spending,
taxation, and inflation rates—to understand and explain real-world economic dynamics.

Economic models play a vital role in addressing complex issues, such as asymmetric access to
information and market failures. Over time, countries have continuously adapted and refined these
models to support sustainable economic growth and enhance the overall quality of life for their
populations. (Pirlog, 2025)

The economic model in Sweden:

The economic model used in Sweden is Nordic model, which is built on the principle of
solidarity among citizens, aiming to create an inclusive and stable society. A key feature of this
model is progressive taxation, which is widely accepted as essential for ensuring a high quality of
life and overall well-being. Women's active participation in the workforce is another cornerstone,
contributing significantly to economic growth and equality. (Nordic Model, 2022)

Strong social protection systems provide citizens with a sense of security, which in turn
fosters social cohesion and stability. A notable aspect of the Nordic model used in Sweden is the
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cooperative relationship between employees and employers, where mutual respect helps prevent
workplace conflicts. Additionally, there is a well-functioning partnership between the private and
public sectors, designed to strike a balance between economic efficiency and core social values.
State intervention is primarily directed toward social policies that safeguard the welfare of all
citizens.

This model also relies heavily on social partnership, involving close collaboration between
trade unions, the government, and employers to maintain both economic stability and social justice.
(Rutholm, Melin 2015)

The economic model in China:

The economy operates on a socialist market model, combining strong state control with
market-oriented reforms to drive growth and development. This unique system allows the
government to maintain influence over key sectors while encouraging private enterprise to
contribute to economic progress. Progressive taxation is implemented to address wealth
distribution, though the tax structure is generally less progressive compared to Western economies.

Both men and women actively participate in the workforce, with an increasing number of
women joining urban labor markets, reflecting social changes and efforts toward gender equality.
Social protection programs are gradually expanding, but disparities remain between rural and urban
populations in terms of access and benefits.

Cooperation between employees and employers is largely guided by the state, with limited
opportunities for collective bargaining or union-led negotiations. The private and public sectors
collaborate closely, especially in strategic industries and infrastructure projects vital to national
development. State intervention remains significant, shaping economic policies and maintaining a
central role in social partnerships. However, the input from unions and private sector
representatives in decision-making processes is relatively limited, underscoring the dominant
position of the government in economic governance. (Al-Haschimi, Spital, 2024)

So, economic models provide a framework for understanding how nations interact and pursue
growth, which is particularly relevant when examining international collaborations such as the
partnership between Sweden and China.

Sweden was the first Western nation to officially recognize the People's Republic of China,
establishing diplomatic relations on May 9, 1950. (Letzte, 2020)

By 2006, the total trade between the two countries had reached $6.73 billion. As of 2016,
Sweden ranked as China’s ninth-largest trading partner within the European Union, while China
had remained Sweden’s top trading partner in Asia for four consecutive years.

It is also important to mention that there are active cultural exchanges and academic
collaborations between Sweden and China, with students, researchers, and artists engaging in
various programs and initiatives.

In his 2009 article “Chinese Views on Swedish Management,” Isaksson examines Swedish
management styles through the lens of Chinese perspectives. His research highlights that:

e In Sweden, both managers and employees are generally expected to carry out their
responsibilities independently, without the need for constant supervision.

o Swedish managers place strong importance on empowering their teams.

e A fundamental element of Swedish leadership is a deeply rooted culture of trust.
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o Regular team meetings that encourage open participation from all members are a common
practice, though this approach may appear unfamiliar to those from other cultures.

o Swedish leaders tend to avoid direct confrontation, preferring that employees resolve
conflicts on their own. However, they are prepared to step in firmly if tensions escalate. (Rutholm,
Melin 2015)

In this context, it becomes essential to analyze the cultural dimensions that shape the
management styles and workplace behaviors in both Sweden and China. A useful framework for
this analysis is Hofstede’s model of cultural dimensions, which offers insights into how national
cultures influence values, communication, and organizational practices. For instance, Sweden
scores high on individualism and low on power distance, reflecting a culture that values personal
autonomy, equality, and participatory decision-making.

This aligns with Isaksson’s observations of Swedish management, where trust, empowerment,
and non-hierarchical interaction are central. In contrast, China tends to score high on power distance
and collectivism, suggesting a more hierarchical structure and a stronger emphasis on group
harmony and respect for authority. (Hofstede, 2025)

COUNTRY COMPARISON TOOL

100

80

60

0 L bdl |

) — b
Power Distance Individualism Motivation Uncertainty Long Term Indulgence
towards Avoidance Orientation
Achievement and

Success

H# China HSweden

Figure 2. Country Comparison between China and Sweden
Source: Author's research based on Hofstede insights country comparison tool (2025)

Understanding these cultural differences through Hofstede’s model helps explain why certain
Swedish practices - like open team meetings or indirect conflict resolution - may appear unusual or
even challenging from a Chinese point of view. Therefore, applying Hofstede’s dimensions
provides valuable context for interpreting cross-cultural partnerships and enhancing mutual
understanding in international business relations
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Table 1. Comparison of cultural dimensions in China and Sweden

China

China scores 80 on the Power
Distance Index, indicating acceptance of
social inequality. The subordinate-
superior relationship is polarized, with
limited protection against power abuse.
People follow authority, are optimistic
about leadership, and don't aspire beyond
their rank.

Sweden scores low on the Power
Distance Index (31), reflecting a culture of
independence, equal rights, and accessible
leaders. Hierarchy is for convenience, and
management is supportive, empowering, and
based on team experience. Employees expect
consultation, informal communication, and
direct, participative interaction. Power is
decentralized, and control is not valued.

China, with a score of 43, is
collectivist, where group interests come
first. Hiring and promotion are influenced
by group ties, and internal relationships are
cooperative, while external ones are distant.
Employee commitment to the organization
is low, and personal relationships take
priority over work.

With a score of 87, Sweden is an
individualist society, where people prioritize
themselves and their close families. Crimes
cause guilt and loss of self-esteem. The
employer-employee relationship is based on
mutual benefits, and hiring/promotions rely
solely on merit. Management focuses on
managing individuals.

With a score of 66, China values
achievement and success highly. People
often sacrifice family and leisure for
work, with services running late into the
night. Migrant workers leave families for
better job opportunities, and students
prioritize exam results and rankings as
key to success.

Sweden scores 5 in Achievement
Motivation, focusing on work-life balance,
equality, and inclusion. Decisions are made
collaboratively, and "lagom" promotes
moderation. Flexibility and free time are
valued, while "Jantelagen" discourages
boasting or superiority.

China scores 30 in uncertainty
avoidance, embracing flexibility,
pragmatism, and ambiguity. Most
businesses are small, medium-sized, and
family-owned.

Sweden scores 29 in uncertainty
avoidance, valuing flexibility, minimal rules,
and innovation. Ambiguity is tolerated, and
hard work is done when needed, not for its
own sake.

China scores 77 in this dimension,
indicating a highly pragmatic -culture.
People believe truth depends on the
situation, context, and time, and they
easily adapt traditions to changing
conditions. They value saving, investing,
frugality, and perseverance in achieving
results.

With a moderate score of 53, Sweden
does not show a strong preference on this
dimension.

China, with a low score of 24, is a
restrained society where people control
their desires, value social norms, and
view indulgence as wrong.

With a high score of 78, Sweden is an
indulgent society where people prioritize
enjoying life, have a positive attitude, value
leisure, and spend money freely.

Source: Author's research based on Hofstede insights country comparison tool (2025)
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The intercultural dimensions of Sweden and China reveal striking contrasts that significantly
influence social norms, workplace behavior, and communication styles. One of the most prominent
differences lies in power distance: Chinese society tends to accept hierarchical structures and social
inequality, whereas Sweden strongly values egalitarianism and decentralized authority. These
differences shape how individuals relate to authority and decision-making processes in both
cultures.

In terms of individualism, China is a collectivist culture where group harmony and loyalty are
prioritized over individual goals. By contrast, Sweden represents a highly individualistic society,
where personal autonomy and self-expression are central values. This divergence influences social
behavior and expectations in both personal and professional contexts.

When looking at motivation and success, the Chinese tend to prioritize achievement and
status, often at the cost of personal life, reflecting a competitive environment. Swedes, however,
emphasize work-life balance and social equality, promoting a more relaxed approach to
professional success. This reflects broader societal values in each country.

Regarding uncertainty avoidance, both countries display relatively low levels, showing a
willingness to adapt and tolerate ambiguity. However, China demonstrates slightly more comfort
with uncertainty, likely due to its long history of cultural flexibility and strategic thinking.

Long-term orientation further highlights the contrast. China strongly values future planning,
persistence, and saving for long-term benefits. Sweden, on the other hand, adopts a more balanced,
present-oriented approach, with less emphasis on long-term strategic goals.

Lastly, indulgence marks a key cultural difference. China is a restrained society, where
gratification is controlled by social norms, while Sweden is more indulgent, encouraging leisure,
enjoyment, and personal freedom.

These cultural dimensions illustrate the fundamental contrasts between Chinese and Swedish
values, offering essential insight into the broader theme of this research. Understanding these
differences is crucial for effective cross-cultural communication and collaboration.

CONCLUSIONS

The cultural distinctions between China and Sweden play a crucial role in preserving each
nation’s core values and identity. Even in the face of globalization and increasing international
integration, both countries manage to uphold their unique cultural traits. These differences not only
define national character but also influence how each society responds to global trends and external
pressures.

Economic development in both nations is deeply intertwined with cultural factors. Sweden,
shaped by a culture of individualism and low power distance, fosters innovation, entrepreneurial
freedom, and a strong focus on personal initiative. In contrast, China’s collectivist orientation and
emphasis on long-term planning support coordinated growth, social cohesion, and strategic resource
management. These culturally informed models guide each country’s path toward sustainable
economic development.

Hofstede’s cultural dimensions framework offers a valuable lens through which these
differences can be understood. Variations in power distance, individualism versus collectivism,
achievement orientation, uncertainty avoidance, long-term orientation, and indulgence reveal how

87



88

CULEGERE DE ARTICOLE

Conferinta Stiintifica Nationala “Multilingvism si Interculturalitate in Contextul Globalizarii”

EDITIA a V-a, 04-05 aprilie 2025

culture influences not only social behavior but also economic practices and organizational structures
in both countries.

This comparative study has deepened my understanding of how cultural values shape

economic behavior and policy-making. It underscores the significance of cultural awareness in
forming effective policies, enhancing international cooperation, and ensuring that resources are
used efficiently.

Overall, the analysis highlights the importance of integrating cultural understanding into

global interactions, which is essential for successful communication and collaboration in an
increasingly interconnected world.
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Abstract. The world is culturally heterogeneous, and its cultural diversity forms the foundation of intercultural
communication. This type of communication involves interactions and relationships between people from different
cultures, who are also bearers of diverse cultural identities. This article aims to analyze the relationship between
cultural identity and intercultural communication. To achieve this, it will address the following objectives: clarifying
the meaning of cultural identity and intercultural communication; identifying the challenges encountered during
intercultural communication, outlining the principles of effective intercultural communication. To achieve the proposed
goal, the study is based on specialized literature on intercultural communication and cultural identity. The main
research methods used are: analysis, synthesis, comparative method and deduction. Cultural identity refers to
identifying with a particular group or feeling a sense of belonging to a specific culture. It can be differentiated by
various cultural elements, such as language, traditions, customs, and norms. An individual's cultural identity develops
through interaction with others within a unique sociocultural context. This identity, in turn, establishes a framework for
the process of intercultural communication. To prevent or overcome intercultural conflicts, it's crucial to communicate
effectively with people from other cultures. This effectiveness relies on recognizing and respecting the validity of diverse
cultural meanings, value systems, and worldviews. Ultimately, intercultural communication fosters cultural
understanding and rapprochement among peoples by facilitating mutual knowledge.

Key words: identity, culture, cultural identity, intercultural communication, competence of intercultural communication.

CLASIFICAREA JEL: M14, 713

INTRODUCERE

Actualitatea problemelor identitatii culturale si celor ale comunicarii interculturale este
legatd de intensificarea contactelor interculturale. Reprezentantii culturilor diferite au comunicat
incd din cele mai vechi timpuri, iar ,interactiunile si contactele dintre societdti si culturi sunt
fenomene care s-au desfasurat, cu intensitati diferite, in toate perioadele istoriei umane” (Georgiu,
2010). Odata cu dezvoltarea civilizatiei, cu dezvoltarea sociald si tehnologica, dar, mai ales, odata
cu dezvoltarea mijloacelor de comunicare si transport, comunicarea interculturala s-a amplificat iar
experientele multiculturale s-au inmultit. Globalizarea a intensificat si mai mult comunicarea
interculturala. In acelasi timp, in contextul globalizirii, una dintre tendinte este stirbirea din
identitatile culturale, modificarea sau chiar pierderea unora dintre acestea.

Abilitatea de a comunica eficient cu persoane din medii culturale diverse devine din ce in ce
mai importantd. Lumea, in ansamblul sau, este eterogena din punct de vedere cultural, iar tocmai
aceasta diversitate std la baza comunicarii interculturale. Prin urmare, comunicarea interculturala
reprezintd interactiunea si relatiile stabilite intre reprezentantii unor culturi diferite, care sunt
purtatori ai unor identitati culturale distincte.
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Scopul acestui articol este de a analiza relatia dintre identitatea culturald si comunicarea
interculturala. Acesta presupune identificarea si solutionarea urmdtoarelor aspecte: dezvaluirea
semnificatiei identitatii culturale i a comunicdrii interculturale; identificarea dificultatilor aparute pe
parcursul comunicdrii interculturale; identificarea principiilor unei comunicari interculturale eficiente.

Pentru a realiza scopul propus, studiul se fundamenteaza pe literatura de specialitate
referitoare la comunicarea interculturald si identitatea culturald. Principalele metode de cercetare
folosite sunt analiza, sinteza, metoda comparativa si deductia.

CONTINUTUL DE BAZA

iIn cadrul comunicarii interculturale, fiecare act de comunicare dezvaluie, intr-o masurd mai
micd sau mai mare, identitatea culturald, diferentele culturale ale interlocutorilor, fapt care se
manifestd nu doar in ceea ce se transmite, ci si In ceea cum se transmite. Adicd, diferentele culturale
influenteazd nu doar continutul mesajului transmis in cadrul comunicarii, ci si Insusi tipul de
comunicare.

Literatura Tn domeniul comunicarii interculturale si a identitdtii culturale este vastd. Ea
reflectd cele mai diverse aspecte ale acestor fenomene

Unul dintre cei mai renumiti cercetatori in domeniul comunicarii interculturale, al diferentelor
culturale, al identitatii culturale si al importantei acestora pentru comunicare este Edward T. Hall.
Lucrarea sa, ,,Beyond Culture” (1977), este considerata unul dintre cele mai influente studii pentru
domeniul comunicarii interculturale.

Potrivit lui Hall, toate culturile Incorporeaza atit elemente verbale, cat si nonverbale in
comunicare. Pentru a sublinia legatura stransd dintre cultura si comunicare, Hall afirma in lucrarea
sa, ,,The Silent Language”, cd ,,cultura este comunicare si comunicarea este culturd”, utilizand in
aceasta lucrare termenul de comunicare interculturala (Hall, 1959).

Un aport considerabil in cercetarea culturii a fost adus de antropologul si psihologul olandez
Geert Hofstede, care si-a fundamentat studiile pe doud notiuni de baza: valoare si culturd. In
lucrarea sa ,,Culture's Consequences: International Differences in Work-Related Values” (1980)
Hofstede a explicat cateva diferente culturale fundamentale: distanta fatd de putere, individualism
vs. colectivism, masculinitate vs. feminitate, evitarea incertitudinii si orientarea pe termen
scurt/lung, precum si indulgenta vs. retinerea.

In 1988, cunostintele despre comunicarea interculturaldi au fost imbogitite de catre
cercetitoarea americani Stella Ting-Toomey. In lucrarea sa ,Intercultural Conflicts: A Face-
Negotiation Theory”, ea a dezvoltat teoria negocierii identitatii pentru a explica importanta identitatii
in interactiunile interpersonale. Ideea de baza a acestei teorii este ca salvarea identitatii, conflictul si
cultura sunt toate interconectate.

Comunicarea interculturald implica anumite interactiuni interculturale, care devin un prilej de
a congtientiza diferentele dintre ,,noi” si ,ceilalti”. Acestea ne ajutd sa intelegem ca modurile de
gandire si de comportament ale celorlalti, inclusiv stilul lor de comunicare, fac parte din
echipamentul lor cultural, conferindu-le o identitate distinctd de a noastrd (sub raport lingvistic,
axiologic, normativ, simbolic etc.). In mod paradoxal, multiplele interactiuni dintre societati si
culturi au dus la o renastere a interesului pentru identitatile individuale, de grup si colective
(Georgiu, 2010).
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Identitatea unei persoane sau a unui grup este ceea ce le confera recunoastere. Procesul de formare
a identitatii este direct legat de si influentat de culturd. Identitatea are aspecte sociale, culturale,
cognitive si comunicative si este asociatd cu diferente de gen, varsta, etnie, profesie, religie, limba etc.

Natura identitatii este extrem de complexa, iar ,,a vorbi despre identitate inseamna a vorbi despre
natura umana si complexitatea ei, despre istoria devenirii omului, a credrii si recredrii lui prin gandire,
efort si vointa, ITnseamna a vorbi despre o fatd vizibild, constientd de sine, si alta ascunsa ce transpare n
ganduri, gesturi, comportamente demne de a fi luate in seama” (Comendant & Mitriuc, 2021).

Unul dintre cele mai semnificative tipuri de identitate la scara globald este identitatea
culturala. Aceasta reprezinta, defineste si diferentiaza reprezentantii unei anumite culturi.

Identitatea culturald constituie o manifestare esentiala si relativ constantd, care dezvaluie
dominantele culturale si valorice ale unei societdti. Este dimensiunea pe care o dezvolta o anumita
cultura atét in interiorul sau, cat si in procesul de dialog cu alte culturi.

Identitatea culturala se refera la identificarea cu un anumit grup sau la sentimentul de
apartenenti la o anumita cultura. In contextul acestui articol, vom defini cultura dintr-o perspectiva
structurala, a elementelor sale componente, intelegand-o ca pe o entitate care include limba,
normele, traditiile, obiceiurile, valorile, sistemul educational, stiinta, arta, religia etc.

Identitatea culturald se poate diferentia in functie de limba, traditii, obiceiuri, norme, religie
s.a., adicd in functie de fiecare element al culturii. Identitatea culturald a unui individ este creatad in
interactiunea cu altii, intr-un context socio-cultural unic. Crearea propriei identitati culturale
necesita efortul persoanei, al grupului sau al comunitétii.

Identitatile nu sunt statice, ci dinamice, si ,,fie ele ale unui individ sau ale unei comunitati, nu
sunt un dat. Ele trebuie faurite — create, transmise, reproduse, executate — textual si semiotic, adica
prin semne. Limbajul fiind sistemul semiotic suprem, fiecare identitate isi doreste in mod ideal un
limbaj propriu. Nu o limba complet noud, dar cel putin un anumit segment al vocabularului pe care
oamenii din interior 1l pot folosi pentru a se distinge de cei din afard” (Joseph, 2012).

Identitatea culturald a unui individ poate fi modificatd sau chiar substituitd. De exemplu,
identitatea culturala a unei persoane poate deveni instabild dupd mutarea intr-o noud tard, pana la
dezvoltarea unei noi identitati culturale. Acea identitate culturala pe care cineva o detine intr-o
anumita tard poate s nu mai aiba sens In noul context, iar stabilizarea unei noi identitdti va
necesita, probabil, cativa ani (Fitzsimmons, 2013).

Oamenii simt nevoia de identitate culturald. Unul dintre considerentele principale este ca
fiecare persoand are nevoie de o anumitd ordine in viata sa, pe care o poate obtine doar in cadrul
comunitdtii. Pentru aceasta, oamenii acceptd in mod voluntar normele si valorile care predomina
intr-o anumitd comunitate. Asimilarea componentelor unei culturi confera vietii unei persoane un
caracter ordonat si previzibil si, cel mai important, o face implicata in acea cultura.

Prin urmare, in esenta identitdtii culturale se contine si acceptarea constientd de catre o
persoana a normelor culturale relevante si a tiparelor de comportament, a orientdrilor valorice si a
limbajului, precum si intelegerea ,,eului” sau din punctul de vedere al caracteristicilor culturii dintr-
0 anumita societate.

Identitatea culturald, fiind o manifestare si o constientizare a propriului ,,eu”, presupune
perceptia si analiza propriilor actiuni si forme de comportament, norme si valori din punctul de
vedere al regulilor care predomind intr-o societate. Ea reprezintd ansamblul de caracteristici
culturale ale unui individ sau ale membrilor unui grup, care le permite acestora sa se identifice ca
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membri ai unor grupuri sau comunitdti, dar si sa se diferentieze de membrii altor grupuri sau
comunitati.

Prin intermediul identitatii culturale, anumite fenomene, evenimente, comportamente si stiluri
de viatd genereazd in noi un sentiment de simpatie sau antipatie, de aprobare sau de dezaprobare.
Forma externd de manifestare a identitatii este suficient de vizibila si se caracterizeaza mai ales prin
indicatori specifici unui anumit grup, cum ar fi limba, alimentatia, stilul de viata, religia si traditiile.

Identitatea culturala este cruciald pentru reproducerea si coeziunea comunitatilor sociale.
Valorile culturale comune, semnificatiile, normele si modelele de comportament si comunicare,
traditiile si obiceiurile leagd membrii unei comunitati.

Constientizarea propriei identitati culturale si mentinerea acesteia sunt esentiale pentru
pastrarea particularitatilor fiecdrei natiuni si culturi. Pentru culturile nationale, identitatea culturala
este deosebit de importantd, deoarece ea reprezintd ,,esenta perenitatii popoarelor; ea conferad
omului, 1n particular, specificitate, iar grupurilor sociale, in general, unitate, caracter irepetabil si
ireductibil; ea constituie legdtura intre trecutul, prezentul si viitorul lor; cultura conditioneaza
intreaga experientd a omului, de la nastere pana la moarte” (Comendant, Mitriuc, 2021).

Pentru a constientiza, a cunoaste si a intelege alte identitati culturale, este importanta, Tnainte
de toate, cunoasterea propriei identitati culturale. Identitatea culturala confera persoanelor demnitate
si forta de a-si dezvolta In continuare propria culturd. Dacd indivizii nu au posibilitatea de a-si
pastra propria identitate culturald, acest lucru poate duce la conflicte in cadrul societatii sau intre
diferite societati.

Identitatea culturald se modifica pe parcursul dezvoltdrii sociale. Totusi, initiativele de
imbogatire si modificare a propriei identitdti culturale trebuie sd vind de la purtatorii acestei
identitati si nu sa fie impuse din exterior.

Se pot distinge mai multe tipuri de identitate culturala. Astfel, Adrian Otovescu evidentiaza
patru tipuri de identitate culturala: individuala, culturald de grup, regionala si nationala:

a) Identitatea culturala individuala — defineste profilul cultural al fiecarui om si ii confera o
notd personald prin intermediul cunostintelor, valorilor si modului de a gandi. b) Identitatea
culturala de grup — caracterizeaza toti membrii unui grup care impartasesc aceleasi valori si modele
de comportament. In cazul grupurilor etnice si al minorititilor nationale, identitatea culturald poate
beneficia si de aportul unor institutii proprii (scoala, asociatii, presa, posturi de radio si televiziune),
care au ca scop sustinerea si promovarea sistematica a valorilor materiale si spirituale identitare,
incepand de la obiectele de vestimentatie pana la creatiile artistice.

c) Identitatea culturala regionald — este proprie unei zone geografice si spirituale,
caracterizand comunitatile teritoriale si manifestarile de viata ale locuitorilor lor. Identitatea
culturala regionala creste increderea si faciliteaza interactiunea intre membrii nativi.

d) Identitatea culturala nationald — sintetizeazd ceea ce este specific unui popor, unei
comunitdti nationale, si ne ajutd sa diferentiem cultura unei societdti sau tari de cultura altor
societati si tari (de exemplu, cultura unui roman de cultura unui spaniol sau a unui francez de cea a
unui englez) (Otovescu, 2013).

Aceasta structurare subliniazd complexitatea si nivelurile multiple ale apartenentei culturale.
Fiecare dintre aceste tipuri de identitate culturald pot fi parte a comunicarii interculturale.

Pe parcursul dezvoltdrii sociale, identificarea culturald a iesit in evidenta de fiecare data
cand s-au Intalnit, au dialogat sau s-au confruntat culturi diferite. Culturile au propria lor imagine
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asupra lumii, propriile sisteme de valori si imperative. Cultura modeleaza in mare masura ierarhia
sistemului de valori al reprezentantilor sai individuali.

Constientizarea deplina si profundd a propriilor valori apare doar atunci cand persoanele
comunica cu reprezentantii altor culturi, cand sunt relevate diferente in orientdrile lor valorice. Aceste
diferente cauzeaza adesea neintelegeri si alienare, ceea ce in cele din urma ingreuneaza comunicarea.

Asadar, esenta oricarei culturi poate fi perceputa si in interiorul siu, dar este dezvaluita mai
aprofundat la intalnirea cu alte culturi, in procesul de interactiune si comunicare interculturala. Astfel,
in cadrul comunicarii interculturale se manifesta identitatea si unicitatea culturilor, iar la intalnirea cu
alte valori si norme culturale, apare o constientizare mai clara a diferentelor culturale existente.

Comunicarea interculturald incepe atunci cand persoane din culturi si etnii diferite intrd in
contact. Este un proces de comunicare in care indivizi cu identitdti culturale distincte incearca sa se
inteleagd reciproc. Termenul ,,intercultural” insusi sugereaza prezenta, In actul comunicarii, a cel
putin doi indivizi care se deosebesc cultural, fie prin valori, coduri de comunicare, fie prin asteptari
legate de interactiune.

Specialistii in comunicare interculturald din traditia europeand au urmat mai degrabda o
paradigma functionalistd/postpozitiva, un exemplu fiind Geert Hofstede. Multi cercetatori, insa, au
adoptat paradigma cercetarii interpretative, care se preocupd de intelegerea lumii prin activitate
sociala semnificativd, precum si de descrierea comunicarii subiective si creative a indivizilor.
Comunicarea este, prin urmare, vazuta ca procesul social primar in care practicile sunt codificate
cultural (Carbaugh, 1988), (Carbaugh, 1990), (Philipsen & Hart, 2015).

Comunicarea interculturald este un proces determinat cultural, ale cdrui componente sunt
strans legate de mediul cultural al participantilor. In acest proces, informatia este transmisa atat
verbal, cat si non-verbal, ceea ce adesea complicd interpretarea ei de catre reprezentantii unei culturi
date. Tocmai de aceea, ,,comunicarea interculturala necesitd o constientizare a diferentelor culturale,
deoarece ceea ce poate fi considerat perfect acceptabil si natural intr-o cultura poate deveni confuz
sau chiar jignitor in altd cultura” (Rusu & Pirlog, 2022).

In cadrul comunicirii interculturale, emititorul si destinatarul mesajului apartin unor culturi
diferite. De asemenea, este important ca participantii la comunicare sa inteleaga diferentele culturale
ale celuilalt. In esenta sa, comunicarea interculturali este intotdeauna comunicare interpersonala intr-
un context special, cel in care un participant descopera diferentele culturale ale celuilalt.

Comunicarea interculturald difera semnificativ de cea desfasurata in cadrul aceleiasi culturi.
Una dintre principalele caracteristici care distinge comunicarea interculturala de cea intraculturala
este incertitudinea privind regulile dupa care se va desfasura interactiunea. Din cauza influentei
profunde a culturii asupra tuturor aspectelor procesului de comunicare, nu putem fi siguri ca
regulile utilizate de reprezentantii culturilor diferite sunt identice.

Anumite semne distincte diferentiazd comunicarea interculturald. Acestea reflecta specificul
sau fata de actul conventional de trimitere si receptie de mesaje intre expeditor si destinatar:

1. Comunicarea interculturald reprezintd un fenomen universal, care se manifesta pretutindeni
in lume. Indiferent de activitatile asociate cu acestea (comunicarea fata in fata, utilizarea de diverse
suporturi indirecte, cum ar fi internetul, citirea diverselor surse de specialitate etc.), in cazul in care
oamenii obtin informatii de la subiectii unei culturi ,,strdine”, acestia sunt implicati in comunicarea
interculturala.
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2. Comunicarea dintre diferite culturi a existat de mii de ani. Istoria comunicarii interculturale
este la fel de veche ca si istoria omenirii. Aceasta dateaza de la triburile nomade, trece prin diferite
perioade legate de aparitia schimburilor comerciale dintre tarile lumii, popularea Americii de catre
imigrantii din Europa si Asia, si de alte evenimente istorice similare.

3. In perioada moderni, comunicarea interculturald este un fenomen actual. Comunicarea
interculturald din lumea de astdzi este o manifestare curentd, indiferent de natura activitatilor pe
care o provoaca, activitati legate de instruirea tinerilor, emigrarea populatiei active, cu scopul de
sporire a veniturilor sau vizite turistice” (Sarkisyan, 2013).

Astfel, se subliniaza trei caracteristici esentiale ale comunicarii interculturale, evidentiindu-se
natura sa universala, istorica si actuald. Interactiunile dintre culturi sunt omniprezente si 1si mentin
relevanta continua, de la zorii civilizatiei pand in zilele noastre.

In cadrul comunicarii interculturale, identitatea culturald oferd unei persoane orientari valorice
si protectie psihologica. In acest proces, o persoani rezolva simultan doud probleme: incearca sa-si
pastreze identitatea culturala si sa inteleaga o alta culturd, sau chiar sa se integreze in ea.

Identitatea culturald se prezintd ca un aspect integral al comunicdrii interculturale, Indeplinind
o dubli functie. In primul rand, ii ajutd pe comunicatori si se inteleagi mai bine, si anticipeze
comportamentul interlocutorului si, implicit, sa faciliteze procesul de comunicare.

Unul dintre cele mai importante roluri ale identitdtii culturale in cadrul comunicarii
interculturale este cd aceasta influenteaza capacitatea de a intelege si accepta alte culturi, precum si
dorinta de adaptare si intelegere reciproca. Constientizarea rolului identitatii culturale este un aspect
crucial In perceperea comunicarii interculturale.

Aceasta constientizare ne ajutd sd ne Intelegem pe noi insine in contextul altor culturi si sa
dezvoltdm o interactiune mai eficientd cu reprezentantii acestora. De asemenea, permite indivizilor sa isi
formeze o imagine unii despre ceilalti si sa adere la un anumit model de comportament si comunicare.

Comunicarea interculturald nu doar uneste participantii la procesul de comunicare, ci i
familiarizeaza si cu trasaturile diverselor institutii sociale. In plus, comunicarea interculturala ar
trebui sa se bazeze pe o politicaA de cooperare, care presupune dobandirea voluntara de catre
participanti a unor abilitati utile, terminologii si traditii de relationare. Astfel, persoanele si
comunitatile care interactioneaza devin mai ,,bogate” din perspectiva culturala.

Impactul identititii culturale asupra comunicarii interculturale este semnificativ. In functie de
identitatea culturald, fenomenele culturale pot evoca sentimente foarte diferite. Discrepanta in
viziunile asupra lumii ale reprezentantilor diferitelor culturi, precum si diferentele de traditii,
obiceiuri si modele de comportament pot duce la neintelegeri si tensiuni intre acestia.

Pe parcursul procesului comunicdrii interculturale se manifestd atat posibilitdtile, cat si
limitarile identitatii culturale. Aspectele limitative ale identitdtii culturale pot provoca situatii
conflictuale. Dar tocmai aceste limitdri ne incurajeaza sd rationalizdm procesul de comunicare
interculturald, impunandu-ne sa purtdm conversatiile in anumite directii tematice, incercand sa
evitdm acele aspecte ale comunicarii care pot duce la conflicte.

Istoria omenirii este si istoria confruntarilor, luptelor si razboaielor dintre diferite comunitati. De
aceea, este firesc ca, in cadrul comunicarii interculturale, reprezentantul altei culturi, purtatorul unei
alte identitati culturale, sa fie perceput ca un ,,altul”, ca un ,,strdin” — o persoana ciudatd, neobisnuita,
straind culturii proprii, care poate parea fie prea neputincioasd, fie, dimpotriva, prea puternicd sau
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chiar periculoasa. Totusi, pentru o comunicare interculturala eficienta, este esential ca acest ,,altul”,
,»strainul”, sa fie inteles, sa se identifice puncte comune si sd se ajunga la compromisuri.

Eficacitatea comunicdrii interculturale depinde in mare masurd de recunoasterea existentei
diferentelor culturale, de recunoasterea valorii absolute a diversitatii culturilor si de recunoasterea
dreptului altor culturi de a exista, a se conserva si a se dezvolta.

Recunoasterea faptului ca, pe langa propria culturd, existd si alte culturi care au propria lor
imagine asupra lumii, propriile valori, norme de comportament si comunicare—diferite de ale
tale—serveste drept conditie esentiala pentru eficacitatea comunicarii interculturale.

Printre impedimentele care stau in calea comunicarii interculturale se numara, de exemplu,
viziunea etnocentrica asupra lumii. Aceasta poate fi urmarita din vremuri istorice indepartate. Astfel, in
antichitate, grecii imparteau toate natiunile in eleni si barbari. Barbarii erau inzestrati cu caracteristici
precum lipsa de educatie, prostia, cruzimea si lacomia, primind, asadar, o evaluare negativa fara
ambiguitate. Chinezii procedau similar, caracterizandu-i pe huni intr-un mod asemanator.

Este o evidenta cd ,,comunicarea ce se poate Inchega intre reprezentantii a doua culturi diferite
se realizeaza in limitele impuse de inteligibilitatea reciprocd si de barierele culturale si lingvistice”
(Lesenciuc, 2017). De aceea, oamenii trebuie sa fie orientati spre Intelegerea corecta a celorlalti si
sd Incerce sa depaseasca barierele din calea comunicarii.

O comunicare interculturala de succes, care presupune realizarea intelegerii si mentinerea
respectului reciproc intre purtdtorii de culturi diferite, precum si minimizarea contradictiilor, se
fundamenteaza pe anumite principii:

e Respectul pentru alte culturi. E dificil pentru unii participanti la comunicarea interculturala
sd renunte la ideea ca propria lor cultura reprezinta centrul universului. Totusi, pentru o comunicare
interculturala eficientd, e crucial sa recunoastem importanta altor culturi, faptul ca fiecare cultura e
diferita si ca fiecare individ are o identitate culturald unica.

o Intelegerea faptului ¢ nu exista culturi bune sau rele, avansate sau inapoiate, exista doar
culturi diferite. Superioritatea propriei culturi pare naturald si e evaluatd neconditionat pozitiv, n
timp ce alte culturi si elementele lor apar uneori intr-o formi ciudati, de neinteles. Insi,
absolutizarea propriei culturi submineaza inevitabil valoarea altor culturi, evaluandu-le ca fiind
inferioare 1n raport cu propria cultura..

e (apacitatea de a depdsi stereotipurile. Din perspectiva comunicdrii interculturale,
stereotipurile sunt idei generalizate despre trdsaturile tipice caracteristice unei natiuni sau culturii
acesteia. Stereotiparea presupune o viziune statica asupra comunitatilor si a oamenilor, tendinta de a
reduce toti oamenii la un numar limitat de tipuri cu un set standard de caracteristici. Stereotipurile
duc la o distorsionare a realitatii, ceea ce presupune o schemad rigida de perceptie si complica
semnificativ procesul de comunicare. Din cauza stereotipurilor, comportamentul real al partenerilor,
precum si intentiile acestora, pot rdimane neobservate sau neintelese, devenind o sursd de conflict.

e Disponibilitatea de a invata despre o cultura strdind, tindnd cont de diferentele sale de
cultura proprie. O comunicare adecvata in contactele interculturale e realizabild doar cu ajutorul
cunoasterii sistemului de valori al partenerului. Astfel de cunostinte ajutd la anticiparea
semnificativa a comportamentului unui reprezentant al altei culturi, la demonstrarea respectului fata
de el si la evitarea situatiilor incomode, ceea ce, in cele din urma, reprezintd cheia unui contact de
succes.
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Pentru implementarea cu succes a comunicarii interculturale in societatea moderna, sunt
propuse diverse modele, printre care educatia interculturald, dialogul reciproc al culturilor, formarea
deschiderii si a tolerantei, si crearea unei ,,a treia culturi”. Eficacitatea procesului de comunicare cu
reprezentantii altor téri si culturi se realizeaza nu doar prin intelegerea acestor culturi, ci, in primul
rand, prin Intelegerea de sine 1n contextul acestei comunicari, adicd o Intelegere a propriei identitati
culturale.

Unii cercetdtori considerd ca ,,competenta de comunicare interculturald nu este singulara, in
conditiile in care cerintele pentru interactiunea eficienta si adecvatd privesc nu doar contactul
efectiv dintre persoane, ci si o anumitd formatie personald, implicit intelectuald a actorilor
comunicarii” (Lesenciuc, 2017). Altii subliniaza, de asemenea, importanta unor competente
interculturale pentru eficienta comunicarii.

Astfel, Spitzberg si Cupach enumera sapte tipuri de competente necesare pentru comunicarea
eficientd dintre purtatorii unor culturi diferite:

e competenta fundamentala (abilitatea generald de adaptare eficientd la noul mediu pentru
atingerea scopurilor proiectate, privind, mai exact, eficienta trans-situationala);

e competenta sociala (empatie, asumarea rolurilor, complexitate cognitivd, managementul
interactiunii), abilitati sociale;

e competenta interpersonald (interactiunea adecvatad pentru atingerea scopurilor si
indeplinirea atributiilor prin apel la comunicare);

e competenta lingvistica (abilitatea de a utiliza efectiv limba);

e competenta de comunicare (cunoasterea normelor lingvistice, a regulilor de punere 1n act a
acestora, respectiv a modalitatilor de adecvare a limbajului la contextul de producere);

e competenta relationald (vizadnd interactiunea propriu-zisd si presupunand corelarea
celorlalte sase competente, in sensul transgresdrii limitelor implicate de acestea) (Spitzberg,
Cupach, 1984).

O comunicare interculturald eficienta necesitd un set complex de competente interconectate.
Acestea includ abilitdti fundamentale de adaptare la medii noi, competente lingvistice si de
comunicare, dar si competente sociale si interpersonale care Incurajeazd empatia si o interactiune
eficienta. Succesul In comunicarea interculturald depinde de o combinatie reusita a acestor abilitati.

Cercetatorul italian P. E. Balboni considera cd construirea competentelor de comunicare
interculturala necesita dezvoltarea unor abilitéti relationale specifice la participanti:

a. a sti sd observe, sd se descentralizeze si sa se instraineze, adicd a sti sa elimine impactul
experientelor anterioare, al ideilor, proiectiilor, conceptiilor estetice si al wvalorilor care
conditioneaza viziunea Tn momentul contactului cu oamenii din alte culturi.;

b. a sti s suspende judecata. Categorizarea inputurilor este esentiald pentru viata. Aceasta
este ceea ce invatd emotiile, evaluate cognitiv, fiinta umand, care efectueazd operatiuni de
clasificare (bine/rau, calm/periculos, prietenos/agresiv etc.) In timp real, pentru a reactiona in mod
corespunzitor. In comunicarea interculturala, reactia trebuie suspendati, ajungand eventual pana la
a cere feedback explicativ.;

c. a sti sa relativizeze, adicd sa fie constienti de faptul ca viziunea proprie a lumii poate fi
partinitoare;
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d. a sti sd asculte activ, a se plasa in starea de a asculta o persoand inteligenta, care implicit nu
este un dusman, prost., agresiv etc.: a asculta pentru a intelege explicatii implicite ale unor atitudini,
pentru a vedea daca un fapt negativ pentru noi este usor de depasit in restul discursului etc;

e. a sti sd inteleagd cu implicatii emotionale: emotiile au un rol primordial In comunicarea
interculturala si, prin urmare, trebuie constientizate si controlate;

f. a sti sd negociezi semnificatiile (Balboni, 2015).

Astfel, competentele de comunicare interculturald inseamnd mult mai mult decat a cunoaste o
limba strdind sau cultura altcuiva. Ele cer un set de abilititi de relationare care ne ajutd sa
interactiondm mai bine.

Competentele interculturale pot avea un rol crucial In aprofunda constientizarea si consolida
identitatea culturald. De exemplu, atunci cdnd o persoand Invatd ceva despre o altd culturd,
reflectarea profunda asupra valorilor si normelor acesteia duce la o reflectie mai aprofundata asupra
propriei culturi. Deschiderea empatica cétre o culturd noua si diferita permite o explorare continua a
propriei identitati culturale. Competentele interculturale ne permit sd ne vedem pe noi Insine,
identitatea noastrd, din perspective noi, sa apreciem si sd impartdsim profunzimea si bogatia
propriei noastre culturi.

Comunicarea interculturald este un proces destul de complex, iar ,,atunci cand oamenii au
abilitatile adecvate de a naviga in medii interculturale, adoptarea stilului de identitate hibrid (adica
integrarea elementelor ambelor culturi intr-un mod nou si unic) ar putea fi o alegere mai natural. In
schimb, atunci cand cineva se luptad sa-si manevreze viata in jurul diferentelor culturale, alternarea
(adica sublinierea unor aspecte culturale particulare in functie de situatie) ar putea fi o strategie de
identitate mai accesibild si mai putin solicitantd” (Szabd, Ward, 2020).

Participantii la comunicarea interculturala trebuie priviti ca membri ai unor culturi diferite,
purtatori ai unor identitati culturale distincte. Diferentele observate in comportamentul lor, in cadrul
procesului de comunicare, ar trebui atribuite si explicate prin apartenenta la grupul lor cultural.

CONCLUZII

Problemele legate de intelegerea reciprocd, cunoasterea reciproca si interactiunea dintre
culturi devin din ce Tn ce mai relevante in lumea multipolard moderna. Dezvoltarea rapida a
comunicdrii interculturale, intensificata considerabil odatd cu procesul de globalizare, are, fara
indoiald, un impact semnificativ asupra identitatii culturale, impact ce poate fi atat pozitiv, cat si
negativ. Comunicarea interculturald se confruntd cu numeroase provocari legate de aspecte
lingvistice, sociale si psihologice. Diferentele de limbaj, mentalitate, eticheta si strategii de
comunicare pot duce la neintelegeri si conflicte in interactiunea interculturala.

Identitatea culturala impune un anumit cadru procesului de comunicare interculturala. Pentru
a preveni sau depasi conflictele interculturale, este esential sd putem comunica eficient cu
reprezentantii altor culturi, bazdndu-ne pe recunoasterea dreptului la existentd al altor semnificatii
culturale, al altor sisteme de valori si al unor conceptii diferite despre lume.

Comunicarea interculturald, pe de o parte, promoveaza apropierea culturald intre popoare prin
comunicare si cunoastere interculturald. Pe de alta parte, insa, poate duce la o revizuire si respingere
a unor valori traditionale ale propriei culturi si, in cele din urma, la pierderea propriei identitati
culturale.
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Abstract. This article explores the autonomous strategies employed by adult learners of English in non-English-
speaking environments to develop oral communication skills. The theoretical framework integrates principles of
autonomous learning (Little, 2001), the sociocognitive approach to L2 acquisition (Atkinson, 2002), the concept of
languaging (Swain, 2006), and communicative competence theory (Richards, 2006). The study adopts a qualitative
methodology based on surveys and interviews with 20 Russian-speaking adults residing in Israel. Data were analyzed
using thematic analysis (Braun & Clarke, 2006). The results identify three main types of strategies: structured
individual learning, group learning, and informal participation in language communities. The most effective formats
involved live interaction with native speakers in informal contexts and small-group conversational learning with
pedagogical support. Less effective were text-based chats and inconsistent language exchanges. The discussion
underscores the importance of combining personal initiative, cognitive engagement, social sensitivity, and professional
support. These findings can inform the design of support programs for adult L2 learners in non-immersive contexts.
Keywords. Adult learners, teaching strategies, non-immersive context

JEL Classification J240

INTRODUCTION

In contexts where the target language (L2) is not part of daily life, adult language learners
(LLs) face specific challenges in developing oral skills, which require both cognitive effort and
social awareness (Atkinson, 2002). Without a natural language environment, adult learners must
seek or create practice opportunities independently, demanding a high degree of autonomy,
motivation, and strategic learning management (Little, 2001; Oxford, 1990).

Autonomous development of oral communicative competence is one of the most demanding
aspects of English language learning outside immersion, necessitating reflective abilities, goal
setting, and strategic alignment with learners' personal needs and resources. This article aims to
identify and analyze strategies used by adult learners to improve their English speaking skills in a
non-English-speaking environment.

The study draws on the theoretical foundations of autonomous learning (Little, 2001) and
communicative competence (Richards, 2006), and incorporates the sociocognitive perspective on
L2 acquisition (Atkinson, 2002) and the concept of "languaging" (Swain, 2006), which emphasizes
the importance of language use in the acquisition process.

METHODOLOGY
The study is based on qualitative analysis of written surveys and oral interviews with 20
Russian-speaking adults (N=20), aged 28 to 55, living in Israel and studying English outside an
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immersive environment. All participants had secondary or higher education and English proficiency
levels between A2 and B2.

The survey included open-ended questions about learning environments, interaction with
teachers and peers, lesson structure and content, learning pace, and satisfaction with oral
communication progress. In-depth interviews explored learners’ autonomous speaking strategies.

A five-point Likert scale was used to assess satisfaction. Data collection and analysis
followed the thematic analysis approach (Braun & Clarke, 2006), enabling the identification of key
strategy categories, their functions, frequency, and perceived effectiveness (speaking with and
without native speakers in both home and foreign environments) from the learners' perspective.

RESULTS
Three main types of oral communication development strategies emerged:

-Structured Individual Learning, including sessions with professional teachers (native or
native-level speakers) delivered in offline, online, and phone formats.

-Group Learning, involving in-person and online classes in small and large groups.

-Informal Participation in Language Communities, such as language exchanges, conversation
clubs, online forums, and cultural events.

INDIVIDUAL LEARNING

Offline lessons with professional teachers—native and non-native speakers with near-native
proficiency—provided learners with flexible topic selection, personalized pacing, and feedback.
While offering professional guidance and individualized support, this format lacked peer interaction
and was often costly.

Online video lessons (via Zoom, Meet, Skype; e.g., iTalki, British Council Meet) enabled
topic flexibility and integrated reading and writing. However, the absence of peer interaction
remained a drawback.

Phone lessons (e.g., Jerusalem Post Lite Talk) offered flexibility and native speaker
interaction, but lacked a structured curriculum and integration of other language modalities.

GROUP LEARNING

Small Russian-speaking groups (5—6 participants) with native-speaking teachers, held at
language schools (e.g., Unlimited Knowledge), facilitated targeted oral practice, vocabulary
development, storytelling, personal experience sharing, and language games (Hampel & Stickler,
2012). These conditions were favorable for developing communicative competence through active
participation.

Online groups led by Russian-speaking teachers with native-level proficiency (e.g., ID
English) tailored explanations to common difficulties among Russian-speaking learners. Challenges
included varied proficiency levels, a lack of structured programs, and limited personalization.

Programs offered by institutions from English-speaking countries (e.g., British Council Club
Adults) were praised for structure, professionalism, and exposure to different accents. However,
they lacked individualization and pacing flexibility.

Professional online courses (e.g., OPEN by the U.S. Department of State; MOOCs) for
educators and professionals included written tasks and listening activities with diverse speakers.
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Communication occurred via chat and forums, approximating spontaneous dialogue through
structured writing tasks.

INFORMAL LANGUAGE COMMUNITIES

Online language exchanges (Speakly, Tandem, HelloTalk, ConversationExchange) facilitated
interaction with native speakers through video and text, combining learning and intercultural
dialogue. Reciprocal conversations covered everyday topics, fostering paraphrasing, spontaneous
speech, dialogic skills, and cultural awareness. Difficulties included finding suitable partners and
maintaining boundaries in non-personalized contexts.

Group exchanges (online/offline, e.g., Tel Aviv Cool Language Exchange) involved topic
discussions, photo descriptions, and cultural dialogue. Hebrew-speaking Russians found more
opportunities for live interaction, though time demands were high.

Conversation clubs, tandem meetups, themed forums, and social media groups (e.g., The
Warmth of Home on Facebook) encouraged written and optional spoken interaction on themes like
travel, friendship, humor, and nostalgia. Posts, though brief, resembled spoken discourse, though
language depth was limited.

Online games with voice chat (e.g., Discord, Fortnite) enabled spontaneous English use in
real-time. However, these environments were skewed young, were lexically narrow, and carried
risks of adopting errors from non-native peers.

Cultural events hosted by English-speaking Israeli organizations (ESRA, IBCA) included
lectures, concerts, plays, seminars, tours, and book clubs, offering immersive moments and
spontaneous interaction. These activities promoted familiarity with diverse speech models and
approached natural immersion.

Participants highlighted that direct involvement in cultural activities provided sustained
contact and deeper engagement with speech practices, recognized as the most effective strategy for
oral and cultural development due to access to authentic interaction.

Volunteering with native speakers (e.g., in healthcare or government translation) offered
meaningful interaction but posed logistical and scheduling challenges.

DISCUSSION

Participants identified the most productive strategies as those enabling substantive interaction
with native speakers in live contexts, such as plays, celebrations, workshops, tours, and book clubs.
These findings align with prior research emphasizing the value of meaningful oral interaction in L2
development (Swain, 2000).

Live communication in small groups with structured programs and teacher support was also
rated effective. Moderate satisfaction was associated with online individual lessons, cultural events,
and structured language courses lacking consistent speech practice.

Text chats, gaming platforms, and irregular exchanges were considered least effective,
suggesting that access to materials or digital environments without live interaction is insufficient for
meaningful oral skill development.

Many participants combined strategies, blending individual and group formats to meet
personal needs and compensate for the lack of immersion.
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CONCLUSIONS
Overall, motivated adult learners in non-immersive settings can access diverse digital,

communicative, and experiential strategies and choose combinations aligned with their learning
preferences and available resources.

The findings offer a foundation for developing methodological recommendations to support

autonomous oral communication development among adults in non-immersive environments.
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